A  look  at  UPl’s 
prosidenlial 
dologato  counter 
(See  page  11) 

Pagination 
systems  abound 
at  ANPA  show 
(See  page  10) 

Most  censored 
stories  of  1983 
(See  page  14) 


AT&T  lays 
groundwork  lor 
videotex  system 
(See  ( 
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Editor  &  Pu 


THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL 


USA’s  Faces — 


USA  s  Issues. 


Here  are  the  faces  of  just  a  few  of  the  peo^  have  appeared  as  guest  cohormi^  on  USA 
today’s  O^iion  page,  or  wdio  have  hem  interviewed  on  the  Iiiquiry  page. 

Every  day,  the  USA’s  experts  and  leaders  voice  their  diverse  views  on  a  inqxjrtant  and 
timely  news  issue.  Like  dissamament  Abortion.  Drug  abuse.  Education.-USA  TODAY  makes  an 
issue  of  the  ideas  arid  oxiilicts  that  are  in^xntant  to  our  natkxi. 

UnccxiventiffliaL  Stimulating.  Insifi^tfuL  There’s  no  better  forum  in  USA  to  explore  the 
complex,  constantly  chsuiging  issues  that  shape  our  wtxld.  And  3.7  million  readers  agree. 


Tlie  Newspaper  rflbiiiai^^ 
Islferelbd£^ 


From  left  to  right.  Ro>v  1:  Gtorge  Bush.  Viet  Prtsuitnt;  Phytiis  Gtorge;  CBS  Sports  Commentator  CoUman  A  Youna.  tf  Detroit:  Sancy  Re^n,  tf 
President  Reaean:  Row  2:  Andrew  Youne.  Mavor  of  Atlanta:  Dianne  Feinskin.  Mayor  of  Francisco:  Rev.  Jerry  ralweii.  President  of  Moral  Ma)ority:  Sa^ 


President  of  Moral  Majority:  San^ 
r-  Walter  Mondale.  Former  V.S  Vice 


/  Reagan:  Row  2:  Andrew  Young.  Mayor  of  Atlanta:  Dianne  Fetnstetn,  Mayor  of  Ssfi  Franasco:  Rev.  Jerry  Falweli.  P\ 
KassAaum.  US  Senator  eifKansas:RowS:  Bob  Hope.  Entertainer,  Coretta  Scott  King,  wife  of  Dr.  Martin  Luther  King.  Jr.: 
L  Jimmy  Carter.  Former  U.S  President 


President  Rea^r 
London  Kossmii 
President' Jimmy 


No  Matter  How  You  Read  It. . . 
We  Come  Up  The  Winner! 


Ttie  News  American 


We  Don’t  Write 


Just  To  Win  Awards, 
But  We  Do! 

Year  After  Year. 


BEST  LOCAL  COLUMN 

Michael  Powell,  The  News  American 

BEST  NEWS  SERIES 

Richard  Burke,  The  News  American 

BEST  FEATURE  SERIES 

Richard  Burke,  The  News  American 

BEST  SPORTS  COLUMN 

Mark  Hyman,  The  News  American 

BEST  EDITORIALS 

Staff,  The  News  American 
William  Stump,  The  News  American 

EDITORIAL  CARTOON 

Mike  Ricigliano,  The  News  American 


The  News 
American  & 
The  News 
Advertiser 


in  Retail  Food 
Advertising ! 

1982  . .  .  The  News  American  and  News  Ad¬ 
vertiser  carried  more  retail  food  advertising  than 
any  other  newspaper  combination  in  Baitimore. 

1983  . .  .  Twice  as  many  food  lines  were 
placed  in  the  News  American  and  News  Adver¬ 
tiser  than  any  other  newspaper  combination  in 
Baltimore . 

1984  . .  .  The  trend  continues! 

Find  Out  Why! 

Call  Mike  Onorato 
Advertising  Manager 

1  (800)  492-9657 


The  News  American  &  News  Advertiser 

Represented  Nationaily  By  Hearst  Advertising  Service 


A  NEW  NAME,  A  NEW  ADDRESS 
-  AND  NEW  OPPORTUNITIES 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


The  4th 


'  ii 


JUNE 

JULY 

AUGUST 

S  M  T  W  T  F  S 

t  M  T  «  T  f  • 

1  2 

1  2  3  4  5  6  7 

12  3  4 

3  4  5  6  7  8  9 

8  9  10  11  12  13  14 

5  6  7  8  9  10  tt 

10  11  12  13  14  IS  16 

15  16  17  18  19  20  21 

12  13  14  15  16  17  18 

17  18  19  20  21  22  23 

22  23  24  25  26  27  28 

19  20  21  22  23  24  25 

24  25  26  27  28  29  30 

29  30  31 

26  27  28  29  30  31 

JUNE 

18 —  The  Washington  Journalism  Center,  The  Middle  East:  What 
Next?  Watergate  Hotel,  Washington,  D.C. 

19—  The  Washinton  Journalism  Center,  The  Economy — 1984  and  Beyond, 
Watergate  Hotel,  Washington,  D.C. 

19- 22— National  Conference  of  Editorial  Writers,  Annual  Convention 

Joint  Session  with  National  Broadcast  Editorial 

Association,  Washington  Hilton,  Washington,  D.C. 

20- 22— Suburban  Newspetpers  of  America,  Convention,  Hotel 

Del  Coronado,  San  Diego. 

20- 24 — National  Federation  of  Press  Women,  Convention 

Stouffer's  on  the  Square,  Cleveland. 

21- 23 — Florida  Press  Association,  Spring  Convention,  Holiday  Inn, 

Cocoa  Beach. 

21-23— Oklahoma  Press  Association,  Summer  Outing,  Texoma  Lodge, 
Kingston. 

21-23 — Oregon  Newspaper  Publishers  Association,  Annual  Convention, 
Hilton  Hotel,  Eugene. 

21- 23— Tennessee  Press  Association,  Convention,  Sheraton, 

Gatlinburg. 

22- 24 — Foundation  for  American  Communications,  Economics 

Conference  for  Journalists,  Co-sponsored  by  the  Gannett 
Foundation,  Hilton  Hotel,  Tarrytown,  N.Y. 

26- 27— Licensing  '84,  Licensed  Merchandisers  Association 

Sheraton  Centre,  New  York. 

27- 30— International  Circulation  Managers  Association,  Sales 

Conference,  Royal  York  Hotel,  Toronto,  Canada. 

27- 7/2— National  Press  Photographers  Association,  Bahia 

Mar  Hotel  and  Yachting  Center,  Fort  Lauderdale,  Fla. 

28- 29— Allied  Accounting  and  Finance  Officers:  Allied  Personnel 

Managers,  The  Admirality,  Port  Ludlow,  Wash. 

28- 30— Montana  Press  Association,  Red  Lion  Motor  Inn,  Mis¬ 

soula,  Mont. 

JULY 

12-14 — Pennsylvania  Newspaper  Publishers'  Association,  Summer  Con¬ 
ference,  Hidden  Valley  Resort,  Somerset,  Pa. 

12-14 — Arkansas  Press  Association,  Summer  Convention,  Fair- 

field  Bay  Resort,  Ark. 

12- 14 — Virginia  Press  Association,  The  Cavalier,  Virginia  Beach. 

13- 15— South  Carolina  Press  Association,  Summer  Meeting 

Hyatt,  Hilton  Head  Island. 

13-15 — Michigan  Press  Association,  Summer  Convention 

Grand  Hotel,  Mackinac  Island. 

15-18— International  Newspaper  Advertising  and  Marketing  Execu¬ 
tives,  Hyatt  Regency,  Maui,  Hawaii. 

19- 21 — North  Carolina  Press  Association,  Annual  Convention, 

Pinehurst  Hotel,  Pinehurst. 

20- 22— Alabama  Press  Association,  Summer  Convention,  Gulf  State 

Lodge  and  Convention  Center,  Gulf  Shores. 

Seminars/ Workshops/Clinics 

JUNE 

24-29— American  Press  Institute,  Developing  Management  Skills, 
Reston,  Va. 

24- 29— American  Press  Institute,  Improving  Newspaper  Content, 

Stanford  University,  Stanford,  Calif. 

25- 26— Workshop  on  the  Roman  Catholic  Church  for  Journalists, 

Weston  School  of  Theology,  Cambridge,  Mass. 

25-29— ANPA  Color  Separation  Techniques  for  Newspaper,  Reproduc¬ 
tion  Seminar,  The  Newspaper  Center,  Reston,  Va. 

29- 30— ANPA  Foundation/Oregon  Newspaper  Publishers  Associa¬ 

tion,  Northwest  Literacy  Symposium,  Hilton  Hotel 
Portland. 
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By  Doug  Borgstedt 


■*Y  KNOW,  I  FEEL  KIMDA  SORRY  FOR 
FOLKS  IN  AOME  NEWSPAPER.  TOWM*/" 
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ADDRESSING  TDmDRRDUl  TDDAY. 


Imagine. 

A  remarkable  new  ZIP  Code  system 
for  business  mailers.  So  precise  it 
can  actually  pinpoint  specific  streets, 
specific  buildings.  Even  specific  build¬ 
ing  floors. 

That’s  the  ZIP-i-4code. 

Now  imagine  a  computerized  sorting 
system  so  advanced  that  it  automati¬ 
cally  reads  the  last  line  of  the  address 
off  your  envelope.  Reducing  sorting 
time  while  increasing  sorting  efficiency. 

That's  the  Optical  Character  Reader 
(OCR). 

EFFICIENCY. 

Perhaps  most  amazing  is  the  fact 
that  both  the  ZIP  -t-  4  program  and  our 
OCR’s  are  already  in  place.  Ready  to 
bring  technological  efficiency  to  the 


mountainous  task  of  moving  100  billion 
pieces  of  business  mail  per  year. 

But  to  deliver  the  future,  we  need 
your  help. 

Begin  by  being  sure  that  the  entire 
address  on  all  your  business  mail  is 
totally  visible,  legible  and  located 
properly.  Your  local  post  office  can  give 
you  all  the  information  you  need. 

ECONOMY. 

Use  of  ZIP  -I-  4  codes  is  voluntary. 

But  by  adopting  them,  you’ll  be 
rewarded  in  the  form  of  more  stable 
postal  rates.  In  fact,  when  you  meet 
the  eligibility  requirements,  you  can 
start  saving  postage  right  away. 

If  you’re  a  First-Class  mailer  of  500 
pieces  or  more  who  already  presorts, 
you  can  save  a  half-cent  per  piece 


when  you  use  ZIP  -i-  4  codes.  And  that's 
on  top  of  the  three-cent  discount  for 
presorting. 

If  you’re  a  First-Class  mailer  who 
doesn’t  presort  but  mails  250  pieces  at 
a  time,  you  can  save  nine-tenths  of  a 
cent  per  letter. 

And  no  matter  how  many,  or  how  few, 
pieces  you  mail,  using  ZIP + 4  codes 
can  give  you  a  cleaner,  more  efficient 
mailing  list.  Plus  more  consistent 
delivery. 

COOPERATION. 

Let  us  show  you  how  you  can  put 
more  zip  in  your  mail  service.  Contact 
your  local  Postmaster  or 
Customer  Service  Represen¬ 
tative.  And  send  yourself 
into  the  future.  e  usps  igea 


Newspapers  asked 
to  print  flags 

The  American  Historic  and  Cultu¬ 
ral  Society  is  asking  all  newspapers  to 
print  the  American  flag  on  their  front 
pages  on  the  Fourth  of  July. 

“It  would  be  even  better  if  news¬ 
papers  reproduced  the  flag  every  day 
between  Flag  Day  (June  14)  and  the 
July  Fourth,”  said  John  P.  Cosgrove, 
executive  director  of  the  society  and 
its  Honor  America  committee  which 
concentrates  on  the  flag  program. 

The  committee  is  sending  pro¬ 
motional  material  to  3,400  daily  and 
weekly  newspapers. 

Packets  include  suggestions  for 
patriotic  observance  of  the  period, 
editorials,  and  brief  excerpts  from  21 
winning  essays  of  the  American 
Legion  High  School  Oratorical  con¬ 
tests  since  1941.  They  were  selected 
for  possible  use  one  each  day  from 
June  14  through  July  4. 

The  1941  winner  was  the  late  Frank 
Church,  who  became  chairman  of  the 
Senate  Foreign  Relations  Committee. 

J.  Willard  Marriott,  chairman  of  the 
historic  and  cultural  society,  said  in  a 
message  to  editors  that  the  Honor 
America  program  “was  designed  to 
increase  the  knowledge  of  the  Amer¬ 
ican  public  about  its  cultural  heritage, 
constitutional  form  of  government, 
and  history,  and  to  commemorate  the 
anniversary  of  the  independence  of 
the  United  States  of  America.” 

“Help  knit  the  ties  of  responsibility 
and  fellowship  that  strengthen  the 
foundations  of  America,  particularly 
during  the  21  days  —  Flag  Day 
through  Independence  Day,”  Mar¬ 
riott  wrote. 

President  of  the  society  is  Leonard 
H.  Marks.  Vice  presidents  are  Hobart 
Lewis,  Mrs.  Lynda  Johnson  Robb 
and  Glenn  E.  Nielson. 

Soviet  exchange 
sites  selected 

The  New  England  Society  of  News¬ 
paper  Editors  selected  Brown  and 
Boston  Universities  as  the  sites  for 
19W  conference  of  U.S.  and  Soviet 
editors  to  be  held  August  20  to  25. 

The  conference,  to  open  at  Brown 
on  the  20th,  will  feature  four  days  of 
roundtable  discussions  between  the 
two  groups  of  editors.  Those  sessions 
will  be  followed  by  a  similar  round¬ 
table  meeting  at  BU’s  School  of  Pub¬ 
lic  Communications. 

The  final  day,  August  25,  will  fea¬ 
ture  a  tour  of  Boston  for  the  visiting 
Soviet  editors. 


NESNE  has  also  begun  its 
exchange  of  articles  between  New 
England  and  Soviet  newspapers,  and 
the  society  will  soon  begin  its  planned 
exchange  of  working  journalists  from 
the  two  countries. 

NESNE  is  also  moving  to 
implement  its  program  for  a  journal¬ 
ism  student  exchange  between  BU 
and  Leningrad  University. 

Broadcasters  join 
CP  board  of  directors 

Broadcasters  will  join  the  Canadian 
Press  board  of  directors  for  the  first 
time. 

A  proposal  to  add  three  broadcast¬ 
ing  news  members  to  the  board  was 
approved  at  the  news  cooperative’s 
annual  meeting. 

The  expansion  from  19  to  22 
directors  was  made  in  response  to 
demands  from  some  broadcasters  for 
a  greater  voice  in  CP  affairs. 

Since  1954,  broadcasters  had  been 
represented  on  a  separate  14-member 
Broadcast  News  Lt.  board  of 
directors. 

BN  was  disbanded  last  November 
after  broadcast  directors  sought  full 
autonomy,  saying  that  if  it  could  not 
be  turned  into  a  broadcaster-owned 
cooperative  they  would  not  continue 
on  the  board. 

In  a  CP  interview,  president  Keith 
Kincaid  said  broadcasters  supported 
the  proposal  for  an  expanded  board. 

“it  isn’t  a  question  of  numbers,  but 
the  quality  of  people  we  get,”  Kincaid 
told  the  wire  service.  “They  will 
make  a  valuable  contribution;  one 
will  serve  on  the  executive  board. 
With  proper  individuals,  the  views  of 
broadcasters  will  very  clearly  be 
heard.” 

Under  the  amended  bylaws,  one 
broadcaster  will  sit  on  CP’s  advisory 
council,  and  will  help  pick  broadcast¬ 
ers  to  fill  spots  on  the  board.  One  will 
be  elected  to  the  executive  council. 

CP  will  also  set  up  regional  news 
study  committees  of  broadcasters  at 
local  station  levels.  They  will  report 
to  a  central  “watchdog”  committee 
to  ensure  broadcast  needs  are  met, 
Kincaid  said. 

USOC  honors 
OPUBCO’s  Gaylord 

Edward  L.  Gaylord,  president  of 
Oklahoma  Publishing  Co.,  has 
become  the  first  individual  recipient 
of  the  U.S.  Olympic  Committee’s 
Spirit  of  America  Award. 

The  USOC  honored  Gaylord  at  a 


black  tie  dinner  on  June  5  at  the 
Opryland  Hotel  in  Nashville,  Tenn. 
The  affair  was  hosted  by  Opryland 
USA  Inc. 

Gaylord  Broadcasting  Co.,  an 
OPUBCO  subsidiary,  purchased 
Opryland  last  year  for  an  a  reported 
$270  million. 

The  award  recognized  Gaylord’s 
“outstanding  personal  achievement 
and  dedication  to  volunteerism  and 
the  free  enterprise  system,”  the 
USOC  said. 

Celebrity  guests  at  the  ceremony 
included  former  Olympic  athletes, 
members  of  Nashville’s  music  com¬ 
munity  and  cast  members  from  “Hee 
Haw,”  a  syndicated  television  music 
show  which  Gaylord  has  owned  since 
1979. 

Gaylord’s  properties  include  the  re¬ 
cently  merged  Daily  Oklahoman! 
Oklahoma  City  Times,  the  Colorado 
Springs  Sun,  and  seven  television  sta¬ 
tions  operating  in  Houston,  New 
Orleans,  Tampa-St.  Petersburg,  Dal- 
las-Fort  Worth,  Seattle-Tacoma,  Mil¬ 
waukee  and  Oklahoma  City. 

USA  Today  causes 
furor  in  Canada 

USA  Today’s  distinctive  blue  and 
white  vending  boxes  have  caused  a 
furor  in  Canada  over  their  bearing  the 
slogan  “the  Nation’s  Newspaper.” 

In  Toronto,  the  municipal  govern¬ 
ment  settled  its  complaint  over  the 
slogan  when  Gannett  agreed  to  have 
the  phrase  “the  Nation’s  News¬ 
paper”  blocked  out  with  tape. 

Meanwhile,  Barabara  Saunders  of 
Waterloo,  Ontario,  went  to  her  city 
council  and  argued  that  USA  Today’s 
boxes  should  be  completely  taken  off 
the  street  and  the  newspapers  sold  in 
stores  “where  they  belong  with  other 
foreign  newspapers.” 

Waterloo  Mayor  Marjorie  Carroll 
told  Saunders  that  the  city  “can’t  in 
any  way  act  as  censors”  and  said  its 
only  authority  is  to  regulate  the  num¬ 
ber  and  placement  of  the  Today 
boxes. 

Saunders  wondered  why  the  rem¬ 
edy  that  worked  in  Toronto  couldn’t 
be  applied  in  Waterloo  to  end  Gan- 
nett’s  “misleading  advertising.” 

That  proposal  also  received  a  luke¬ 
warm  response.  One  alderman 
pointed  out  that  “our  nation’s  news¬ 
papers  are  for  sale  on  the  street  south 
of  the  border,”  while  another,  citing 
the  principle  of  free  enterprise,  said, 
“If  people  don’t  like  it,  they  may  not 
buy  it  and  it  may  not  be  there  very 
long.” 
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The  Mitey  Barons 
with  their  manager, 
Ken  Flaherty. 
Suncor  Public 
Affairs  Coordinator. 
Ft.  McM array. 
Canada. 


sun  ENERGY  AND  THE  MITEY  BARONS.  Twenty  years  ago  Ft.  McMurray, 
Canada,  wasn’t  the  town  it  is  today.  In  fact,  it  was  barely  a  town  at  all.  That  was 
before  Sun  Company  developed  a  process  to  extract  oil  from  the  surrounding  tar 
sands.  And  Sun  people  like  Ken  Flaherty  can  tell  you  what’s  developed  since  then. 

"There  was  a  time  when  this  place  was  mostly  tar  sands  and  virtually  un¬ 
developed.  But  Sun  brought  a  lot  of  energy  to  Ft.  McMurray.  We’re  getting  more 
than  fif^  thousand  barrels  of  oil  a  day  from  these  sands.  And  under  the  snow 
around  here  there’s  more  oil  than  in  Saudi  Arabia. 

"We’ve  got  jobs,  a  community,  and  some  pretty  decent  hockey  teams.  The 
energy’s  not  just  under  the  snow.  It’s  everywhere.” 

At  Sun  we  think  putting  our  energy  back  into  a  community  Is  just  as  Important 
as  getting  it  out. 


Editor  &  Publisher 

THE  fourth  estate 

Robert  U.  Brown,  Prosidont  Jamos  Wright  Brown 

FWdInand  C.  Toubnar,  Publlshor  Publisher,  Chairman  of  the  Board,  1912-1959 


Plant  and  equipment  expenditures 

U.S.  newspapers  are  planning  to  spend  almost  a  billion  dollars  on 
plant  and  equipment  this  year  which  will  be  more  than  50%  above 
what  they  spent  for  the  same  items  during  1983.  This  capital 
investment  by  the  newspaper  industry  will  set  a  new  record. 

Confirmation  of  these  figures  was  seen  this  week  at  the  Operations 
Management  Conference  in  Atlanta  where  a  near-record  number  of 
newspaper  executives  arrived  with  checkbooks  in  hand. 

Newspapers  will  put  the  largest  part  of  their  investment  in  new 
pressroom  equipment — almost  $200  million.  But  their  major  interest 
at  the  conference  was  in  the  development  and  availability  of  pagina¬ 
tion  systems  which  are  no  longer  in  the  fantasy  stage.  They  are  here, 
they  work,  and  will  soon  be  doing  their  magic  in  news  rooms  storing  a 
reporter’s  words,  a  photographer’s  or  artist’s  images,  and  translat¬ 
ing  them  into  a  page  layout  and  onto  an  offset  printing  plate. 

These  expenditures  on  new  technology  by  publishers  and  editors 
are  a  testimonial  to  their  firm  belief  in  the  future  of  newspapers . 

A  year  ago,  we  noted  that  if  any  other  industry  (automobile  or 
steel,  for  instance)  had  planned  to  make  an  investment  of  a  half 
billion  dollars  in  new  plant  and  equipment — let  alone  the  almost 
one  billion  dollars  planned  for  this  year — it  would  be  big  news  on 
the  business  pages  of  every  newspaper. 

Newspaper  editors  treat  the  important  news  of  their  own  industry 
in  cavalier  fashion.  They  seem  to  have  the  idea  their  readers  would 
not  be  interested.  We  think  they  are  mistaken,  and  tragically  so. 

Honor  America 

To  commemorate  the  adoption  of  our  flag,  the  United  States  Con¬ 
gress,  by  a  joint  resolution  approved  Aug.  3,  1949,  (63  Stat.  492) 
designated  June  14  of  each  year  as  Flag  Day.  The  Congress  also 
requested  the  President,  by  a  joint  resolution  of  June  9, 1966  (80  Stat. 
194),  to  issue  annually  a  proclamation  designating  the  week  in  which 
June  14  occurs  as  National  Flag  Week.  A  bipartisan  movement 
established  “Honor  America  Day”  on  July  4,  1970,  and  a  joint 
resolution  of  Congress  signed  by  President  Ford  June  13,  1975, 
established  the  21  days  between  Flag  Day,  June  14,  and  Indepen¬ 
dence  Day,  July  4,  as  a  special  period  in  which  to  pay  homage  to 
our  country — to  Honor  America. 

Patriotism  went  out  of  style  for  a  few  years  until  recently  when 
memorial  services  at  D-Day  reminded  us  all  of  the  sacrifices  made  by 
so  many  at  Omaha  Beach.  Since  then  we  have  been  told  of  the 
resurgence  of  patriotism  at  crossroads  America  as  the  Olympic  Torch 
is  carried  across  the  country. 

What’s  wrong  with  fostering  a  little  more  of  it? 

Approving  a  boycott 

We  have  to  agree  with  the  California  Supreme  Court  that  citizens 
have  a  First  Amendment  right  to  refuse  to  patronize  a  newspaper 
and/or  its  advertisers.  That  right  should  extend  also  to  urging  others 
to  do  the  same.  But  we  believe  that  approval  of  an  organized  boycott 
of  any  kind,  whether  it  involves  newspapers  and/or  advertisers  is 
something  to  be  avoided.  It  should  be  obvious  that  the  technique  is 
subject  to  abuse  and  mis-use.  A  blanket  approval  is  not  wise. 
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Letters  to  the  Editor 


Takes  exception  to  professor’s  statement 


Reference  is  made  to  a  quotation  in 
the  March  31st  issue  of  Editor  & 
Publisher  entitled  “A  battle  for  ad 
dollars”: 

“Tinney  said  although  black  news¬ 
papers  report  a  combined  circulation 
of  6  to  8  million,  ‘there  is  no  way  to 
verify  it  because  very  few  are  audited 
by  the  ABC’. 

“Other  auditing  firms  do  not 
employ  strict  reporting  methods  as 
ABC,  he  said,  such  as  taking  publish¬ 
er’s  statements  over  the  phone  rather 
than  performing  an  accountable  audit 
of  the  paper’s  books.” 

As  a  professor  journalism,  and 
one  quoted  in  a  national  professional 
journal,  I  would  expect  Mr.  Tinney  to 
be  aware  of  other  auditing  firms  serv¬ 
ing  the  needs  of  both  paid  and  free 


circulation  publications. 

He  must  certainly  be  aware  of  BPA, 
and  should  know  Verified  Audit 
Circulation  and  Certified  Audit  of  Cir¬ 
culations.  All  three  have  been  serving 
the  industry  for  more  than  thirty 
years.  A  quick  glance  at  SRDS  will 
attest  to  their  acceptance. 

To  imply  that  ABC  is  the  only  firm 
that  merits  the  confidence  of  advertis¬ 
ers  and  agencies  is  totally  false.  Does 
he  think  the  Verified  Board,  would 
allow  their  corporate  names  to  be 
associated  with  an  unprofessional 
audit? 

Unfortunately  few  black  newspap¬ 
ers  have  been  willing  to  maintain  the 
required  records  to  support  an  audit. 

The  Field  Verification  of  Receiver¬ 
ship  is  an  exacting  study  to  measure 


the  effectiveness  of  distribution  and 
also  shows  if  the  publication  is  recog¬ 
nized  and  read. 

This  important  phase  of  the  audit  is 
done  annually,  and  is  a  most  signifi¬ 
cant  part  of  any  part  of  any  audit  of 
free  circulation.  Patterns  of  distribu¬ 
tions  of  Black  newspapers  are  such 
that  most  publishers  cannot  supply 
Verified  with  the  detailed  information 
essential  to  successful  field  work. 

I  welcome  the  opportunity  to  better 
acquaint  Mr.  Tinney  with  the  Verified 
Audit. 

I  believe  we  are  both  interested  in 
achieving  ever  higher  standards  wit¬ 
hin  the  communication  industry. 
Accurate  information  plays  an 
important  part. 

Allan  Desser 

(Desser  is  president  Verified  Audit 
Circulation.) 


He  is  ‘fed  up’  and  is  seiiing  real  estate 


1  was  happy  to  read  that  Bob  Blood- 
worth  quit  journalism — because  he 
was  “fed-up” — to  sell  real  estate. 

1  am  a  licensed  real  estate  broker  (a 
credential  higher  than  real  estate 
salesman)  in  North  Carolina:  license 
number  76973. 

1  have  met  in  nine  months’  selling 
real  estate  more  unethical  conduct, 
more  shadings  of  the  truth,  and  more 
racial  bias  than  1  did  in  25  years  as  a 
newspaperman,  which  included  being 
chief  of  an  Associated  Press  bureau 
(Baltimore),  managing  editor  of  a  dai¬ 
ly,  city  editor  of  a  daily  and  operating 
head  of  two  weeklies. 

I’m  fed  up  with  those  who  place  ads 


in  Editor  &  Publisher \\idX  say  persons 
with  experience  are  sought,  who  say 
I’m  “over-qualified.” 

I’m  fed  up  with  listing  my  honors  (1, 
like  Mr.  Bloodworth,  have  plaques 
and  writing  awards,  though  not  a 
“hall  filled  with”  them)  in  letters  that 
go  to  box  numbers  in  Editor  &  Pub¬ 
lisher  and  never  receive  answers. 

I’m  fed  up  with  being  told  that  my 
“resume  and  clips  are  being  circu¬ 
lated,”  and  I  am  particularly  fed  up 
with  universities  that  evidently  rate  a 
master’s  degree  higher  than  any 
amount  of  experience,  and  a  Ph.D. 
with  God. 


I’m  fed  up  with  trying  to  get  back 
into  journalism — which  I  left  volun¬ 
tarily,  mistakenly — though  one  can, 
and  I  do,  make  more  money  being  a 
real  estate  broker  (which  I’m  sure  Mr. 
Bloodworth  thinks,  and  perhaps  has 
found,  is  the  case)  and  it  being 
implied,  though  never  said  lest  a 
federal  law  be  violated,  that  at  52,  I 
am  too  old. 

I  am  sad  that  someone  of  Mr. 
Bloodworth’s  seeming  qualifications 
considers  it  necessary  to  leave  jour¬ 
nalism.  To  sell  real  estate,  for  God’s 
sake.  I  hope  that,  to  him,  the  grass  is 
greener  on  the  other  side.  It  isn’t  al¬ 
ways. 

Marvin  Beard 


Distressed 

1  was  most  distressed  to  read 
Robert  Bostick's  suggestion  (E&P. 
May  19)  that  newspapers  should  con¬ 
sider  withholding  political  endorse¬ 
ments  of  Republican  candidates  who 
spend  their  advertising  money  on  the 
electronic  media. 

1  was  not  aware  that  our  endorse¬ 
ments  were  for  sale. 

If  anything,  we  must  do  a  more 
thorough  job  of  our  coverage  of  the 
candidates  to  help  our  readership  cut 
through  the  electronic  medium's 
show-biz  hype  and  see  the  truth. 

Andy  Bowen 
(Bowen  is  managing  editor,  the  Daily 
Times-Georgian,  Carrollton,  Ga.) 
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Who  Are  You? 

The  Personality  Profile  Quiz  Will  Tell  You 

Readers  always  want  to  learn  more  about  themselves.  This  weekly  quiz 
by  Dr.  Salvatore  Didato  combines  reader  involvement,  self-help  and 
fascinatins  personality  insishts  your  readers  will  appreciate.  Each  col¬ 
umn  contains  a  reader  quiz,  explanations  of  each  answer  and  a  scoring 
key.  Typical  quiz  topics:  How  romantic  are  you?  Does  a  little  drinking 
help  your  thinking?  How  much  do  you  know  about  children?  Trans¬ 
mitted  each  Monday  by  wire,  available  by  mail;  length,  9QO  words. 
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The  subject  of  controversy 


Detached  labeler  fights  back 

ADVO  Systems’  exec  and  head  of  the  U.S.  postal  service  both 
criticize  newspapers  for  lobbying  effort  against  third  class  mail 


By  Andrew  Radolf 

The  head  of  ADVO  Systems,  one  of 
the  nation's  leading  direct  mailers, 
has  accused  newspapers  of  wanting 
only  to  protect  their  “local  monopol¬ 
ies”  by  seeking  higher  rates  for  third 
class  mail. 

“People  are  not  being  fooled  by 
canned  editorials  about  junk  mail  and 
subsidized  rates,”  said  Jack  Val¬ 
entine,  ADVO’s  president.  “You 
really  are  only  seeking  higher  rates  in 
order  to  protect  your  monopolies  in 
local  print  advertising.” 

Valentine  made  his  remarks  to  the 
June  1 1  general  session  which  opened 
the  American  Newspaper  Publishers 
Association’s  three-day  Operations 
Management  Conference  in  Atlanta, 
Ga. 

Declaring  that  the  ANPA’s  pro¬ 
posal  for  third  class  mail  rates  are 
“self-serving”  and  unlikely  to  be 
accepted  by  the  Postal  Rate  Commis¬ 
sion,  Valentine  said  newspapers  were 
“trying  to  win  in  the  hearing  room” 
what  they  could  not  accomplish  in  the 
competitive  marketplace. 

In  response  to  charges  that  shared 
mailers  wanted  special  treatment 
from  the  United  States  Postai  Service 
in  the  form  of  low  rates,  Valentine 
countered  with  a  charge  of  his  own. 

“With  respect  to  special  treatment, 
no  industry  can  compare  with  news¬ 


papers,”  he  said,  citing  the  News¬ 
paper  Preservation  Act  and  child 
labor  law,  minimum  wage  and  social 
security  exemptions  for  carriers  as 
examples. 

“People  are  not  being 
fooled  by  canned  editorials 
about  junk  mail  and 
subsidized  rates,”  said  Jack 
Valentine,  ADVO’s 
president.  “You  realty  are 
only  seeking  higher  rates  in 
order  to  protect  your 
monopoiies  in  iocai  print 
advertising.” 

Both  AN  PA  and  ADVO  proposed 
new  third  class  rates  at  the  PRC’s 
hearings  which  opened  in  March. 
ANPA’s  proposal  was  the  highest  for 
third  class  mail,  while  ADVO’s  was 
the  lowest. 

However,  both  sides  suffered  set¬ 
backs.  The  administrative  law  judge 
dismissed  ANPA’s  proposal  that 
detached  address  labels  —  which 
often  carry  ads  on  their  reverse  sides 
—  be  treated  as  separate  pieces  of 
third  class  mail  and  charged  each 
plus  390  per  pound. 

AN  PA  claims  the  detached  labels 


are  mailed  for  free,  thus  enabling 
shared  mailers  to  send  “two  pieces  of 
mail  for  the  price  of  one.” 

The  judge  also  threw  out  ADVO’s 
proposal  which  called  for 
unaddressed  mail  to  be  allowed  under 
the  third  class  category. 

ANPA  will  be  submitting  new  rate 
proposals  on  July  3,  which  includes  a 
proposal  that  detached  labels  be  tre¬ 
ated  no  differently  from  other  third 
class  mail  pieces,  according  to  Terry 
Maguire,  vice  president  and  general 
counsel. 

In  advocating  higher  third  class 
rates,  ANPA  has  contended  that  the 
current  rates  are  too  low,  with  the 
result  that  first  class  mail  is  subsidiz¬ 
ing  third  class. 

But  Valentine  disputed  ANPA’s 
claim.  He  said  the  great  increase  in 
third  class  mail  the  last  few  years  is 
reason  for  the  Postal  Service’s  pro¬ 
fitability  in  1982  and  1983. 

Valentine  also  accused  ANPA  of 
“misusing  facts”  and  said  detached 
labels  were  not  mailed  free  of  charge 
but  were  “part  of  the  total  weight”  of 
a  shared  mail  package.  He  stated  it  is 
“shameful  indeed”  for  newspapers  to 
be  opposing  “free  communication” 
on  the  backs  of  the  labels. 

Valentine  went  so  far  as  to  declare 
that  the  growth  of  shared  mail 
(Continued  on  page  36) 


Pagination  comes  of  age 

Page  layout  systems,  personal  computers  attract  a  ‘spending  crowd’ 
at  the  ANPA  Operations  Management  Conference  in  Atlanta 


By  Mark  Fitzgerald 

Two  long-awaited  events  occurred 
at  this  year’s  American  Newspaper 
Publishers  Assocation  Operations 
Management  Conference:  pagination 
technology  truly  came  of  age  and 
newspapers  began  to  spend  money 
again. 

So  many  sophisticated  pagination 
systems  were  shown  on  the 
exposition  floor  of  the  conference 
June  9  through  13,  that  some  products 
with  technology  which  seemed  a  fan¬ 
tasy  just  two  years  ago  drew  ho-hum 
reactions. 

And  for  nearly  every  pagination 
product  sales  people  were  showing  at 


“Pagination  technoiogy 
has  finally  come 
together,”  said  Brae 
Tucker,  marketing 
systems  manager  for 
Hastech. 


the  Atlanta  show,  engineers  were 
demonstrating  even  more  impressive 
prototypes. 

“Pagination  technology  has  finally 
come  together,”  said  Brae  Tucker, 
marketing  systems  manager  for  Has¬ 
tech. 

Hastech,  for  example,  was  showing 
a  pagination  system  that  allows  edi¬ 
tors  to  move  photos  and  other 
graphics  around  on  an  electronic  page 
dummy.  In  addition  to  blowing  up  and 
cropping  graphics,  users  can  electro¬ 
nically  “airbrush”  defects  in  photos. 

Equally  impressive  pagination  sys¬ 
tems  by  other  vendors  attracted 
heavy  traffic  of  publishers  and  pro¬ 
duction  managers  who,  by  all 
accounts,  were  prepared  to  make  big 
equipment  investments. 

It  wasn’t  just  pagination  that  was 
drawing  the  freer  spending  crowd, 
which  ANPA  officials  said  by  the 
third  day  had  reached  more  than 
10,000  (the  largest  attendance  in  five 
years.) 

Strong  sales  interest  was  also  re¬ 
ported  by  vendors  of  offset  printing 
presses;  telecommunication  systems; 


front  end  and  personal  computers; 
and  color  equipment. 

“People  are  looking  at  the  purchase 
of  whole  systems  —  not  just  a  ter¬ 
minal  here  or  there,  or  an  upgrading,” 
Digital  Equipment  Co.  sales  manager 
Bill  Hudson  told  E&P.  “They’ve 
gone  beyond  the  tire-kicking  stage.” 

L.L.  Irwin,  production  manager  for 
the  Harlingen  (Tex.)  Valley  Morning 
Star,  is  a  good  example  of  the  buying 
crowds  attracted  to  the  1984  ANPA 
show. 

Two  days  into  the  exposition,  Irwin 
said  he  was  looking  for  equipment  to 
stock  an  entirely  new  mailroom  and 
for  color  separation  equipment  for  the 
Valley  Morning  Star  and  two  sister 
papers,  all  with  circulations  of  about 
29,000. 

“I  think  all  small  and  medium  pap¬ 
ers  now  more  or  less  have  to  go  to 
color  because  of  the  impact  of  USA 
Today,"  Irwin  said. 

Newspaper  managers  showed 
somewhat  equal  interest  in  both  soph¬ 
isticated  technologies  and  products  as 
mundane  as  strapping  machines, 
exhibitors  said. 

Clearly,  though,  pagination 
exhibitors  were  attracting  some  of  the 
biggest  crowds,  even  if  the  products 
are  still  beyond  the  means  of  most 
newspapers. 

A  major  technological  advance  of 
the  show  was  the  presentation  of  sys¬ 
tems  which  can  include  graphics  — 
often  with  very  high  resolution  —  in 
electronic  dummying. 

Few  graphic  pagination  systems, 
however,  were  available  for  pur¬ 
chase. 

Several  pagination  vendors 
stressed  their  “integrated”  systems, 
presenting  full  lines  of  products  which 
can  scan  graphics,  store  editorial  text, 
electronically  layout  pages,  cut  text 
and  graphics,  and  produce  offset 
printing  plates. 

Hastech,  for  example,  began  its 
demonstrations  by  snapping  a  Polar¬ 
oid  photo  of  an  audience  member, 
incorporating  the  shot  in  the  editing 
process  and  producing  a  page  proof 
off  a  plate. 

Similarly,  Information 
International  Inc.  introduced  its  new 
4500  Ad  Makeup  Station  and  Video- 
PRINT  300  proof  printer  at  the  show. 


but  took  pains  to  emphasize  how  the 
products  —  both  available  as  stand 
alones — fit  in  a  larger  scanner-editing 
terminal-proof  printing  system. 

The  4500  Ad  Makeup  Station 
includes  many  of  the  features  on  the 
new  mature  pagination  systems.  In 
addition  to  permitting  text  to  be  laid 
out  on  a  video  dummy,  the  terminal 
includes  a  library  of  “clip  art”  illus¬ 
trations  which  can  be  compressed, 
expanded  or  tilted.  The  system  does 
not  permit  an  operator  to  draw  his 
own  graphics,  however. 

Like  nearly  every  other  pagination 
system  displayed,  users  operate  the 
4500  cursor  by  moving  a  mouse  across 
a  tablet.  A  series  of  menus  with  screen 
icons  allows  functions  or  stores  text 
and  clip  art  files. 

The  tablet  is  eliminated  in  Atex’s 
News  Layout  System,  which  began 
producing  live  deadline  pages  at  the 
Philadelphia  Inquirer  recently  and 
which  is  also  part  of  an  integrated  sy.s- 
tem  still  underdevelopment,  the  Atex 
Total  Publishing  Environment. 

Atex  previewed  its  Publication 
Design  and  Ad  Placement  package, 
which  permits  automation  of  entire 
editions  of  display  and  classified  ads. 
One  feature  of  the  software  prevents 
certain  ads  —  such  as  competitors  — 
from  being  placed  near  each  other. 


“People  are  looking  at 
the  purchase  of  whole 
systems  —  not  just  a 
terminal  here  or  there,  or 
an  upgrading,”  Digital 
Equipment  Co.  sales 
manager  Bill  Hudson  told 
E&P. 


Autologic  was  also  showing  a  pro¬ 
totype  pagination  system,  with  fea¬ 
tures  including  the  ability  to  screen 
half-tones  which  have  been  translated 
into  digital  form. 

Other  companies  showing  pagina¬ 
tion  products  included  Penta 
Systems;  Crosfield  Data;  DEC; 
Muirhead;  Camex;  Cybergraphics; 

(Continued  on  page  32) 
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The  man  with  the  numbers 

UPrs  David  Lawsky  talks  about  the  unusual  art  of  delegate  counting 


The  tension  and  interest  had  been 
building  for  weeks.  On  June  6  the 
wave  crested  and  broke  as  Walter 
Mondale  went  over  the  top  in  numb¬ 
ers  of  pledged  delegates  needed  to  win 
the  Democratic  presidential  nomina¬ 
tion. 

The  day  marked  a  watershed  too  for 
a  reporter  who’d  played  an  important 
and  largely  invisible  role  in  providing 
hundreds  of  newspapers,  other  media 
and  political  officials  with  precise  and 
constantly  updated  information  on 
details  of  delegate  alignment. 

After  many  months  of  behind  the 
scenes  preparation  and  research, 
hundreds  of  telephone  calls, 
uncounted  nights  toiling  in  anonymity 
over  spread  sheets  and  lists  of  numb¬ 
ers,  UPI  political  writer  David  Laws¬ 
ky  suddenly  found  himself  thrust  into 
public  attention. 

The  Washington  Post  sent  a  repor¬ 
ter  and  photographer  to  catch  him  in 
action.  CBS  Nightwatch  asked  him  to 
appear  on  the  program.  A  newspaper 
from  California  called  to  say  they 
were  sending  a  reporter  to  follow  him 
for  a  day. 

It  was  unusual  recognition  for  a 
reporter  whose  byline  has  never 
appeared  above  his  best-known  work 

—  a  work,  moreover,  referred  to  by 
the  Post  as  “clearly  the  least 
glamorous  side  of  the  political  beat.” 

David  Lawsky  has  emerged  as  an 
unlikely  star  in  the  unusual  art  of  dele¬ 
gate  counting. 

Bernard  Craighead,  deputy 
director  of  the  Virginia  democratic 
party,  calls  Lawsky  “simply  the  best. 
Of  all  the  press  people  he's  the  most 
knowledgeable  and  informed.  He  has 
a  real  grasp  of  how  the  system  works 

—  not  only  better  than  other  report¬ 
ers,  but  better  than  most  people 
actually  in  the  system.” 

Lawsky’s  figures  have  been  used 
regularly  by  virtually  every  major 
newspaper  in  the  country,  from  the 
Washington  Post  and  the  New  York 
Times  to  the  San  Francisco  Examiner 
and  the  Los  Angeles  Times. 

“We  called  around  before  the  sea¬ 
son  began,”  says  Stanley  Burroway, 
national  political  writer  for  the  Los 
Angeles  Times,  “After  talking  with 
Lawsky  we  decided  he  had  come  up 
with  the  best  possible  system.  We’ve 
been  using  UPI’s  figures  con¬ 
sistently.” 

Accurate  delegate  counts  are 


David  Lawsky 
UPl's  delegate  counter 


essential  to  U.S.  election  year  report¬ 
ing.  As  anyone  who  had  ventured  into 
the  murky  waters  of  Democratic  cau¬ 
cuses,  primaries  and  hundreds  of 
“special  events”  can  attest,  the  task 
of  monitoring  and  tabulating  figures 
accurately  is  not  a  simple  one. 

Though  the  spotlight  has  fallen  on 
one  individual,  Lawsky  himself 
emphasizes  the  UPl’s  delegate  count 
has  been  the  work  of  many  hands. 

“The  groundwork  was  really  laid  in 
1976  when  Clay  Richards,  our  chief 

David  Lawsky  has 
emerged  as  an  unlikely  star 
in  the  unusual  art  of 
delegate  counting. 

political  writer,  ran  the  delegate 
count,  which  many  staffers  contrib¬ 
ute  to,”  he  says.  “We  did  it  again  in 
1980  under  Peter  Brown,  who  was 
working  with  Clay,  and  both  times 
UPI  was  generally  the  preferred 
source.  This  year  I’m  doing  it  with 
Clay,  and  even  more  people  have 
been  using  the  count.  So  there’s  been 
a  progression.” 

Newspaper  editors  agree. 

Says  Matt  Storin,  managing  editor 
of  the  Boston  Globe,  “Our  political 
reporters  felt  that  UPI  had  the  best 


track  record  from  four  years  ago. 
We’ve  used  the  count  at  least  once  a 
week  this  year.” 

Ted  Knap,  political  writer  for 
Scripps-Howard,  says  he  uses  the 
UPI  figures  almost  exclusively. 

“Over  the  years  we’ve  developed 
confidence  in  them.  I  believe  them. 
UPl’s  been  doing  the  figures  for  years 
and  has  developed  a  credibility.  Each 
candidate  uses  the  UPI  figures  as  a 
benchmark,  and  I  notice  other  pub¬ 
lications  using  the  figures.” 

And  Bobbi  Hess  of  the  San  Francis¬ 
co  Examiner  says,  “We  found  in  the 
1980  race  that  UPI  was  more  on  tar¬ 
get,  and  we’ve  gone  with  it  again  this 
year,” 

“What’s  the  secret?’’  Lawsky 
laughs.  “Anybody  can  understand 
this.  I’m  convinced  it  doesn’t  take  any 
great  brilliance.  You  just  have  to  take 
the  time  and  go  through  it,  understand 
it,  and  want  to  understand  it.  And  we 
have.  And  we  just  try  to  be  really  very 
careful  and  precise.” 

Lawsky’s  modesty  belies  the  com¬ 
plexity  of  a  tangled  pattern  of  rules 
and  events  that  have  baffled  more 
than  a  few  sharp  political  minds. 

While  millions  of  Americans  read 
the  delegate  figures  in  their  news¬ 
paper,  only  a  handful  of  specialized 
writers  and  editors  understand  how 
the  figures  are  tabulated.  And  accord¬ 
ing  to  Lawsky,  newspapers  print  only 
a  fraction  of  the  information  he  works 
with. 

Delegate  totals  move  on  the  wire  as 
a  box.  Lawsky  keeps  with  him  twelve 
pages  of  computer  printouts,  a  calen¬ 
dar  stored  in  his  computer  broken  out 
in  several  different  ways,  various  sets 
of  computer  records,  a  book  of  rec¬ 
ords.  and  a  delegate  notebook. 

“I  keep  a  lot  of  different  records  so 
I  can  cross-check.  I  update  the 
information  sometimes  as  often  as 
two  or  three  times  a  day,”  Lawsky 
said.  “When  one  or  two  numbers 
change,  it  will  affect  a  lot  of  other 
ones.  So  I  use  the  computer  and 
spread  sheet  program  to  get  a  break¬ 
out  in  as  many  as  12  or  15  different 
categories. 

“Not  all  of  this  is  of  interest  to 
newspaper  readers,  but  it’s  useful  for 
writing  stories:  you  can  break  down 
the  information  and  explain  what  it 
means  after  you’ve  looked  at  it  from 
half  a  dozen  angles.  Also,  I  get  a  lot  of 
(Continuea  on  page  38) 
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California  Supreme  Court  says 

Readers  can  urge  advertisers  to  boycott  a  newspaper 


By  M.  L.  Stein 

The  California  Supreme  Court  has 
ruled  that  citizens’  groups  have  a  First 
Amendment  right  to  urge  readers  to 
boycott  a  newspaper’s  advertisers. 

In  a  unanimous  decision,  the  jus¬ 
tices  said  the  free  speech  rights  of 
such  organizations  protects  them 
from  lawsuits  for  interfering  with  the 
business  relationship  between  a 
newspaper  and  its  advertisers. 

The  high  court  dismissed  a  lawsuit 
filed  in  1982  by  the  Foothill  Times,  a 
small  Eldorado  County  weekly, 
against  a  citizens’  group  opposed  to 
land  development. 

The  group,  called  the  Environmen¬ 
tal  Planning  and  Information  Council 
of  Western  El  Dorado  County,  pro¬ 
tested  the  Times’  support  of  the  coun¬ 
ty  irrigation  district  which  allegedly 
was  pro-development. 

A  Council  newsletter  labeled  the 
newspaper  a  “rag”  and  accused  it  of 
printing  inaccuracies  and  “blatantly” 
editorializing  in  its  news  stories. 

What  triggered  the  lawsuit  was  a 
section  in  the  newsletter  that  said: 
“What  about  contacting  businesses 
advertising  in  the  Foothill  Times  and 
requesting  that  they  discontinue  that 
advertising?  Freedom  of  speech  is 
one  thing;  vicious  irresponsible  jour¬ 
nalism  is  another,  and  perhaps  you 


would  prefer  not  to  patronize 
businesses  that  advertise  in  such  a 
publication.” 

The  Times  claimed  the  Council  was 
interfering  with  its  business  relation¬ 
ship  with  advertisers  and  should  be 
enjoined  against  such  actions. 


The  Times  claimed  the 
Council  was  interfering 
with  its  business 
relationship  with 
advertisers  and  should  be 
enjoined  against  such 
actions. 


Superior  Court  Judge  Charles 
Fogerty  issued  an  injunction  against 
the  citizens’  group,  but  later  res¬ 
cinded  it  after  the  Council  said  it  was 
protected  by  the  First  Amendment. 

But  Fogerty  refused  the  Council’s 
request  to  dismiss  the  suit. 

Writing  for  the  Supreme  Court,  Jus¬ 
tice  Joseph  Grodin  said  that  the  idea 
of  special  interest  groups  attempting 
to  influence  a  newspaper’s  editorial 
position  through  economic  boycott  is 
“troublesome  to  contemplate.” 

“Yet,”  he  went  on,  “the  news¬ 


paper  is  not  in  a  position  to  claim 
infringement  of  its  own  constitutional 
rights  by  such  conduct,  since  no  gov¬ 
ernmental  action  is  implicated,  and 
the  degree  of  economic  coercion 
which  exists  may  be  no  greater  than 
that  which  might  lawfully  be  exerted 
by  an  advertiser,  who  on  his  own, 
seeks  to  influence  editorial  policy  by 
withdrawing  or  threatening  to  with¬ 
draw  its  patronage.” 

C.  Michael  Finen,  attorney  for  the 
Foothill  Times,  declined  to  comment 
on  the  decision,  saying  he  had  not 
read  it. 

The  lawyer  for  the  citizens’  group, 
Michael  H.  Remy,  called  the  ruling  a 
“total  victory.” 

He  added  that  the  decision  appears 
to  bring  California  law  into  line  with 
federal  law  by  recognizing  the  limits 
placed  on  such  lawsuits  by  the  First 
Amendment. 

Michael  B.  Dorais,  general  counsel 
and  general  manager  of  the  California 
Newspaper  Publishers  Association, 
said  his  first  “knee-jerk  reaction”  to 
the  decision  was  fear  of  its  possible 
consequences. 

“But  I  have  to  be  sympathetic  with 
the  Supreme  Court’s  First  Amend¬ 
ment  care,”  he  added.  “It  looked  at 
the  First  Amendment  in  a  total,  com¬ 
munity-wide  context.  I  am  impressed 
that  it  was  a  unanimous  decision.” 


Production  conference  message 


Advertisers  expect  quality  color 


By  Mark  Fitzgerald 


The  time  when  newspapers  could 
make  excuses  about  their  mediocre 
color  reproduction  is  over,  speakers 
at  the  American  Newspaper  Publish¬ 
ers  Association  Operations  Manage¬ 
ment  Conference  agreed  June  12. 

In  fact,  one  editor  warned,  the  poor 
quality  of  color  in  too  many  newspap¬ 
ers  is  souring  readers  on  color  itself. 

“Only  a  month  ago,  (consultant) 
Ruth  Clark  told  the  American  Society 
of  Newspaper  Editors  several  thing  of 
importance  to  today’s  audience  and 
our  readers.  For  instance,  her  survey 
indicated  53%  of  our  readers  do  not 
want  us  to  use  color  more  often.  Her 
report  seeems  to  indicate  this  is  linked 
to  the  quality  of  the  color  readers  are 
getting,”  Detroit  Free  Press  vice 


president  and  executive  editor  David 
Lawrence  Jr.  said. 

“The  message  seems  to  be  that  our 
readers  are  telling  us  that  (quality)  is 
not  good  enough  —  and  I  agree  wih 
them,”  Lawrence  said. 

The  comments  by  Lawrence  and 
others  during  two  long  sessions  at  the 
Atlanta  conference  reflect  a  growing 
newspaper  industry  consensus  that 
color  —  specifically  high-quality 
color —  has  virtually  become  a  news¬ 
paper  mandate. 

“Color  has  become  standard  equip¬ 
ment,  so  to  speak,”  said  Harold  Lif- 
vendahl,  president,  publisher  and 
chief  executive  officer  of  the  Orlando 
(Fla.)  Sentinel.  “Readers  expect  their 
newspaper  to  reflect  reality,  and  color 
is  very  much  a  part  of  that  reality,” 


“We  have  entered  into  the  age  of 
quality,”  added  Charles  R.  Blevins, 
production  manager  for  Gannett  Co., 
owner  of  USA  Today,  the  newspaper 
which  has  spurred  much  of  the  recent 
interest  in  high-quality  color. 

Done  right,  color  can  bring  a  multi¬ 
tude  of  benefits  to  newspapers, 
speakers  said. 

For  one  thing,  ad  agency  executive 
George  M.  Rogers  said,  extensive 
marketing  studies  have  convinced 
advertisers  that  color  sells. 

Rogers,  senior  vice  president  of 
D’Arcy  McManus  Masius,  cited 
research  by  the  Long  Beach  (Calif.) 
Press-Telegram  showing  significant 
sales  increases  due  to  color  advertis¬ 
ing:  Sales  at  a  home  improvement 

(Continued  on  page  34) 


12 


EDITOR  &  PUBLISHER  for  June  16,  1984 


Environmental  issues 

Newspaper  waste  problems:  a  BIG  headache 


By  Andrew  Radolf 

Newspapers  face  “a  rapidly 
approaching  waste  disposal  crisis,” 
with  “hundreds”  of  them  likely  to 
encounter  sever  problems  in  the  next 
five  years,  an  ANPA  official  told  a 
symposium  of  publishers  and  produc¬ 
tion  personnel  at  the  Operations  Man¬ 
agement  Conference  in  Atlanta. 

The  waste  disposal  problems  will 
involve  “increasingly  restrictive 
regulations,  the  decreasing  number  of 
waste  disposal  facilities  and  the  on¬ 
going  clean-up  activities  of  the  En¬ 
vironmental  Protective  Agency  at 
abandoned  disposal  facilities,”  said 
Richard  Neergaard,  ANPA’s  assis¬ 
tant  environmental  coordinator. 

Neergaard  made  it  clear  that  waste 
disposal  problems  are  plaguing  news¬ 
papers  right  now.  He  noted  that  one 
newspaper  earlier  this  year  was  fined 
$17,000  by  the  EPA  for  improper 
waste  management  practices. 

“It  appears  that  this  newspaper  will 
ultimately  escape  the  fine  due  to  cer¬ 
tain  extenuating  circumstances,  but 
the  legal  costs  and  management  time 
expended  to  protect  the  newspaper 
are  likely  to  be  significant,”  he  said. 
Neergaard  declined  to  name  the 
newspaper. 

Another  newspaper,  which  was 
also  unnamed,  recently  was  notified 
by  the  EPA  that  its  wastes  were  dis¬ 
covered  at  abandoned  disposal  site, 
Neergaard  said.  The  newspaper 
maintains  its  wastes  are  not 
hazardous,  but  must  decide  between 
spending  $50,000  to  $100,000  in  legal 


For  a  fee: 
ANPA  will  do  tests 

Starting  in  July,  the  American 
Newspaper  Publishers  Association 
will  begin  offering  newspapers  a  com¬ 
plete  environmental  testing  service 
for  their  production  plants. 

ANPA  vice  president  William  D. 
Rinehart  explained  that,  on  a  state  by 
state  basis  to  reduce  costs,  the 
association  plans  to  send  in  team  to 
“check  all  elements”  and  perform 
“all  the  necessary  chemical  tests”  at 
newspaper  printing  plants. 

The  inspection  and  testing  takes 
about  a  day  at  most  medium  and  small 
newspapers,  longer  at  the  big  ones. 

“You  can’t  do  a  big  newspaper  in 
one  day,”  Rinehart  said. 

He  added  that  ANPA  “probably 
has  the  most  complex  chemical  test¬ 
ing  lab  anywhere  in  the  printing  busi¬ 
ness.” 

The  ballpark  fee  for  all  the  testing 
and  inspections  is  $1,500  for  the  first 
day  and  $600  for  each  additional  day, 
he  said. 

George  Cashau  director  of  tech¬ 
nical  research,  and  Richard  Neer¬ 
gaard,  assistant  environmental  coor¬ 
dinator,  are  handling  the  program. 

costs  to  prove  the  point  and  spending 
about  $50,000  in  clean  up  costs  at  the 
site,  he  noted. 

Neergaard  warned  that  both  the 
cost  of  waste  disposal  and  the  number 
of  newspapers  fined  for  waste  mis¬ 


management  will  continue  to  rise. 

The  EPA  is  presently  identifying 
abandoned  hazardous  waste  sites 
which  are  covered  by  the  federal  Su¬ 
perfund  clean-up  program. 

“Any  newspaper  that  is  contacted 
by  the  EPA  and  informed  that  their 
waste  has  been  identified  in  an 
orphaned  site  is  in  serious  trouble,” 
Neergaard  stated. 

One  newspaper  was  told  by  the 
EPA  that  it  discovered  34,000  gallons 
of  waste  at  a  Superfund  site,  while 
another  paper  learned  12  of  its  drums 
were  identified  at  a  different  site, 
Neergaard  continued.  He  explained 
that  that  despite  the  disparity  in  the 
amounts  of  wastes  discovered,  both 
newspapers  face  potentially  stagger¬ 
ing  Superfund  clean-up  costs. 

The  reason,  Neergaard  said,  is  that 
companies  whose  wastes  are  found  at 
a  Superfund  site  have  “joint  and 
several  liability”  for  the  disposal 
costs.  Since  “most  of  the  true 
criminals”  responsible  for  the 
hazardous  wastes  “cannot  be 
found,”  Neergaard  said  the  EPA 
would  use  the  joint  and  several  liabil¬ 
ity  statute  to  make  a  newspaper  pay  a 
larger  share  of  the  clean-up  costs. 

“The  only  newspaper-generated 
solid  wastes  that  should  be  classified 
as  hazardous”  include  “dirty  sol¬ 
vents”  with  flashpoints  below  140 
degrees  Fahrenheit  and  ink  sludge, 
particularly  colored  inks,  with 
excessive  metals  like  lead,  barium  or 
silver,  Neergaard  said. 

(Continued  on  page  40} 


VDT  laws,  printing  ink,  newsroom  smoking,  health  care  were 
all  topics  at  the  ANPA  Operations  Management  Conference 


Although  laws  regulating  the  use  of 
Video  Display  Terminals  in  the  work¬ 
place  have  yet  to  be  passed,  the  issue 
“is  not  going  to  go  away,”  stated  an 
attorney  for  the  American  News¬ 
paper  Publishers  Association. 

“To  date  I  can  report  that  no  reg¬ 
ulatory  legislation  has  been  passed,” 
said  ANPA  counsel  Claudia  James. 
She  added  that  Rhode  Island  has 
passed  “a  study  bill”  with  partici¬ 
pants  to  be  appointed  by  the  Speaker 
of  the  Assembly. 

“There  are  no  guarantees  that  they 
will  have  balanced  representation  of 


manufacturers,  employers  and  VDT 
users,”  she  said. 

With  1 5  states  now  considering  bills 
to  regulate  VDTs,  James  said  “it  may 
be  inevitable”  that  some  of  them  will 
pass. 

She  noted  that  New  York  and  Cali¬ 
fornia  present  the  greatest  concern  at 
the  moment,  with  VDT  regulation 
having  found  “champions”  in  N.Y. 
Assemblyman  Frank  Barbaro  and 
Calif.  Assemblyman  Tom  Hayden, 
“Jane  Fonda’s  husband.” 

“The  supporters  of  this  legislation 
are  serious  and  determined,  among 


them  —  the  Newspaper  Guild  whose 
members  write  the  news  stories  on 
this  issue,”  James  said. 

Other  proponents  of  VDT  laws 
include  “9  to  5,”  a  women’s  office- 
worker  group;  the  Communication 
Workers  of  America;  and  the  Amer¬ 
ican  Federation  of  County,  State  and 
Municipal  Employees. 

She  charged  that  the  unions  use  the 
VDT  issue  “as  an  organizing  tool.” 

James  pointed  out,  however,  that 
attempts  to  pass  bills  regulating  VDTs 
usually  result  in  the  “more  onerous 
(Continued  on  page  41) 
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Under-reported  stories 

Project  Censored,  now  in  its  eighth  year,  says  internationai 
and  miiitary  issues  iead  iist  of  under-reported  stories  in  1983 


International  and  military  issues  lead  the  list  of  under¬ 
reported  news  stories  of  1983,  according  to  a  national 
panel  of  media  critics. 

Project  Censored,  a  national  media  research  project 
now  in  its  eighth  year,  locates  stories  about  important 
issues  which  are  not  widely  reported  by  the  news  media. 

Project  director  Carl  Jensen,  professor  of  Com¬ 
munications  Studies  at  Sonoma  State  University,  Califor¬ 
nia,  announced  the  ten  top  “censored”  stories  of  1983: 

1 .  Israeli  Arms  to  Central  America.  According  to  CIA 
estimates,  Israel,  the  fifth  biggest  exporter  of  arms  in  the 
world,  is  the  largest  supplier  of  weapons  to  Latin  America 
and  sub-Saharan  Africa.  Thousands  of  Latin  Americans 
received  police  and  military  training  in  Israel. 

2.  U.S.  Never  Dropped  Out  of  the  Arms  Race.  While 
Defense  Secretary  Caspar  Weinberger  claims  we  have  not 
been  in  the  arms  race  for  the  past  15  years,  statistics  reveal 
that  we  never  dropped  out  of  it  and,  in  fact,  lead  in  many 
critical  areas  of  the  strategic  arms  race. 

3.  U.S.  Ignored  USSR  Nuclear  Freeze  Proposal.  On  Octo¬ 
ber  5,  1983,  Andrei  Gromyko,  USSR  Minister  of  Foreign 
Affairs,  made  sweeping  proposals  for  freezing  nuclear 
weapons  and  condemning  nuclear  war  which  were  ignored 
by  the  Reagan  Administration  and  not  widely  reported  by 
the  major  news  media. 

4.  America’s  Agricultural  Disaster.  President  Reagan's 
“Payment  In  Kind”  farm  subsidy  program  of  1983  was  one 
of  the  worst  agricultural  disasters  in  American  history. 

5.  KAL  007  and  the  U.S.-USSR  Spy  War.  Sources  indi¬ 
cate  that  Korean  Air  Lines  planes  regularly  overfly  Soviet 
air  space  to  gather  military  intelligence  and  that  the  U.S. 
government  could  have  interceded  in  the  attack  on  the 
Korean  jet  that  killed  269  people. 

6.  Peter  Fox  and  Central  America.  Peter  Fox,  con¬ 
servative  city  editor  of  the  Billings  (Mont.)  Gazette,  re¬ 
versed  his  opinion  of  what  was  happening  in  Central 
America  after  a  visit  there.  Fox,  who  resigned  his  commis¬ 
sion  in  the  U.S.  Army  National  Guard  to  protest  American 
intervention,  may  be  America’s  first  military  con¬ 
scientious  objector  of  the  Central  American  War. 

7.  Media  Neglect  South  Africa  Politics.  While  the  media 
provide  substantial  coverage  to  Lech  Walesa,  Poland’s 
Solidarity  Movement,  and  the  fight  against  communism, 
they  totally  ignore  Nelson  Mandela,  South  Africa’s  Afri¬ 
can  National  Congress,  and  its  equally  heroic  fight  against 
the  racist  apartheid  regime  in  South  Africa. 

8.  Nuclear  Navy  Accidents.  For  the  past  three  decades,  a 
series  of  floating  “Three  Mile  Islands”  have  been  cruising 
the  world’s  oceans  with  few  questions  asked.  An 
unpublicized  list  now  documents  126  accidents  of  nuclear 
powered  vessels,  including  37  involving  the  reactors,  and 
13  discharges  of  radioactive  material  into  U.S.  costal  wat¬ 
ers. 

9.  DNA  —  Key  to  Biological  Warfare?  Under  the  guise  of 
“defensive”  research,  biological  warfare  researchers  at 
the  U.S.  Department  of  Defense  are  using  recombinant 
DNA  (gene  splicing)  technologies  whose  peacetime  ap¬ 
plications  have  already  raised  serious  questions. 


10.  The  DOD  Taxpayer  Swindle.  The  Department  of 
Defense  uses  a  federal  contracting  system  for  military 
weapons  which  encourages  overruns,  inefficiency,  and 
fraud.  The  “cost-plus”  contracting  system  uses  an  open- 
ended  price  tag  which  allows  contractors  to  overcharge 
America’s  taxpayers  and  reduces  our  military  strength. 

Fifteen  other  under-reported  stories  of  1983  were:  Pen¬ 
tagon  Seeks  New  “State  Defense  Forces”  to  Combat 
Domestic  Terrorism;  Before  and  After  the  Grenada 
Invasion;  Reagan  Misspoke  About  Soviet  Nuclear  Test 
Cheating;  The  Technological  Invasion  of  Personal  Privac- 
y;  Products  Unsafe  at  Home  are  Still  Unloaded  Abroad; 

The  CIA  Coup  in  Australia;  The  Unholy  Alliance 
Between  the  CIA  and  the  Vatican;  Four  Simple  Steps  That 
Can  Save  the  Lives  of  20,000  Children  a  Day;  The  End  of 
Occupational  Safety  and  Health  Safeguards;  Political 
Research,  Not  Scientific,  Determines  What  is  Carci¬ 
nogenic;  EDB  —  The  Super  Carcinogen;  The  Campaign  to 
Discredit  U.S,  Population  Control  Leaders  and 
Institutions;  Runaway  Hormones  and  Precocious  Pubert- 
y;  The  100-Mile-Per-Gallon  Car;  and  The  Chilling  Effect  of 
Libel  Suits. 

The  panel  of  jurors  who  selected  the  top  ten  stories 
were;  Dr.  Donna  Allen,  editor  and  publisher  of  Media 
Report  to  Women;  Ben  Bagdikian,  journalist  and  teacher. 
Graduate  School  of  Journalism,  University  of  California, 
Berkeley;  Alfred  Balk,  editor  and  publisher  of  Wor/</Pre’5i 
Review  and  former  editor  of  Columbia  Journalism  Re¬ 
view;  Hodding  Carter,  chief  correspondent.  Inside  Story; 
Noam  Chomsky,  professor.  Linguistics  and  Philosophy, 
MIT ;  George  Gerbner,  Dean  Annenberg  School  of  Com¬ 
munications,  University  of  Pennsylvania; 

David  Horowitz,  consumer  commentator;  Nicholas 
Johnson,  chair.  National  Citizens  Communications  Lobb- 
y;  Brad  Knickerbocker,  Washington  Bureau  Manager  the 
Christian  Science  Monitor;  Charles  Klotzer,  publisher, 
the  St.  Louis  Journalism  Review;  Curtis  MacDougall,  pro¬ 
fessor  emeritus  of  journalism.  Northwestern  University; 
Jessica  Mitford,  writer  and  lecturer;  Jack  L.  Nelson,  pro¬ 
fessor,  Social  Science  Education,  Graduate  School  of 
Education,  Rutgers  University;  Sheila  Rabb  Weidenfeld, 
president,  D.C.  Productions  Ltd.,  Washington,  D.C. 

Sonoma  State  University  student  researchers  partici¬ 
pating  in  the  nationwide  research  effort  were  Charles  Bak¬ 
er,  Jill  Butler,  Rose  Carraga,  Susanne  Crossman,  Meera 
Damodaran,  Lish  Hanhart,  Johnny  Mayorga,  Ethan 
McHenry,  Jim  Parker,  Carol  Sales,  Maria  Saltrese,  Karen 
Scriven,  Mary  Sullivan,  and  Chase  B.  Williams. 

Dr.  Jensen,  who  originated  the  project  in  1976,  said  “a 
review  of  the  1983  stories  reveals  that  the  Reagan  Admi¬ 
nistration’s  efforts  to  control  the  flow  of  information  in  the 
United  States  are  increasingly  effective  and, 
unfortunately,  this  assault  on  the  public’s  right  to  know 
may  be  one  of  the  least  discussed  stories  of  the  election 
year.” 

Anyone  interested  in  nominating  a  1984  story  for  next 
year’s  project  can  send  a  copy  of  the  story  to  Dr.  Carl 
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Jensen,  Project  Censored,  Sonoma  State  University, 
Rohnert  Part,  CA  94928. 

Biggest  stories  of  1983 
vs. 

Cer^sored  stories  of  1983 

Following  is  a  comparison  of  the  ten  biggest  stories  of 
1983  as  named  by  Associated  Press  newspaper  and  broad¬ 
cast  member  editors  compared  with  the  ten  stories  given 
the  least  coverage  in  1983  as  cited  by  Project  Censored 
researchers: 

Top  Ten  News  Stories 

1.  Marines  Massacred  in  Beirut 

2.  Soviets  Down  KAL  Airliner 

3.  U.S.  Invades  Grenada 

4.  American  Economy 

5.  Missiles  Deployed  in  Europe 

6.  European  Nuclear  Protests 

7.  Lech  Walesa/Nobel  Peace  Prize 

8.  Menachem  Begin  Resigns 

9.  Weather 

10.  James  Watt  Resigns 

Top  Ten  Censored  Stories 

1.  Israeli  Arms  to  Central  America 

2.  U.S.  and  the  Arms  Race 

3.  USSR  Nuclear  Freeze  Proposal 

4.  U.S.  Agricultural  Disaster 

5.  KAL  007:  Victim  of  Spy  War? 

6.  Peter  Fox  &  Central  America 

7.  South  Africa  Politics 

8.  Nuclear  Navy  Accidents 

9.  DNA  &  Biological  Warfare 

10.  The  DOD  Taxpayer  Swindle. 

Two  newspaper  execs  agree 
to  run  for  Audit  Bureau  board 

As  part  of  a  drive  to  get  senior  newspaper  management 
pci  pie  on  the  board  of  the  Audit  Bureau  of  Circulations, 
tlu  American  Newspaper  Publishers  Association/ 
Ncvvspaper  Advertising  Bureau  ABC  liasion  committee 
has  recruited  two  leading  newspaper  executives  to  be 
candidates  for  seats  about  to  be  vacated  on  the  Audit 
Bureau’s  board. 

James  M.  Moroney ,  chairman,  president  and  chief  exec¬ 
utive  officer  of  A.H.  Belo  Corp.,  “has  agreed  to  be  a 
candidate  for  the  ABC  directorship”  representing  daily 
newspapers  in  the  Central  Time  Zone,  according  to 
Edward  W.  Estlow,  president  of  Scripps-Howard  News¬ 
papers  and  chairman  of  the  ANPA/NAB  committee. 

Moroney  is  seeking  to  fill  the  seat  being  vacated  in 
November  by  David  Kruidenier,  chairman  and  CEO  of  the 
Des  Moines  Register  and  T ribune  Co. ,  who  is  retiring  from 
the  board. 

R.  David  Threshie,  publisher  of  The  Register,  Orange 
County,  Calif.,  will  be  a  candidate  for  the  board  seat 
representing  daily  newspapers  in  the  Mountain  Pacific 
Time  Zones,  Estlow  said. 

That  seat  is  currenty  held  by  Fred  W.  Smith,  executive 
vice  president  of  Donrey  Media,  who  is  also  retiring  from 
the  board  in  November. 

The  board  election  will  be  held  during  the  ABC  annual 
conference  in  Toronto  in  the  fall. 


USA  Today  exec  says 
bulk  sales  should  count 

Saying  newspapers  are  “dumb”  for  contining  to  market 
themselves  in  “traditional  ways,”  a  top  USA  Today  exec¬ 
utive  stated  at  a  meeting  of  Marketing  Communication 
Executives  International  that  the  newspaper  industry 
should  reconsider  the  bulk  sales  issue. 

Paul  Flynn,  executive  vice  president  of  Today,  said 
Gannett’s  national  newspaper  sells  70,000  copies  daily 
through  its  “Blue  Chip”  program  targeted  for  upscale 
travelers,  particularly  business  executives.  He  added  that 
figure  will  soon  increase  to  100,000. 

Participants  in  the  Blue  Chip  program  include  Eastern 
Airlines’  Washington  shuttle,  the  Capital  Hilton  in  Wash¬ 
ington,  D.C.,  San  Francisco’s  Fairmont  Hotel,  the  Page 
Avjet  executive  terminal  in  Dallas-Fort  Worth  Airport, 
and  the  Queen  Elizabeth  II  when  the  ship  docks  in  a  U.S. 
port,  Flynn  said. 

USA  Today  has  about  1,600  advertising  accounts  and 
none  of  them  have  protested  Gannett’s  bulk  sales  pro¬ 
gram,  Flynn  said,  remarking  that  “it’s  a  terrible  mistake 
not  to  recognize  that  consumer  base.” 

USA  Today’s  total  circulation  is  about  1.33  million, 
according  to  an  audit  paid  for  by  Gannett.  The  Audit 
Bureau  of  Circulation’s  first  audit  report  for  USA  Today, 
covering  the  fourth  quarter  of  1983,  is  due  in  a  few  weeks. 

Flynn  would  not  divulge  the  ABC  figure  except  to  say 
Gannett  executives  were  “doing  handstands”  over  it.  He 
noted,  however,  that  the  ABC  audit,  following  existing 
rules,  will  not  list  USA  Today’s  bulk  sales  as  part  of  its 
average  net  paid  daily  circulation. 

The  ABC  board  voted  down  a  proposal  to  include  bulk 
sales  in  the  paid  circulation  totals  in  June,  1983.  At  the 
time,  ABC  cited  advertiser  resistance,  particularly  from 
retailers,  as  the  reason  for  the  board’s  decision  to  make  no 
change  in  the  existing  bulk  sales  rule. 

Flynn  predicted  that  the  bulk  sales  issue  will  be  re¬ 
submitted  to  ABC  in  the  near  future,  perhaps  by  the  end  of 
the  year,  and  this  time  will  pass.  He  said  advertisers  were 
coming  to  understand  the  value  to  them  of  newspapers 
instituting  bulk  sales  programs  similar  to  USA  Today’s. 

In  other  USA  Today  developments,  Flynn  told  MCEl 
that  Gannett  plans  an  all  out  blitz  of  the  Los  Angeles 
Olympics,  the  Democratic  convention  in  San  Francisco 
and  the  Republican  convention  in  Dallas. 

In  addition  to  extra  racks  and  vending  machines  in  all 
the  hotels  and  other  strategic  locations,  Gannett  will  be 
“shipping  people  in  from  across  the  country”  to  handle 
the  USA  Today  selling  effort. 

Flynn  also  remarked  that  home,  office  and  mail  delivery 
now  account  for  32%  of  USA  Today’s  circulation.  He  said 
in  August  of  last  year  USA  Today  had  18,000  mail  sub¬ 
scriptions,  but  that  figure  grew  to  80,000  by  December  and 
required  the  creation  of  an  entire  new  department  to  deal 
with  the  volume. 

Zuckerman  to  buy  U.S.  News 

Mort  Zuckerman,  real  estate  developer  and  publisher  of 
Atlantic  Monthly,  has  reached  an  agreement  to  acquire  the 
employee-owned  U.S.  News  &  World  Report,  the  weekly 
news  magazine,  for  $168.5  million. 

Under  the  terms  of  the  agreement.  U.S.  News  em¬ 
ployees  would  receive  $3,000  for  each  share  of  stock. 
There  are  56,170  shares. 

Zuckerman  said  he  plans  no  major  editorial  or  personnel 
changes. 
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Telecommunications  extravaganza 

AT&T  electronic  information  systems  will  provide  immediate  results 
via  computer  terminals  from  60  Olympic  sites  in  4,500  sq.  miie  area 


By  Andrew  Radolf 

American  Telephone  &  Telegraph 
Co.  —  long  regarded  as  newspapers’ 
nemesis  in  electronics  —  plans  a  tele¬ 
communications  extravaganza  at  the 
Los  Angeles  Olympics  to  demon¬ 
strate  its  prowess  in  the  field. 

AT&T  has  been  named  the  Olym¬ 
pics  official  telecommunications 
manager.  The  company  gained  that 
position  as  part  of  its  agreement  to  be 
an  official  sponsor  of  the  games, 
requiring  a  minimum  $4  million  com¬ 
mitment  in  either  cash  or  goods  and 
services. 

AT&T  chose  goods  and  services, 
and  part  of  its  contribution  to  the 
games  will  be  a  complete  electronic 
information  system  that  shows  how 
the  company  could  completely 
bypass  newspapers  in  putting 
together  a  commercial  videotex 
operation. 

AT&T’s  Electronic  Messaging 
System,  connecting  60  sites  within  a 
4,500  square  mile  area,  will  provide 
results  of  Olympic  events  to  compu¬ 
ter  terminals  and  printers  “within  a 
minute  after  they  are  certified,’’  the 
company  said. 

In  addition,  those  terminals  will 
give  access  to  a  database  giving 
athletes’  individual  performance 
histories  and  personal  profiles,  rec¬ 
ords  for  each  event  and  other  types  of 
background  data. 

The  official  results  of  the  various 
events  will  be  entered  in  a  separate, 
non-AT&T  system  by  Ernst  &  Whin- 
ney.  official  manager  of  the  Olympic 
results  system;  sent  to  a  mainframe 
computer  in  Long  Beach,  and  there, 
interface  with  AT&T’s  EMS  system. 

Bill  Hightower,  AT&T’s  Olympic 
coordinator,  said  the  need  for  accura¬ 
cy  of  that  data  was  the  reason  for 
Olympic  officials  selecting  Ernst  & 
Whinney  to  manage  that  information 
on  an  independent  computer  system. 

However,  Hightower  said  the  other 
information  in  AT&T’s  system  will  be 
provided  by  the  Los  Angeles  Olympic 
Organizing  Committee.  AT&T  will 
then  use  LAOOC’s  information  “to 
create  and  manage”  its  own  database, 
he  said. 

The  hardware  for  the  EMS  system 
includes  1,700  AT&T  Teletype  5410 
terminals  with  12-inch,  high 


The  AT&T  Teletype  5410  terminal 
will  be  the  most  visible  part  of  the 
electronic  messaging  system,  with 
1,700  of  these  terminals  spread  among 
the  23  sports  venues.  The  terminals 
provide  results  of  the  Games  in  English 
and  French,  the  official  Olympic 
languages. 

resolution  and  “non-glare”  screens, 
300  AT&T  Teletype  printers,  14 
AT&T  3B20S  computers,  and  more 
than  792  Infotron  model  792  Network 
Concentrators. 


AT&T  is  stressing  the 
“user  friendiiness”  of  its 
EMS  system,  stating  the 
terminate  are  “as  easy  to 
use  a  teiephone”  and  “can 
be  iearned  (how  to  operate) 
in  a  matter  of  minutes.” 


First  priority  for  use  of  the  ter¬ 
minals  will  go  to  Olympic  officials, 
athletes,  and  journalists,  Hightower 
said.  However,  he  noted  that  AT&T 
will  also  provide  “limited  use”  of  the 
EMS  system  to  the  public  for  demon¬ 
stration  purposes. 

There  will  be  no  charge  for  using 
the  terminals,  Hightower  said,  adding 
that  in  addition  to  game  sites,  the  ter¬ 
minals  will  be  in  “press  areas.” 

“All  of  the  products  that  comprise 
the  system  are  in  our  standard  prod¬ 
uct  line,”  he  said.  “While  specific 
application  was  developed  for  the 
Olympics,  the  same  equipment  can  be 
used  for  similar  applications  in  other 
cities.” 

All  of  the  equipment  donated  for 


the  games  will  be  “remanufactured 
and  sold  in  the  marketplace”  after¬ 
ward,  he  said. 

Besides  providing  a  database  on  the 
Olympic  games,  the  AT&T  system 
will  offer  an  electronic  mail  service 
designed  by  Bell  Laboratories,  and  a 
radio  paging  service  by  access  to  a 
microwave  system. 

AT&T  is  stressing  the  “user 
friendliness”  of  its  EMS  system,  stat¬ 
ing  the  terminals  are  “as  easy  to  use  a 
telephone”  and  “can  be  learned  (how 
to  operate)  in  a  matter  of  minutes.” 

AT&T  will  also  developed  the 
voice  communications  system  for  the 
Olympics.  The  system  includes  about 
7,(K)0  telephones  and  more  than  20 
Dimension  PBXs  with  features  such 
as  call  waiting,  call  forwarding,  add¬ 
on  conferencing  and  automatic  call¬ 
back,  the  company  stated. 

A  fiber  optic  lightwave  system  was 
developed  by  AT&T  to  connect  the 
telephine  network.  Pacific  Telesis,  an 
independent  company  following 
divestiture  on  Jan.  1,  will  install  and 
operate  the  lightwave  system. 

AT&T  will  also  provide  its  Digital 
Television  Lightwave  System  for 
transmitting  video  and  audio  signals 
from  the  sports  sites  to  earth  stations 
for  satellite  broadcast.  Hightower 
said  ABC,  which  will  broadcast  the 
games,  will  be  paying  AT&T  for  those 
transmissions. 

AT&T’s  role  as  telecommunica¬ 
tions  manager  of  the  Olympics 
underscores  the  company’s  intention 
to  be  a  “significant  player”  in  the 
development  of  videotex  services, 
said  Robert  Johnson,  president  of 
Newsday  and  spokesman  for  the 
Telecommunications  Committee  of 
the  American  Newspaper  Publishers 
Association. 

“They’re  out  there  testing  sys¬ 
tems,’’  Johnson  said.  “They’re 
becoming  an  information  and  data¬ 
base  management  company.”  He 
noted  that  AT&T  is  also  testing  the 
development  of  an  electronic 
information  system  in  conjunction 
with  a  group  of  real  estate  brokers  in 
Monmouth,  New  Jersey. 

The  consent  decrees  that  broke  up 
the  Bell  System  on  Jan.  1  prohibits 
AT&T  from  owning  the  information 
sent  over  its  own  transmission  lines 
for  a  period  of  seven  years. 
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AT&T's  electronic  messaging  system,  developed  especially  for  the  1984  Olympic 
Gomes,  was  first  used  during  the  international  swimming  and  diving  meet  at  the 
new  Olympic  pool  in  Los  Angeles. 


“That’s  an  awfully  short  time,” 
Johnson  said,  leaving  newspapers  “a 
small  window  to  become  competitive. 
I  just  hope  publishers  aren’t  hiding 
their  heads  in  the  sand.’’ 

Johnson  also  pointed  out  that  under 
the  consent  decree,  AT&T  can  trans¬ 
mit  information  owned  by  another 
company.  In  local  markets,  AT&T 
can  also  get  involved  in  electronic 
publishing  by  using  lines  owned  by 
the  regional  phone  company,  he  said. 

The  type  of  system  AT&T  is  setting 
up  for  the  Olympics,  for  example, 
does  not  run  afoul  of  the  consent 
decree  because  LAOOC  or  Ernst  & 
Whinney  is  providing  the 
information,  while  Pacific  Telesis 
owns  the  light-wave  transmission 
system. 

ANPA’s  Telecommunications 
Committee  has  established  a  task 
force  to  study  ways  newspapers  and 
AT&T  can  enter  into  videotex  joint 
ventures,  Johnson  said.  He  added 
that  members  of  the  group  recently 
met  with  representatives  of  BellSouth 
to  discuss  the  matter. 

Johnson  said  the  best  route  for 
newspapers  is  to  become  the  database 
managers  and  marketers  rather  than 


restricting  their  roles  to  information 
providers.  Both  Knight-Ridder’s 
Viewtron  system  and  Times  Mirror’s 
Gateway  system  were  developed  with 
the  newspaper  company  having  con¬ 
trol  of  both  content  and  the  database. 


he  said. 

“You  can’t  just  get  revenues  from 
selling  information.  You  have  to  be  a 
systems  operator  for  it  (videotex)  to 
be  financially  feasible,”  Johnson 
stated. 


Transportable  color  scanner  introduced  by  Scitex 

Will  cut  the  time  for  processing  and  sending  35mm  color 
transparencies  coasMo-coast  from  10  hours  to  under  3  hours 


A  transportable  remote  digital 
scanner  that  will  allow  photographers 
to  send  color  photos  right  up  to  last- 
minute  deadlines  was  introduced 
June  10  at  the  American  Newspaper 
Publishers  Association  Operations 
Management  Conference. 

Scitex  Corp.  Ltd.,  an  Israeli-based 
company,  said  the  110-pound  SAT- 
LIGHT  scanner  will  cut  the  time  for 
processing  and  sending  35mm  color 
transparencies  from  Los  Angeles  to 
New  York  from  10  hours  to  just  two 
hours  and  forty-five  minutes. 

The  scanner  will  be  available  this 
summer  to  newspaper  and  magazine 
photographers  covering  the  Summer 
Olympics  and  the  Republican  and 
Democratic  conventions. 

USA  Today  and  U.S.  News  & 
World  Report  in  particular  will  use  the 
system  for  their  summer  coverage, 
Scitex  said.  Time  and  Newsweek  will 
also  use  the  machine  extensively,  the 
company  said. 

“We  fully  expect  to  print  several 
pictures  that  could  not  have  been 
printed  with  the  airline  and  courier 


system  used  now,”  Scitex  director  of 
communications  systems  Charles 
Benzing  said. 

SATLIGHT,  which  fits  in  a  suit- 
case-sized  case,  enables  photograph¬ 
ers  to  send  compressed  and  non- 
compressed  digital  picture  data  to  a 
host  Scitex  Response  System. 

Photographers  can  shoot  their  pic¬ 
tures,  take  them  to  the  nearest  com¬ 
mercial  processor,  and  load  the  35mm 
transparencies  into  the  device. 

SATLIGHT  consists  of  a  CCD 
scanner,  a  verificaion  color  monitor, 
a  SVa  Winchester  drive  for  data  stor¬ 
age,  and  a  multi-bus  electronics  chas¬ 
sis  that  controls  the  scan-transmit 
process. 

A  photo  scanned  into  digital  form 
by  SATLIGHT  can  be  then  electroni¬ 
cally  cropped,  color  corrected  and  re¬ 
positioned  in  the  field. 

Covering  scheduled  events,  photo¬ 
graphers  can  send  high-resolution 
color  continuously.  Covering  break¬ 
ing  news,  the  photographer  can  send 
quicker  low-resolution  photos;  edi¬ 
tors  at  the  home  base  can  then  advice 


which  photos  they  want  sent  in  high- 
resolution  form. 

Scitex  also  announced  an  agree¬ 
ment  with  AT&T  and  Hilton  Hotels  to 
transmit  the  scanned  photos. 

In  addition  to  providing  transmis¬ 
sion  through  its  T1  Switched  Digital 
Reserve  Network,  AT&T  has  built  14 
of  a  proposed  42  transmission 
•“nodes”  covering  the  continental 
United  States. 

Hilton  is  providing  its 
teleconferencing  rooms  for  receiving 
the  scanned  photos.  Because  of  the 
short  lead-times,  Scitex  officials  said, 
publications  this  summer  will  have  to 
pick  up  the  photos  at  Hiltons  in  New 
York  and  Washington. 

SATLIGHT  will  be  priced  at  appro¬ 
ximately  $1(X),(XX),  Scitex  said. 

Transmission  costs,  depending  on 
final  tariffs,  will  be  $1,000  to  $1,400 
per  month,  and  the  use  of  the  line  will 
be  $1 ,000  per  hour,  based  on  half-hour 
increments. 

USA  Today  has  purchased  several 
of  the  scanners,  a  Scitex  executive 
said. 
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IN  BRIEF 


UPl  and  N.Y.  Times 
sign  new  contract 

The  New  York  Times  and  United 
Press  International  have  signed  “a 
comprehensive  agreement”  calling 
for  UPI  to  continue  providing  the 
newspaper  with  a  wide  range  of  ser¬ 
vices  at  full  contract  rates,  UPl 
stated. 

UPI’s  contract  with  the  Times  was 
up  for  review  at  the  time  the  new 
agreement  was  signed. 

The  agreement  covers  high-speed 
DataNews  delivery  of  the 
international  and  national  “A”  wire, 
New  York,  metro  wire.  New  York 
State  wire,  special  Washington  wire 
(WCNS),  features  wire  and  both 
domestic  and  European  News- 
pictures  service. 

Prisoner  wins 
writing  award 

Gerald  Crane  won  the  Nevada 
Press  Association's  first  prize  for 
local  column  writing  in  a  daily  news¬ 
paper,  but  he  wasn’t  able  to  attend  the 
May  5  awards  presentation  in 
Yerington. 

Crane,  32,  is  serving  a  25-year  sent¬ 
ence  for  kidnapping  and  bank  robbery 
at  the  Northern  Nevada  Correctional 
Center  in  Carson  City. 

His  column,  “Being  There,” 
appears  every  Monday  in  the  Carson 
City  (Nev.)  Nevada  Appeal,  and 
chronicles  the  danger  and  the  tedium, 
the  dreams  and  despair  of  life  in  a 
medium-security  prison. 

“Sometimes  he  gets  real  philo¬ 
sophical,  and  other  times  the  column 
is  more  hard  news,  talking  about  the 
projects  at  the  prison,  or  the  commo¬ 
tion  during  a  recent  escape,”  city  edi¬ 
tor  Sue  Morrow  told  E&P. 

“He’s  a  very  good  writer,”  editor 
Don  Ham  said. 

Crane’s  two-year-old  column. 
Morrow  said,  has  been  well-received 
by  readers  of  the  10,000-circulation 
aftemon  paper — with  one  exception. 

“The  prison  administration  hates 
it,  from  the  warden  on  down,”  Mor¬ 
row  said.  “I  think  a  little  heat  has 
been  put  on  him  from  time  to  time  to 
stop  it.” 

Crane  himself  said  he  was  surprised 
by  the  award. 

“You’re  kidding,”  he  told  a  UPI 
reporter  who  relayed  the  news.  “I’m 
amazed.  I  had  no  idea.” 

Crane  is  a  high  school  dropout  who 
kidnapped  the  wife  of  a  Carson  City 
bank  executive  and  tried  to  extort 


money.  The  plot  was  foiled  when  the 
woman  escaped. 

He  was  sentenced  to  terms  in  both 
federal  and  state  prison.  He  was  re¬ 
cently  refused  parole.  Morrow  said. 

Crane  came  to  the  attention  of  the 
Appeal  when  the  paper’s  general 
manager  was  in  the  prison  working 
with  an  inmates  organization.  Mor¬ 
row  said. 

ADL  says  top  papers 
favor  separation  of 
church  and  state 

A  majority  of  the  top  50  newspapers 
supported  the  U.S.  Senate’s  defeat  of 
a  proposed  school  prayer  amendment 
to  the  Constitution  and  opposed  the 
U.S.  Supreme  Court’s  ruling  in  favor 
of  Pawtucket,  Rhode  Island’s  nativity 
scene,  according  to  a  survey  con¬ 
ducted  by  the  Anti-Defamation 
League  of  B’nai  B’rith. 

The  survey  “revealed  that  on  both 
issues  editorials  stressed  the  need  to 
preserve  the  First  Amendment’s  wall 
separating  church  and  state  in  the 
United  States,”  said  Nathan  Perlmut- 
ter,  ADL’s  national  director. 

Negative  reaction  to  the  Supreme 
Court’s  5  to  4  decision  upholding 
Pawtucket’s  right  to  sponsor  a  creche 
nativity  scene  with  public  funds  came 
from  18  of  26  newspapers  which  com¬ 
mented  on  the  issue,  ADL  said. 

These  included  the  Washington 
Post,  New  York  Times,  Newark  Star- 
Ledger,  Kansas  City  Times,  Chicago 
Tribune,  Philadelphia  Inquirer,  Pitt¬ 
sburgh  Press,  Milwaukee  Journal,  St. 
Louis  Post-Dispatch  and  Atlanta 
Consitution,  according  to  ADL. 

On  the  school  prayer  issue,  ADL 
found  that  34  out  of  37  newspapers 
commenting  with  editorials  sup¬ 
ported  the  Senate’s  rejection  of  the 
proposed  school  prayer  amendment. 

Some  of  those  newspapers  were  the 
Times,  Post,  Tribune,  Constitution, 
Los  Angeles  Times,  Miami  Herald, 
Cleveland  Plain  Dealer,  San  Francis¬ 
co  Chronicle,  Hartford  Courant,  St. 
Petersburg  Times,  Detroit  Free 
Press,  and  USA  Today. 

Newspapers  favoring  the  Supreme 
Court’s  ruling  in  the  Pawtucket  case 
were  the  San  Diego  Union,  Houston 
Post,  Wall  Street  Journal,  Columbus 
Dispatch,  Detroit  News,  San  Fran¬ 
cisco  Chronicle,  Denver  Post,  and 
Indianopolis  Star. 

The  three  newspaper's  supporting 
the  prayer  amendment  were  the  Dis¬ 
patch,  Star  and  Union. 

The  Wall  Street  Journal  and  Detroit 
News  opposed  the  amendment  but 


“felt  there  was  a  need  for  some  sort  of 
spiritual  basis  in  the  educational 
environment,”  said  ADL. 

100-year-old  papers 

Three  newspapers  should  be  added 
to  the  list  of  newspapers  more  than 
100  years  old  which  appeared  in 
E&P’s  centennial  edition  March  31, 
pages  341-355. 

The  Journal  of  Commerce,  New 
York  City,  was  founded  in  1827  under 
the  partial  sponsorship  of  Samuel 
F.B.  Morse,  the  painter  and  telegraph 
developer.  It  is  now  owned  by 
Knight-Ridder  and  will  observe  its 
157th  birthday  Sept.  29,  1984. 

The  El  Paso  (Tex.)  Herald-Post 
was  established  as  the  El  Paso  Herald 
March  27,  1881,  just  a  week  earlier 
than  the  El  Paso  Times.  Scripps- 
Howard  established  the  El  Paso  Post 
Aug.  21 , 1922,  which  was  merged  with 
the  Herald  April  2, 193 1 .  The  Times  is 
now  owned  by  Gannett.  They  are 
published  under  a  Newspaper  Print¬ 
ing  Corp.  agreement. 

The  Rocky  Mountain  News, 
Denver,  Colo.,  a  Scripps-Howard 
Newspaper  was  founded  April  23, 
1859,  and  this  year  celebrated  its 
125th  anniversary. 

iK  *  « 

El  Dia  of  La  Plata,  Argentina, 
observed  its  100th  birthday  March  2, 
1984.  Argentina  president  Raul 
Alfonso  was  present  at  the 
anniversary  celebration.  Raul 
Kraiselburd,  director  of  El  Dia,  is 
chairman  of  the  Committee  on  Free¬ 
dom  of  the  Press  of  the  Inter- 
American  Press  Association  and  a 
member  of  its  board  of  directors. 

N.Y.  co-op  group 
holds  first  meeting 

The  New  York  chapter  of  the 
National  Association  of  Co-op 
Advertising  Professionals  held  its 
first  meeting  on  May  8. 

The  purpose  of  the  organization, 
which  includes  Gannett  Co.,  New 
York  Times,  CWO&O,  and  United 
Media  Enterprises  among  its  mem¬ 
bers,  is  to  bring  co-op  professionals 
representing  manufacturers, 
retailers,  agencies  and  media  together 
for  exchanging  ideas  and  “educat¬ 
ing”  each  other. 

The  organization  also  sees  its  mis¬ 
sion  as  creating  a  greater  awareness  of 
co-op’s  potential  within  the  advertis¬ 
ing  industry. 
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•  -  it  makes  the  ditferemce 


Dow  Jones  settles  libel  suit  for  $800,000 


Dow  Jones  &  Co.  settled  a  $5  mil¬ 
lion  1979  libel  suit  against  the  Wall 
Street  Journal  and  one  of  its  reporters 
by  agreeing  to  pay  $800,000  to  two 
former  federal  prosecutors. 

An  article  in  the  New  York  Times  by 
reporter  Jonathan  Friendly  called  the 
payment  the  “largest  reported  settle¬ 
ment  in  a  libel  suit  that  did  not  go  to 
trial”  and  “is  the  first  known 
departure  from  the  Journal’s 
announced  policy  of  contesting  all 
such  actions  at  least  through  the  trial 
process.” 

The  libel  trial  was  scheduled  to 
begin  on  June  18  in  federal  district 
court  in  Washington,  D.C.. 

William  M.  Kramer  and  John  M. 
Dowd,  two  former  prosecutors  for  the 
federal  Organized  Crime  Strike 
Force,  alleged  that  James  Drinkhall,  a 
Journal  reporter  based  in  San  Fran¬ 
cisco,  libeled  them  in  a  story  charging 
that  the  two  men  used  an  “unethical 
plan”  to  coerce  convicted  felon 
Samuel  Ray  Calabrese  to  cooperate 
with  a  government  investigation. 

The  story,  titled  “Ordeal  at 
McNeil,”  appeared  in  the  Journal  on 
April  11,  1979. 


As  part  of  the  settlement,  associate 
publisher  Peter  R.  Kann  sent  a  letter 
to  the  plaintiffs’  attorney,  Thomas  C. 
Green,  stating  that  after  four  years  of 
litigation  the  Journal  was  unable  to 
substantiate  two  allegations  of 
unethical  conduct  in  Drinkhall’s 
story:  that  the  Strike  Force  dis¬ 
seminated  rumors  that  caused  Calab¬ 
rese  to  be  assaulted  in  prison  and  that 


‘7he  Journal  and  its 
reporter  have  not  found 
evidence  proving  these 
events  in  fact  occurred,” 
Kann  wrote. 


the  Strike  Force  may  have  caused 
Calabrese  to  be  disriminatorily 
housed  while  in  prison. 

“The  Journal  and  its  reporter  have 
not  found  evidence  proving  these 
events  in  fact  occurred,”  Kann 
wrote. 


Question: 

WHICH  EXERTS  MORE  WBGHT 
PER  SQUARE  mCH? 


□  A  loaded  18-wheel 
tractor-trailer. 

□  A  1 15-pound  woman 
in  high  heel  shoes.  ^ 

For  the  answer 
see  page  43. 


'And  for  all  the  answers 
about  the  American 
trucking  industry,  call 
(202)  797-5236. 

FOUNDATION  ^**'*"^  ^ 


Trucks.  The  driving  force  behind  American  business. 

The  American  Trucking  Associations  Foundation,  Inc.,  1616  P  St..  N.W.,  Washington,  D.C.  20036 


The  Journal  published  the  entire 
letter  in  the  body  of  its  page  6  story  on 
June  8  detailing  the  settlement. 

“Most”  of  the  $800,000  is  “for  legal 
fees  and  litigation  costs,”  the  Journal 
stated. 

The  settlement  also  calls  for  Drink- 
hall  to  drop  his  $2  million  libel  and 
slander  countersuit  against  Kramer 
alleging  that  the  former  prosecutor 
“devised  a  scheme”  to  defame  the 
reporter  by  linking  him  with 
underworld  figures  and  charging  that 
he  accepted  a  bribe  to  do  a  story. 

Drinkhall  reported  his  charges  in  a 
December,  12,  1979  story,  “A 
Reporter’s  Tale.”  That  story  also  re¬ 
peated  several  of  his  allegations 
against  the  two  prosecutors. 

In  an  additional  statement,  Kann 
said  the  settlement  was  “an  exception 
to,  not  a  change”  in  Dow  Jones’ 
general  policy  against  settling  libel 
suits. 

“In  this  case,  where  two  important 
parts  of  the  article  turned  out  to  be 
unproved,  we  thought  it  would  be 
unwise  for  us  and  our  people  to 
undergo  financial  and  human  costs  of 
a  long  trial,”  Kann  stated. 

He  added  that  the  Journal  “still 
believes  the  remainder  of  ‘Ordeal  at 
McNeil’  and  the  entirety  of  ‘A 
Reporter’s  Tale’  were  substantially 
correct.  Moreover,  the  allegations 
about  the  prison  assaults  and  dis¬ 
criminatory  housing  reported  in 
‘Ordeal  at  McNeil’  were  believed  to 
be  correct  at  the  time  of  publication.” 

On  May  30,  Federal  District  Court 
Judge  Harold  H.  Greene  permitted 
the  libel  claims  and  Drinkhall’s  coun¬ 
terclaims  to  proceed  to  trial.  At  that 
time,  he  threw  out  charges  by  Dowd 
and  Kramer  that  Drinkhall  and  Calab¬ 
rese  conspired  to  defame  them. 

Judge  Greene  also  dismissed  claims 
that  Dowd  and  Kramer  w'ere  libeled 
by  a  letter  that  Laurence  G.  O’Don¬ 
nell,  then  managing  editor  of  the  Jour¬ 
nal,  had  sent  to  Kramer  and  his  Jus¬ 
tice  Department  superior,  Irvin 
Nathan,  rejecting  complaints  that  the 
story  wasn’t  accurate. 

Finally,  Judge  Greene  dismissed 
charges  by  Dowd  and  Kramer  that 
they  were  libeled  in  an  August  7, 1979 
story  in  the  Journal  on  a  Justice 
Department  report  that  didn’t  find 
any  evidence  of  abusive  tactics  by 
prosecutors  against  Calabrese. 
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In  keeping  with  our  reputation  for  innovative  new  tech¬ 
nology,  IDAB  has  just  developed  an  extremely  flexible  roll  han¬ 
dling  system  that  can  out-maneuver  and  out-perform  any  other 
handling  method.  It’s  our  Automated  Guided  Vehicle  System 
(AGVS),  the  easiest  and  most  efficient  way  to  meet  all  newsprint 
handling  needs. 

Our  quad-directional  vehicle  is  guided  by  only  a  single 
wire  in  your  floor.  This  approach  allows  the  system  to  be  adapted 
to  virtually  any  floor  plan.  The  AGVS  automatically  transports  rolls 
of  newsprint  to  your  printing  press  and  can  position  the  roll  for 
ARL.  Nothing  could  be  better. 

As  with  all  material  handling  equipment  that  makes  up 


IDAB  systems,  our  Automated  Guided  Vehicle  is  also  exceptionally 
reliable  and  easy  to  maintain.  All  the  electronic  and  mechanical 
components  are  pretested  and  modular.  Bumpers  and  ultrasonic 
sensors  are  standard  for  added  safety  and,  of  course,  every  AGVS 
is  backed  by  our  experienced  support  personnel  to  iasure  top  perfor¬ 
mance  in  an  industry  that's  bottom  line  depends  on  making  de^nes. 

The  AGVS  is  another  new  development  from  IDAB— 
America's  leading  supplier  of  material  handling  systems  to  the  news¬ 
paper  industry. 

To  see  it  in  action,  call  or  write:  IDAB,  Incorporated,  RO. 
Box  2824,  Hialeah,  Florida  33012.  Telex  51-9408,  Phone  (305)  823- 
4000.  An  EDS  Technologies  Company. 
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Editor  exchange  program 

American  Society  of  Newspaper  Editors  agrees  to  an 
exchange  of  editor  deiegations  with  the  Soviet  Union 


The  American  Society  of  News¬ 
paper  Editors  has  reached  an  “agree¬ 
ment  in  principle”  for  an  exchange  of 
delegations  between  the  association 
and  editors  from  the  Soviet  Union. 

The  Soviet  delegation  is  tentatively 
scheduled  to  arrive  later  this  month 
and  stay  into  July,  said  Watson  Sims, 
editor  of  the  New  Brunswick  (N.J.) 
Home  News  and  vice  chairman  of  the, 
international  committee. 

Sims,  who  is  coordinating  the 
exchange  program,  noted  that  the 
Soviet  delegation  was  originally 
scheduled  to  come  on  May  7  and  can¬ 
celled.  He  said  he  was  waiting  for  final 
confirmation  from  the  Soviets  before 
issuing  a  formal  news  release  from 
ASNE. 

If  all  goes  well  with  the  Soviet  dele¬ 
gation,  then  the  ASNE  will  send  its 
delegation  to  Moscow  in  August  or 
September. 

The  delegation  due  here  will  consist 
of  nine  editors  and  media  executives 


from  Moscow,  plus  one  U.S.  corre¬ 
spondent  each  from  Tass  and  Pra- 
vada. 

ASNE’s  board  adopted  at  its  May 
12  meeting  a  statement  regarding  the 
Reagan  Administration’s  decision  to 
consider  withdrawing  from  UNESCO 
by  year-end  unless  reforms  are  made. 

“The  news  media  was  not  a  party  to 
the  decision,”  the  association  stated. 
“As  for  ASNE,  we  intend  to  continue 
to  monitor  the  debate  on  com¬ 
munications  issues  within  UNESCO 
and  in  cooperation  with  other  news 
organizations  actively  oppose  any 
proposal  that  threatens  press  free¬ 
dom.” 

ASNE  also  passed  a  resolution  say¬ 
ing  it  “deplores”  the  “dangerous” 
trend  of  Latin  American  countries  to 
require  licensing  of  journalists. 

ASNE  said  it  “specifically 
deplores”  the  prosecution  and  con¬ 
viction  of  Stephen  Schmidt  for  prac¬ 
ticing  journalism  without  a  license  in 


Costa  Rica.” 

The  conviction  represents  a 
“grievous  threat”  to  guarantees  of 
freedom  of  thought  and  expression 
and  constituted  a  “prior  restraint  on 
the  ability  of  a  person  to  gather  and 
impart  information  and  ideas.” 

The  resolution  said  Schmidt’s  con¬ 
viction  for  practicing  journalism  with¬ 
out  a  license  also  violates  Article  1 3  of 
the  American  Convention  on  Human 
Rights  and  Article  19  on  the 
International  Declaration  of  Human 
Rights.  Both  articles  guarantee  free¬ 
dom  of  thought  and  expression  and 
the  right  of  individuals  to  “seek, 
receive  and  impart  information.” 

ASNE  also  announced  the  selec¬ 
tion  of  12  finalists  and  four  alternates 
for  its  exchange  program  for  Third 
World  journalists. 

The  society  is  awaiting  formal 
notice  of  acceptance  by  the  finalists 
and  their  indicated  preference  as  to 
the  type  of  newspaper  and  areas  of 
interest  they  wish  to  pursue. 

Weinberger  gets 
Sidle  report 

The  Sidle  Commission’s  report 
recommending  new  guidelines  for 
press  access  to  U.S.  military 
operations  has  been  submitted  to  Sec¬ 
retary  of  Defense  Casper  Weinberger 
for  final  review  before  it  is  made  publ¬ 
ic. 

Weinberger  received  the  report  in 
early  June  from  Gen.  John  W.  Vessey 
Jr.,  chairman  of  the  Joint  Chiefs  of 
Staff.  No  date  has  been  set  for  when 
the  final,  approved  document  will  be 
released. 

The  Sidle  panel,  headed  by  retired 
Maj.  Gen.  Winant  Sidle,  was  created 
by  Gen.  Vessey  in  response  to  press 
anger  over  its  exclusion  by  the  mili¬ 
tary  from  covering  the  first  two  days 
of  the  invasion  of  Grenada. 

The  panel,  consisting  of  military 
officers  and  retired  journalists,  held 
hearings  in  Washington  last  February 
during  which  both  military  and  news 
media  representatives  testified. 

In  May,  the  Sidle  Commission’s  re¬ 
port  was  delivered  to  Gen.  Vessey  for 
an  initial  review  before  being  passed 
on  to  Sec.  Weinberger. 

Col.  Ed  Robertson,  a  spokesman 
for  the  Joint  Chiefs  office,  declined  to 
give  details  of  any  changes  which  may 
have  been  made. 


Now  ‘^smaii  town”  newspapers  can  afford 
and  profit  from  ‘‘big  town”  software. 

Up  to  now,  the  necessary  hardware 
has  limited  smaller  publications  from  ^ 

utilizing  the  state-of-the-art  in  computer 
systems.  Too  costly.  Now  look  what 
IBM’s®  done! 

A  new  “entry-level"  system  at  affor¬ 
dable  costs  lets  you  utilize  software  for 
efficient  TMC,  distribution  and  admini¬ 
stration.  Call  and  get  the  facts  from  the 
"People  Helping  People"  people:  CDS.’ 
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WeVe  Just  Taken  Facsimile  Transmission 
To  New  Heights  (And  WidthsToo). 


standard  European  and  North 
American  channels  are  available. 


Scanning  and  transmitting 
newspaper  pages  via  satellite  or 
other  communication  channels 
has  just  entered  a  new  age  of 
efficiency. 

The  new  DATRAX  760  fac¬ 
simile  laser  platemaker  and  data 
system  offers  a  combination  of 
advantages  never  before  avail¬ 
able  to  newspaper  and  com¬ 
mercial  printers  contemplating 
facsimile  and  computer-to-plate 
interfaces. 

New  Datrax  760.  Larger 
40"  X  27."  Format 

With  this  big  new  platemak¬ 
ing  format,  you  can  process  a 
number  of  different-sized  for¬ 
mats,  including  tabloids,  double 
trucks  and  even  larger  images. 
The  DATRAX  760  memory  can 
hold  up  to  16  format  sizes  and 
locations  at  once. 


Higher  Resolution: 

Accurate  To  1/19  Point 

The  DATRAX  760  main¬ 
tains  faithful  high  fidelity 
reproduction  no  matter  what 
size  plate  is  being  prcx:essed. 
100- line  screen  materials  are 
reproduced  within  a  5  to  95% 
highlight/shadow  range.  120- 
line  and  higher  screen  capa¬ 
bilities  are  optional. 

Broader  Computer-To-Plate 
Compatibility 

The  system’s  output  plate- 


maker  will  be  com¬ 
patible  with  a  variety 
j  !  of  electronic  publi- 

cation  systems.  Text 
pages  being  com- 
posed  electronically 
but  without  graphics 
capability  can  be 
merged  with  the 
graphics  scanned  on 
31^  a  DATRAX  760 

r  Reader.  Or  complete 

I  electronically  composed 
pages  with  graphics  may  be  sent 
directly  from  the  computer  to 
the  DATRAX  760  to  produce 
a  lithographic  printing  plate, 
and/'or  La^rmask™  film. 
Greater  Choice  Among  High 
And  Low  Data  Rate  Channels. 

High  data  rate  channels  such 
as  satellite/earth  station  or 
microwave  systems  can  be  ac¬ 
commodated  as  easily  as  low 
data  rate  channels  such  as 
telephone  lines.  Interfaces  to 


Lower  Maintenance  And 
Operational  Costs. 

Due  to  the  distinctive  design 
features  of  the  DATRAX  sys¬ 
tem,  great  savings  over  com¬ 
petitive  systems  can  easily  be 
achieved.  For  example,  routine 
operation  of  the  solid  state  YAG 
laser  requires  only  that  an  inex¬ 
pensive  krypton  lamp  be  re¬ 
placed  while  other  systems 
require  periodic  replacement  of 
the  entire  laser.  The  krypton 
lamp  can  be  replaced  in  about 
ten  minutes  compared  to  sev¬ 
eral  hours  of  highly-skilled 
labor  required  to  replace  other 
lasers. 

Our  L.asermask'”  film  images 
directly  onto  inexpensive  un¬ 
coated  aluminum  lithographic 
plates  and  provides  a  stable, 
reliable  and  readily  available 
page  record  at  the  same  time. 
No  electronic  storage  or  re¬ 
transmission  is  required. 

Higher  Reliability 

The  DATRAX  760  is  the  next 
generation  of  our  2417  system, 
which  has  proven  highly  reli¬ 
able  in  daily  use  for  over  five 
years  at  such  publications  as 
The  New  York  Times  and  The 
New  York  Daily  News.  Every¬ 
thing  we  have  learned  from  our 
highly  successful  experience 
with  the  2417  has  gone  into 
making  the  new  760  a  system 
with  improved  accuracy  and 
reliability. 

To  find  out  more  about  the 
considerable  advantages  of  the 
new  DATRAX  760,  call  us  at 
703-455-3800  or  write  us  at 
Crosfield  Data  Systems  Inc., 
7942  Cluny  Ct.,  Spring- 

I  field.  VA  22153. 

Crosfield  Data 
Systems  Inc. 


Maine  officials  will  not  impose  VDT  rules 


By  Roy  Whitcomb 

Maine  state  officials  have  decided 
not  to  impose  mandatory  rules  to  pro¬ 
tect  public  sector  workers  from 
alleged  health  risks  linked  to  video 
display  terminals. 

The  state’s  Bureau  of  Labor  Stan¬ 
dards  Safety  Division  will  draw  up 
voluntary  regulations,  but  the  Maine 
Board  of  Occupational  Safety  and 
Health  voted  4-3  against  mandatory 
rules. 

Lester  C.  Wood,  a  Labor 
Department  safety  officer,  said  the 
board’s  vote  reflected  differences 
over  whether  the  regular  operation  of 
VDT’s  is  a  health-and-safety  issue  or 
a  “comfort  one.’’ 

“The  past  policy  has  been  to  regu¬ 
late  safety  and  health  issues,  not  com¬ 
fort  ones,’’  he  said. 

The  voluntary  standards  are 
expected  to  be  similar  to  those  now  in 
place  in  other  state  agencies,  such  as 
the  Department  of  Human  Services, 
where  proper  lighting,  work  breaks 
after  two  hours  on  the  machines  and 
regular  eye  exams  for  VDT  workers 
are  the  rule. 


SEE  DAVID  ERCOLE  IN 
ATLANTA  AT  BOOTH  1347 


Featuring  Hardware  from 

Texas  Instruments. 


State  Rep.  Edith  Beaulieu  (D- 
Portland)  was  sponsor  of  legislation 
that  would  have  imposed  mandatory 
rules  on  public  sector  jobs  where 
VDTs  were  used.  Instead  of 
becoming  law,  the  bill  was  withdrawn 
when  the  state’s  Board  of  Occupa¬ 
tional  Health  and  Safety  agreed  to 
study  the  need  and  offer  some  recom¬ 
mendations. 

Beaulieu,  a  Guy  Gannett  Publish¬ 
ing  Co.  employee  and  member  of  the 
Newspaper  Guild,  said  she  is  not  hap¬ 
py  with  the  action,  and  said  she  might 
seek  tougher  mandatory  rules  in  the 
legislature  if  the  voluntary  rules  are 
not  strong  enough. 

She  added  that  she  intends  to  have 
those  regulations  apply  to  the  private 
sector. 

Wood  said  most  of  his  agency’s 
complaints  about  VDTs  come  from 
pregnant  women  who  are  concerned 
about  the  possible  effects  of  radiation 
on  their  unborn  children. 

The  proposed  regulations  were 
about  eye  strain  and  muscular  strains 
and  aches,  not  radiation. 


Additional  PaperTrak 
Systems  Available 

•  General  Accounting 

•  Classified  Advertising 

•  Editorial  &  Composition 

•  Word  Processing 

•  Spreadsheet 

Call  now  for  a  demonstration  or 
more  information 

DATA  SCIENCES,  INC. 

8555  Sixteenth  Street  •  Silver  Spring,  MD  20910 
(3011  587-3700 


The  Maine  Press  Association  and 
Maine  Daily  Newspaper  Publishers 
Association  spokesman,  Gordon 
H.S.  Scott,  told  the  board  “the  VDTs 
are  not  a  health  and  safety  hazard, 
they  are  a  working  tool  and  don’t 
present  a  distinct  hazard.’’ 

While  newspapers  could  not  have 
been  affected  by  the  proposed  ruling, 
Scott  said  their  adoption  could  have 
been  a  precedent  that  would  have 
been  a  signal  to  the  Maine  legislature 
that  private  sector  use  of  VDTs  be 
regulated. 

UPl  exec  testifies 
at  Aquino  inquiry 

Max  B.  Vanzi,  Pacific  Coast  news 
manager  for  United  Press 
International  in  San  Francisco,  testi¬ 
fied  recently  before  a  Philippine  fact¬ 
finding  board  investigating  the  death 
last  August  of  opposition  leader 
Benigno  S.  Aquino  Jr.  at  Manila  Air¬ 
port. 

Vanzi  told  the  board,  which  met  in 
Los  Angeles,  that  two  women 
passengers  who  witnessed  Aquino’s 
assassination  as  he  left  his  plane, 
blamed  “soldiers”  for  the  killing. 

The  women,  he  said,  then  dis¬ 
appeared. 

Vanzi,  who  was  on  the  plane  carry¬ 
ing  Aquino  back  from  exile  in  the 
U.S.,  also  told  the  official 
investigating  panel  that  four  men 
dressed  in  white  shirts  boarded  the 
plane  before  Aquino  left  it.  When  the 
shooting  began,  Vanzi  testified,  the 
four  men  started  pushing  photograph¬ 
ers  to  the  floor  of  the  aircraft. 

Vanzi  said  “people  screamed  and 
became  highly  upset”  and  that  still 
photographers  and  television  crew¬ 
men  were  “literally  a  jumble  on  the 
floor.” 

Later,  Andreas  Narvasa,  general 
counsel  to  the  panel,  told  reporters 
the  four  men  in  white  shirts  were  Phi¬ 
lippine  security  agents. 

Vanzi  said  the  two  women  watched 
the  shooting  from  a  plane  window  and 
one  of  them  yelled,  “They’re  shoot¬ 
ing  Ninoy!”  (Aquino’s  nickname). 

When  he  asked  who  was  shooting 
Aquino,  they  said  soldiers,  the  UPl 
editor  said. 

The  five-day  hearing  was  held  in  a 
hotel  amid  heavy  security  by  Los 
Angeles  police. 


,PoperGc?aD(i^ 
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Reducing  plate  costs  20%  is  just  one  of  the  ways 
3M  D^dliner"  helps  you  run  a  tight  ship. 


The  Deadliner  Platemaking  film.  It  eliminates  the  variables  offset  plate  over  32  years  ago. 
System  can  save  you  20%  of  wipe-on  plate  coating  and  For  a  free  brochure  on 

or  more  on  the  per-page  cost  processing.  And  it  cuts  Deadliner  or  information  on 

of  the  materials  used  in  platemaking  time  in  half.  3M’s  creative  financing 

making  a  newspaper  plate.  Best  of  all,  Deadliner  plans,  write  Mike  Rynerson, 

And  there  are  other  important  accomplishes  all  this _ Printing  Products 

ways  this  worldwide  proven  without  any  sacrifice  Deadiinef _  Division/3M, 

system  provides  greater  of  quality,  even  on  223-2N  3M  Center, 

economy  than  conventional  press  runs  in  excess  St.  Paul,  MN  55144. 

silver  film  systems.  of  1CX),000.  That  Or  call  toll-free 

Deadliner  reduces  labor  kind  of  quality  is  just  1-800-328-1676.  In 

and  equipment  costs.  what  you’d  expect  Minnesota,  call  collect 

It  eliminates  the  need  from  the  company  _ ^  612/733-4041. 

for  special  darkroom  facilities  that  developed  the  m 

by  replacing  conventional  first  pre-sensitized _ 


3M  hears  you  . . . 


NEWSPEOPLE  IN  THE  NEWS 


B.  Dale  Davis,  who  became  editor 
and  publisher  of  the  Santa  Barbara 
(Calif.)  News-Press  on  June  1  has 
been  elected  to  the  board  of  directors 
of  Independent  Publications,  Inc., 
Bryn  Mawr,  Pa.  IPI  is  the  News-Press 
parent  company. 

Davis,  former  vice  president  and 
executive  editor  of  the  late  Phi¬ 
ladelphia  Bulletin,  has  been  in 
Anchorage  for  the  past  two  years  as 
the  Atwood  Professor  of  Journalism 
at  the  University  of  Alaska. 

*  ♦  * 

Byron  Taggart,  general  advertis¬ 
ing  manager  of  the  Tampa  Tribune, 
retired  June  1.  He  joined  the  Tribune 
Company  in  1955  after  beginning  his 
media  career  in  broadcasting. 

Joe  Gess,  a  general  advertising 
representative  for  the  newspaper 
since  1973,  was  named  to  succeed 
Taggart  as  general  advertising  mana¬ 
ger. 

♦  ♦  * 

Iris  B.  Krasnow,  formerly  with 
the  Dallas  Times  Herald  as  feature 
writer  and  assistant  fashion  editor, 
has  moved  to  feature  writer  at  United 
Press  International’s  World 
Headquarters  in  Washington,  D.C. 


NAMED  EXECUTIVE  VP— 

Lawrence  A.  Leser  is  the  newly 
appointed  executive  vice  president  of 
Scripps-Howard.  He  most  recently  has 
been  a  director  and  vice  president, 
finance  and  corporate  development 
for  the  Cincinnati-based  com¬ 
munications  company. 

Leser  joined  Scripps-Howard  as 
secretary-treasurer  in  1968  and  was 
elected  financial  vice  president  in  1 975 
and  a  board  member  two  years  later. 
He  added  the  responsibility  of  director 
of  corporate  management  in  1980. 


Before  joining  the  Times  Herald  in 
1981,  she  was  a  frequent  contributor 
to  the  Chicago  Tribune  and  Chicago 
Magazine.  Her  new  duties  at  UPl 
include  writing  trend  pieces,  per¬ 
sonality  profiles  and  general  features. 
♦  ♦  ♦ 

James  Fosdick,  photojournalism 
professor  for  the  past  26  years  at  the 
School  of  Journalism  and  Mass  Com¬ 
munications,  University  of  Wiscon- 
sin-Madison,  has  retired.  He  plans  to 
do  freelance  work  as  a  travel  photo¬ 
grapher. 

*  ♦  * 

Four  Washington  area  journalists 
have  been  selected  for  the  Hall  of 
Fame  of  the  Washington  Chapter, 
Society  of  Professional  Journalists, 
Sigma  Delta  Chi. 

The  honor,  highest  bestowed  by  the 
chapter,  is  given  for  distinguished 
service  by  a  Washington  journalist 
over  a  period  of  not  less  than  25  years. 

This  year’s  recipients  are:  Simeon 
Booker,  bureau  chief  of  Johnson 
Publising  Co.,  which  publishes  Ebony 


and  Jet  magazines;  Frank  Cormier, 
retired  White  House  correspondent 
for  the  Associated  Press;  Edgar  A. 
Poe,  Washington  correspondent  for 
the  New  Orleans  Times-Picayunel 
States-Item;  and  Lawrence  E.  Spi- 
VAK,  retired  producer  and  panelist  on 
NBC-tv’s  Meet  the  Press. 

*  ♦  * 

Steven  B.  Falk,  circulation 
director  for  Gannett  Westchester 
Rockland  Newspapers,  New  York, 
was  named  vice  president/j 
circulation.  Since  joining  the  news¬ 
papers  in  1981,  he  had  served  as 
regional  and  circulation  manager,  and 
USA  Today  home  delivery  circulation 
manager.  Earlier  Falk  was  with  sever¬ 
al  newspapers  in  Pennsylvania,  Ohio 
and  New  York. 

*  ♦  ♦ 

John  Anderson  was  named 
advertising  director  of  the  Chicago 
Sun-Times.  A  25-year  veteran  at  the 
paper,  he  was  previously  national 
advertising  manager. 

Anderson  succeeds  Robert  E. 
Reese,  who  resigned. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper,  broadcasting  and  cable 

More  than  16  years  as  specialists  in  the  communications  industry. 

For  a  confidential  discussion,  call  312-991-6900. 
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Harry  T.  Whitin  has  been 
appointed  executive  news  editor  of 
the  Worcester  (Mass.)  Evening 
Gazette.  He  will  be  responsible  for 
the  news  content  and  layout  of  all  edi¬ 
tions  of  the  Gazette  under  direction  of 
Diane  Benison,  managing  editor. 

Whitin  has  been  director  of 
employee  relations  for  the  Worcester 
Telegram  &  Gazette  since  1980.  He 
joined  the  Telegram  as  a  staff  reporter 
in  1967  and  since  has  served  in  the 
Boston  bureau,  covering  the  State- 
house,  and  in  Worcester  as  an  edito¬ 
rial  writer,  and  then  as  regional  editor. 

He  >lc  ik 

Thomas  E.  Reynolds  has  been 
named  associate  director  of 
institutional  advancement  at  the 
Detroit  College  of  Law.  Reynolds 
previously  was  director  of  public  rela¬ 
tions  at  the  college  and  before  that 
was  a  feature  writer  and  reporter  for 
the  New  Orleans  Daily  Record. 

*  *  * 

Paul  Wolff  was  appointed  an 
advertising  sales  representative  in  the 
New  York  office  of  Parade  magazine. 
He  previously  was  group  vice  presi¬ 
dent  of  Communications  Channels 
Inc.,  Atlanta,  and  also  had  been  vice 
president  and  director  of  Syndicated 
Magazines,  Inc.,  New  York. 


Promoted  at  the  Detroit  Free  Press 
are  Kathleen  O’GORMan,  to  sub¬ 
urban  editor,  and  Ben  Johnson,  to 
the  new  position  of  assistant  to  the 
managing  editors/development. 

O’Gorman  will  oversee  the  nine 
weekly  suburban  editions  in  addition 
to  the  daily  suburban  coverage.  With 
the  newspaper  since  1978,  she  has 
served  as  a  copy  editor,  associate  edi¬ 
tor  of  Detroit  Magazine,  and  editor  of 
the  weekly  western  Wayne/ 
Washtenaw  and  Downriver  editions. 

Johnson  will  assist  in  recruiting 
candidates  for  newsroom  positions 
and  in  training  staff.  He  has  been  at 
the  Free  Press  four  years  as  assistant 
city  editor  and  as  a  reporter. 


William  A.  Woods  Jr.  has  been 
named  internal  auditor  for  the 
Courier-Journal  and  Louisville  Times 
Co.  He  formerly  was  with  the  CPA 
firm  of  Cotton  and  Allen. 

*  ♦  ♦ 

Michael  A.  Lind,  advertising 
director  of  the  Muskogee  (Okla.)  Dai¬ 
ly  Phoenix  and  Times-Democrut,  was 
promoted  to  president  and  publisher 
of  Gannett's  Coffeyville  (Kans.)  Jour¬ 
nal. 

He  succeeds  Susanne  Shaw,  who 
left  to  become  general  manager  of  the 
Daily  Kansan  and  director  of  pro¬ 
fessional  development  of  the  School 
of  Journalism,  University  of  Kansas. 
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changing  nature  of  voluntarism  •  nonprofit  manage¬ 
ment  and  accountability  •  consumer  and  tax  tips  on 
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Call  STEVE  DELFIN  6r  PATRICIA  McCLENIC 
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7,01  Nortb  F-airfax  Street,  Alexandria,  Virginia  2231 4-2045 


APPOINTMENTS  IN  BOSTON— 


The  Christian  Science  Monitor  has  appointed 
Robin  Joreoux  os  design  director  and  Neal 
Menschel  os  the  new  photo  editor.  The  combined 
efforts  of  Joreoux  and  Menschel  will  be  directed 
at  maintaining  o  visual  approach  consistent  with 
the  new  format  introduced  lost  year. 

Joreoux  joined  the  Monitor  lost  August  to 
help  design  and  implement  the  new  format  and 
direct  ongoing  design  work.  Before  moving  to 
Boston,  she  was  associate  art  director  of  the 
Washington  Post  and  art  and  graphics  director 
of  the  Dallas  Morning  News.  She  is  a  founding 
member  of  the  Society  of  Newspaper  Designers. 

Menschel  moved  to  the  Monitor  last  Novem¬ 
ber  as  a  staff  photographer  from  the  Anchorage 
Daily  News.  He  has  taught  photojournalism  at 
Boston  University  and  freelanced  for  the  New 
York  Times,  Time  and  Newsweek  magazines  and 
various  corporations. 
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Bill  McNey  was  named  display 
advertising  manager  of  Knight 
Publishing  Co.  which  publishes  the 
Charlotte  Observer  and  the  Charlotte 
News.  He  will  be  responsible  for 
retail,  national,  co-op,  and  special 
sections  departments. 

McNey,  with  the  company  since 
1979  as  classfied  advertising  manager 
and  then  retail  advertising  manager 
since  1982,  earlier  was  with  the  Boca 
Raton  News  and  the  Miami  Herald  in 
advertising  posts. 

*  *  * 

Malcolm  W.  Applegate,  pub¬ 
lisher  of  the  Lafayette  (Ind.)  Journal 
and  Courier,  was  elected  president  of 
the  Hoosier  State  Press  Association 
at  the  board  of  directors  meeting  June 
2  and  will  take  office  next  month. 

He  succeeds  William  Connelly 
of  the  LaGrange  Countian. 

Other  officers  elected  include: 
Richard  Harney,  publisher  of  the 
Parke  County  Sentinel,  Rochester, 
vice  president;  Becky  Grissom,  co¬ 
publisher  of  the  Mitchell  Tribune, 
secretary;  and  Eugene  S.  Pulliam, 
publisher  of  the  Indianapolis  Star  and 
Indianapolis  News,  treasurer. 

New  directors  begining  terms  on 
the  board  July  1  are  W'.J.  Me  Carthy, 


VICE  PRESIDENTS— 

Barbara  I.  O'Hara  was  named  to  the 
new  position  of  vice  president  of 
administration  for  the  South  Bend  (Ind.) 
Tribune  and  Emery  L.  Hirschler,  vice  pres¬ 
ident  for  sales  and  marketing. 

O'Hara  previously  was  human  re¬ 
sources  director  at  the  Elkhart  (Ind.)  Truth 
for  more  than  four  years  and  prior  to  that 
held  advertising  positions. 

Hirschler,  previously  advertising  and 
marketing  director  at  the  Tribune,  earlier 
served  as  classified  advertising  manager 
and  director  of  promotion  and  research. 


publisher  of  the  Hammond  Times, 
representing  dailies,  and  Philip  E. 
Hand,  publisher  of  the  Royal  Centre 
Record,  the  weeklies. 

♦  *  * 

In  a  transfer  of  publishers  among 
some  of  its  Ontario  newspapers  effec¬ 
tive  September  1,  Southam  Inc.,  has 
appointed  Gordon  Bullock  to  the 
Hamilton  Spectator  from  the  Wind¬ 
sor  Star,  and  James  Thomson,  to  the 
Star  from  the  Brantford  E.xpositor. 

Bullock  succeeds  Donald  Carl¬ 
son,  who  will  retire  from  the  Specta¬ 
tor  following  his  66th  birthday.  Carl- 
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son  was  publisher  of  the  Financial 
Times  before  joining  the  Hamilton 
paper  and  held  senior  editorial 
positions  with  other  Canadian  news¬ 
papers. 

Bullock  went  to  Canada  from  Eng¬ 
land  in  1955  and  worked  for  the 
defunct  Hamilton  Daily  News  before 
joining  the  Spectator.  He  held  various 
news  positions  and  became  executive 
editor  in  1971,  then  general  manager 
and  in  1 977  went  to  assistant  publisher 
of  the  Edmonton  Journal  and  in  1979 
to  publisher  of  the  Star. 

Thomson  is  a  former  executive  of 
the  Spectator,  where  he  was  general 
manager  before  moving  to  publisher 
of  the  Expositor  in  1976. 

*  *  ♦ 

Larry  Siedlik,  controller  for  Palm 
Beach  Newspapers,  Inc.,  has  been 
named  treasurer.  He  replaces  Jan 
Kennedy,  who  recently  joined  Cox 
Enterprises  in  Atlanta.  Siedlik  was 
controller  of  Airline  Hydraulics 
Corp.,  Philadelphia,  before  joining 
the  staff  of  the  Post  and  the  Evening 
Times  in  1980. 

Also,  Joe  Ernst,  classified 
advertising  manager  for  Palm  Beach 
Newspapers,  has  been  named  display 
advertising  manager.  He  worked  for 
1 1  years  in  the  advertising  department 
of  the  Youngstown  (Ohio)  Vindicator 
before  moving  to  the  Post  and  Eve¬ 
ning  Times  in  1981. 

Ed  Faulkner,  formerly  city  home 
delivery  manager  of  the  Florida 
Times-Union,  Jacksonville,  joined 
the  Palm  Beach  newspapers  as 
circulation  director.  He  has  worked 
as  circulation  manager  of  newspapers 
in  Macon  and  Columbus,  Georgia. 

♦  ♦  ♦ 

Ed  Smith,  formerly  with  the  Guy 
Gannett  Publishing  Company,  Port¬ 
land,  Me.,  was  named  sales  and 
marketing  manager,  Letterworks 
International,  Portland  direct-mail 
advertising  and  list  management  Hrm. 


EDITOR  &  PUBLISHER  for  June  16.  1984 


1 


NOTES  ON  PEOPLE - 


Taking  aim  at  the  photographer 


Although  Earl  Benton,  chief  photo¬ 
grapher  at  the  Charleston  (W.Va.) 
Daily  Mail,  captured  an  arresting 
color  shot  of  the  May  30  annular 
eclipse  of  the  sun  for  page  one,  it  was 
the  shot  of  Benton  at  work  which 
drew  raves  from  long-time  readers. 

Executive  editor  Sam  Hindman  re¬ 
ports,  “Given  the  resourcefulness  of 
this  veteran  photographer,  we 
thought  our  readers  would  find  the 
photo  behind  the  photo  interesting. 
And  indeed  they  did.” 


Daily  Mail  photographer  Maresea 
Elmore-Blackwell  recorded  Benton’s 
elaborate  preparations  to  shoot  the 
eclipse.  One  shot  of  Benton  in  a  weld¬ 
er’s  hood,  modified  only  slightly  to 
accommodate  an  additional  dark  lens 


which  he  had  taped  to  the  hood,  ran 
on  page  12A  along  with  the  jump  story 
on  7th  grade  school  students  using 
cardboard  viewers  to  catch  a  glimpse 
of  the  rare  phenomenon. 

With  the  unusual  headgear,  Benton 
managed  to  sneak  a  look  at  the  eclipse 
only  long  enough  to  make  sure  the 
image  was  within  the  viewfinder.  He 
got  his  color  photo  despite  a  heavy 
cloud  cover  using  Ektachrome  100 
daylight  film  and  shutter  speed  at 
2,(j00th  of  a  second  when  the  clouds 
parted.  He  used  a  200mm  lens  and 
aperture  set  of  f  1 1 . 

Hindman  observes  that  if  he  had  to 
say  which  photograph  had  drawn  the 
most  comment  from  readers  in  recent 
weeks,  it  would  be  “the  picture  of  the 
photographer  rather  than  the  picture 
by  the  photographer.” 

Young  heart  surgeon 
once  was  a  reporter 

Dr.  Eric  Rose,  the  33-year-old  sur¬ 
geon  who  has  transplanted  35 
hearts — the  most  recent  one  being  for 
the  four-year-old  “JP”  Lovette  at 
Presbyterian  Hospital  in  New  York 


City — once  thought  he  wanted  to  be  a 
journalist. 

Dr.  Rose  played  in  his  father’s  band 
during  high  school.  “Then  1  gave  up 
music  and  thought  1  wanted  to  be  a 
journalist,”  he  told  Ransdell  Pierson, 
New  York  Post  reporter. 

“I  was  a  reporter  for  the  Columbia 
Spectator  when  the  university 
erupted  in  1968.  1  really  loved  it. 
When  the  student  uprisings  settled 
down.  I  lost  interest  in  reporting. 

“Then  1  decided  to  go  to  medical 
school,  and  1  enjoy  transplanting 
hearts.  But  reporting  in  Lebanon 
might  be  just  as  hair  raising.” 

Dean  Bassett  receives 
honorary  doctorate 

Edward  P.  Bassett,  dean  of  the 
Medill  School  of  Journalism  at  North¬ 
western  University,  was  awarded  an 
honorary  doctor  of  laws  degree  from 
his  alma  mater,  Washington  and  Lee 
University,  during  the  May  31  com¬ 
mencement  in  Lexington,  Va. 

Bassett,  a  1951  graduate  of  the  uni¬ 
versity,  received  his  master's  degree 
from  the  University  of  Michigan  and 
his  Ph.D.  from  the  University  of 
Iowa.  He  was  appointed  dean  at 
Medill  this  past  March. 
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Liber  Systems’  TIPPS  and  Harris 
Corp. 

So  many  companies  were  spotlight¬ 
ing  high-tech  products  that  the 
exposition  at  times  resembled  a  com¬ 
puter  show. 

And  indeed,  a  number  of  personal 
computer  products  adapted  to  news¬ 
paper  use  were  attracting  heavy 
interest. 

For  example,  Delta  Data’s  sub¬ 
sidiary,  Applied  Printing  Technolog¬ 
ies,  reported  good  reactions  to  its 
circulation  management  system 
based  on  the  IBM  PC.  Based  on 
powerful  database  management  soft¬ 
ware,  the  system  can  store  and 
analyze  information  such  as  stops/ 
starts,  billings,  and  carrier  route  lists 
for  up  to  250,000  subscriber  and  non¬ 
subscriber  households. 

Nearly  all  major  VDT  vendors  were 
featuring  monitors  with  “ergonomic” 
improvements,  such  as  separated 
keyboards,  easy  tilting  and  compact 
sizes. 

Telecommunication  products  also 
made  splashy  introductions.  Cros- 


field,  for  example,  announced  that 
Time  Inc.  would  use  the  company’s 
new  color  picture  satellite  transmis¬ 
sion  system  to  cover  the  1 984  Summer 
Olympic  Games  in  Los  Angeles. 

Scitex,  an  Israeli-based  company, 
also  unveiled  a  transportable  —  110- 
pound  —  remote  scanner  allowing 
late-deadline  transmission  of  color 
photographs. 

But  there  was  as  much  buyer 
interest  in  more  traditional  news¬ 
paper  products. 

Particularly  popular  was  the  Goss 
C-150  offset  press  introduced  in 
Atlanta.  The  press,  with  production 
speeds  of  30,000  images-per-hour, 
can  fit  into  a  typical  medium-sized 
newspaper’s  letterpress  without 
removing  most  of  the  superstructure. 

Goss  also  featured  the  C-700,  a 
70,000-  IPH  press  which  represents 
its  re-entry  into  the  commercial  print¬ 
ing  market,  a  company  executive 
said. 

Several  companies  said  they  were 
moving  into  markets  that  were  either 
new,  or  that  had  been  abandoned.  If 
Goss  was  moving  back  into  high- 
volume  commercial  printing,  for 
example,  Harris  Graphics  was 
unveiling  a  product  to  move  it  back 
into  the  smaller  weekly  and  daily 
newspaper  press  market. 

The  company  reported  initial  favor¬ 


able  reaction  to  its  new  NC-450,  a 
high-speed,  four-page  tubular  press, 
its  first  new  newspaper  press  since  the 
V-15  was  introduced  more  than  five 
years  ago. 

3M  officials  also  indicated  they 
were  eying  a  new  market  for  its 
Deadliner  Platemaking  System, 
which  had  been  positioned  only  for 
the  smaller  daily  and  weekly  news¬ 
paper  market.  The  company  is  testing 
the  platemaker  for  sale  to  large  metro 
dailies,  said  Robert  E.  Rapacke,  3M’s 
newspaper  markets  marketing  mana¬ 
ger. 

Not  surprisingly,  there  was  con¬ 
tinuing  interest  in  flexography  pres¬ 
ses  and  products  shown  by  Goss,  Kid- 
der-Stacy,  3M,  Windmoeller  & 
Hoelscher  Corp.,  M.A.N.  Roland 
USA,  and  others. 

USA  Today  tests 
European  delivery 

USA  Today  will  begin  test  distribu¬ 
tion  and  sale  of  an  international  edi¬ 
tion  throughout  Europe  and  parts  of 
the  Middle  East  on  July  10. 

The  edition  will  be  printed  in 
Westchester  County  near  New  York 
City,  and  airlifted  to  distribution 
points  in  Europe,  according  to  Allen 
H.  Neuharth,  chairman  and  founder. 

“The  regular  domestic  edition  of 
USA  Today  will  be  scaled  down  to  16 
pages  in  two  sections  for  the 
international  edition,  designed  to 
serve  the  news  and  information  needs 
of  American  expatriates,  American 
tourists  and  American  military,  plus 
those  European  business  executives 
with  special  interests  in  the  U.S.” 
Neuharth  said. 

The  test  will  determine  whether  and 
where  USA  Today  might  print  in 
Europe,  how  well  the  distribution 
systems  work  and  what  the  pricing 
might  be. 

The  test  price  will  vary  in  various 
countries,  but  will  average  about  $1 
per  copy. 

Park  daily 
goes  Sunday 

The  Morgantown  (N.C.)  News- 
Herald  began  publishing  a  Sunday 
morning  edition  on  June  3. 

The  News-Herald,  a  Park  news 
paper,  is  a  99- year  old  afternoon  daily 
with  a  circulation  of  over  12,000.  It 
serves  Burke  County  and  the  foothill 
area  of  North  Carolina. 

The  66-page  Sunday  News 
Herald’s  first  edition  included  4  main 
sections,  a  special  June  Bride’s  sec¬ 
tion,  color  comics  and  5,500  advertis¬ 
ing  inches. 
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Quality  color 

(Continued  from  page  12) 


store  rose  81.5%  over  five  years;  at  a 
grocery  story,  41.7%;  and  at  an  auto 
parts  store  35%. 

“Advertisers  want  color  capabi¬ 
lity  .  .  .  and  advertisers  love 
research,”  Rogers  said. 

They  are  also  impressed,  Rogers 
said,  by  the  fact  that  color  ad  pre¬ 
miums  have  dropped  “from  46%  to 
55%”  between  1979  to  1983  —  a  time 
when  other  ad  media  costs  have  gone 
up. 

But  advertising  interest  is  also 
increasing  the  pressure  on  newspap¬ 
ers  to  produce  quality  color,  noted 
Stan  Richmond,  vice  president  of  sys¬ 
tems  and  engineering  for  Harte- 
Hanks  Communication’s  newspaper 
operations. 

“The  trend  is  away  from  (line  draw¬ 
ing)  and  towards  photography,  with 
department  stores  leading  the  way.  If 
we  are  to  compete  with  preprints,  we 
must  make  a  commitment  to  color,” 
Richmond  said. 

Newspapers  are  reacting  in  a  num¬ 
ber  of  ways. 

One  is  by  tightening  production 
standards  —  and  basing  those  stan¬ 
dards  on  measurable  factors. 

“You  need  measurable  stan¬ 
dards,”  Richmond  said.  “Looking  at 
a  product  after  it  is  produced  does 
little  to  improve  quality.” 

Harte-Hanks  has  paid  special 
attention  to  the  quality  of  inks,  plates 
and  newsprint,  and  generally  relies  on 
traditional  measuring  devices  rather 
than  exotic  tools,  Richmond  said. 


At  the  Springfield  (Va.)  Times 
Journal,  even  a  simple  task  like 
crimping  plates  for  the  press  is  care¬ 
fully  checked,  production  vice  presi¬ 
dent  Michael  J.  Bella  said.  The  bend  is 
measured,  and  register  pin  distances 
are  checked. 

Proofs  are  hung  on  the  presses  so 
press  operators  can  check  throughout 
the  run  and  across  several  shifts, 
Bella  added. 

In  its  effort  to  ensure  good 
registration,  the  Santa  Rosa  (Calif) 
Press  Democrat  adds  a  third 
registration  hole  on  the  side  of  a  nega¬ 
tive  to  prevent  movement  during  the 
platemaking  process. 

As  important  as  the  production 
techniques,  however,  is  selection  and 
layout  of  the  color  photography, 
other  speakers  said. 

Readers  want  hard  news  in 
photographs  as  well  as  copy,  the  Free 
Press’  Lawrence  said. 

“That  means  few  of  those  'soft, 
pretty  to  look  at,  but  don’t  really  tell  a 
story  photographs,”  he  said. 

At  the  St.  Petersburg  (Fla.)  Times, 
which  won  Kodak’s  “Run  for  the 
Money”  international  newspaper 
color  reproducion  contest  this  year, 
the  newspaper  will  run  a  problematic 
color  photo  —  or  even  a  black  and 
white  shot  —  if  it  has  better  news 
value  than  a  good-looking  color 
photo. 

When  a  tanker  rammed  a  causeway 
at  St.  Petersburg,  killing  more  than  30 
people,  editors  emphasized  to  the 
production  crew  that  the  many  color 
photos  should  reflect  the  reality  of  the 
bad  weather  conditions,  not  state-of- 
the-art  retouching  techniques. 


“We  told  the  scanner  people  we 
didn’t  want  pretty  blue  ocean  and 
pretty  blue  sky,”  color  lab  supervisor 
William  Howard  said. 

“We  wanted  it  fully  understood 
that  we  wanted  a  shot  that  showed 
reality.” 

E&P  honors 
best  booths 
at  ANPA  show 

Ferag  Inc.,  the  Pennsylvania-based 
mailroom  systems  and  newspaper 
equipment  manufacturer,  won  first 
place  for  best  large  island  booth  in 
Editor  &  Publisher  s  Oustanding 
Exhibit  Awards  at  this  year’s  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  Operations  Management  Con¬ 
ference  in  Atlanta. 

E&P  publisher  Ferdinand  C.  Teub- 
ner  presented  the  award  to  Ferag 
president  Richard  M.  Segal  at  the  con¬ 
ference’s  June  12  general  session. 

For  the  first  time  in  the  12  years  of 
the  awards,  certificates  of  merit  were 
also  awarded  to  two  exhibitors  in  each 
category. 

“Because  of  the  large  number  of 
excellent  exhibits,  the  judges  —  a 
panel  of  four  newspaper  executives 
—  decided  to  award  two  certificates 
of  merits  in  each  category,”  Teubner 
said. 

TKS  won  a  certificate  of  merit  in 
the  large  island  booth  category,  for 
exhibits  larger  than  1,000  sq.  feet. 

Another  certificate  of  merit  in  the 
large  island  booth  category  was 
awarded  to  Digital  Equipment  Corp. 

First  place  winner  in  the  small 
island  booth  category,  for  exhibits  of 
less  than  1,000  sq.  feet,  was  CIP  Inc., 
which  featured  a  scale  model  of  its 
two-paper  machine  at  Dalhousie  Mill 
in  New  Brunswick. 

Certificates  of  merit  in  this  category 
were  awarded  to  Pathfinder  Graphics 
Associates  and  to  LogEtronics  Inc. 

In  the  non-island  booth  category, 
Infomed  Corp.  won  first  place.  Austin 
Co.  won  a  certificate  of  merit.  A  non¬ 
island  booth  certificate  of  merit  was 
also  won  by  Addressograph  Farring¬ 
ton  Inc. 

The  judges  for  the  contest  were 
Kenneth  C.  Bronson,  vice  president 
of  Stauffer  Communications  Inc.; 
Uzal  H.  Martz,  president  and  pub¬ 
lisher  of  Pottsville  (Pa.)  Republican-, 
Walter  E.  Mattson,  president  and 
chief  operating  officer  of  the  New 
York  Times  Co.;  and  Minor  J.  Ward, 
president  of  Atlanta  Newspapers. 


TURN  TO  MCE 


Independent  daily  newspaper  owners  are  turning  to  PAGE, 
Publishers  Associated  to  Gain  ^onomy.  We  hope,  while  you’re  in 
Montreal,  you’ll  turn  to  PAGE.  The  ANPA  convention  will  give  us 
another  opportunity  to  meet  you  and  acquaint  you  with  how  PAGE 
can  save  you  5%  to  45%  on  commonly-used 
supplies. 

A  purchasing  co-operative  with  the  power 
to  negotiate  big  contracts  for  even  small  dailies 
and  groups  will  prove  the  profit  solution  for  the 
80’s.  Significant  savings  in  the  cost  of  supplies 
are  worth  another  look! 

PAGE  900  East  Eighth  Street,  Suite  300 
King  of  Prussia,  Pa.  19406,  (215)  337-8888 

PAGE  Convention  Headquarters,  Queen  Elizabeth  Hotel 
900  Dorchester  Blvd.,  West  Montreal,  Canada, 

514-861-3511 
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High 

Speed 

Stacker 


Rat  Belt 
Stream 
Conv^or 

The  only  true  60  batch/ 
minute  rate  stacker  with 
proven  all-pneumatic 
reliability.  If  service  is 
needed,  you  can  have  it 
done  with  in-house 
personnel  and  easy  to 
obtain  off-the-shelf  parts. 

Variable  speed  input 
enables  stacker  to  match 
conveyor  speeds  to 
produce  a  steady  paper 
stream  with  uniform 
shingles. 

Plus,  new  programmable 
eye-level  controls  for  easy, 
convenient  operation,  and 
side  jogger  to  improve 
and  maintain  stack 
quality  for  press  runs 
and  after  Inserting. 


New  From 
.Mailroom 
Systems  , 


New,  heavy-duty  flat  belt 
conveyor  offers  fast 
gentle  vertical  and 
horizontal  transportation 
of  papers  . . .  without 
marking.  Outstanding 
features  include: 

■  Automatic,  self- 
adjusting,  spring  loaded 
take-ups  on  all  vertical 
sections  to  handle  thick 
or  thin  sections 
without  adjustment. 

■  Automatic  "stream 
conditioner"  to 
compress  leading  edge 
of  paper  for  better 
counting  and  stacking. 

■  Two-way  flying  switch 
gappers  for  automatic 
diversion  to  standby 
line. 

■  Compatibility  with  wire 
belt  systems. 

Plus,  high  speed  bottom 
wraps,  roller  top 
conveyors,  wire 
conveyors,  stacking 
switches  ...  all  proven 
...  all  reliable. 

Whether  you  need  single 
components  or  a  fully 
engineered  system,  your 
logical  choice  is 
Mailroom  Systems.  Get 
the  complete  facts. 
Contact: 


MAILROOM  SYSTEMS,  INC. 


N114  W18850  Clmton  Drive 
P.O.Box  155  •  Germantowfn,  Wl  53022  * 
■  Phone:  (414)  255-0040 
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Detached  labeler 

(Continued  from  pa^e  9) 


“helped  create"  the  growth  of  pre¬ 
prints  in  newspapers,  while  at  the 
same  time  telling  his  audience  that 
shared  mail  was  helping  retailers  by 
keeping  “ad  costs  down.” 

He  buttressed  that  contention  by 
reading  several  letters  from  small 
merchants  which  were  sent  to  ADVO 
in  support  of  lower  third  class  mail 
rates. 

He  said  the  merchants’  letters 
showed  the  “free  market  should  be 
the  final  judge"  of  whether  newspap¬ 
ers  or  direct  mailers  win  the  competi¬ 
tive  battle. 

“You  are  wrong  by  your  own  ethic¬ 
al  standards  to  use  the  power  and  pri¬ 
vilege  of  a  free  press  to  undermine 
free  enterprise,”  Valentine  con¬ 
cluded  —  followed  by  hearty  ap¬ 
plause  from  his  audience. 

Valentine  was  not  the  only  one  to 
deliver  a  broadside  against  newspap¬ 
ers. 

Postmaster  General  William  F. 
Bolger  also  addressed  the  general  ses¬ 
sion.  He  too  disputed  several  ANPA 
claims  about  third  class  mail, 
especially  on  the  matter  of  subsidies. 

“The  Postal  Service  is  not  engaged 
in  predatory  pricing  of  third  class 
mail,”  Bolger  said.  “There  are 
powerful  forces  who  would  never 
allow  first  class  to  bear  more  than  its 
share  of  the  burden.” 

Stating  that  third  class  mail  rates 
“reflect  the  full  cost  of  delivery," 
Bolger  said  the  existing  rates  include  a 
28%  markup. 

“Our  current  proposal  with  the 


Postal  Rate  Commission  calls  for  an 
even  higher  markup  —  54%  above 
cost.” 

The  Postal  Service  is  proposing  to 
the  PRC  that  third  class  mail  have  the 
highest  overall  rate  increase,  21.9%, 
while  in  the  presort  by  carrier  route 
the  increase  would  be  28.4%,  Bolger 
said.  In  comparison,  he  said,  USPS 
wants  a  15.9%  increase  for  first  class 
rates  and  an  11.7%  increase  for 
second  class. 

Newspapers  will  not 
eliminate  “these  so-called 
threats  by  way  of  the 
rate-setting  process,” 

Bolger  stated.  ‘The  rivalry 
between  newspapers  and 
mail  advertisers  will  be 
played  out  in  the 
marketplace.” 

Bolger  cited  increases  in  insert 
volume  every  year  since  1970,  with 
that  volume  reaching  nearly  36  billon 
last  year,  as  further  proof  that  news¬ 
paper  revenues  were  not  being  “plun¬ 
dered"  by  third  class  rates. 

He  added  that  last  years  16%  gain  in 
total  ad  revenues  and  the  12%  growth 
predicted  for  this  year  also  supported 
his  position. 

The  total  advertising  market  is 
expanding,  Bolger  said,  with  the  re¬ 
sult  that  both  newspapers  and  mailers 
are  taking  a  “bigger  piece  of  the  pie. 
And  I  see  that  trend  continuing  for 
years  to  come.” 

Bolger  contended  that  all  classes  of 
mail  were  moderately  priced,  and  that 
this  state-of-affairs  resulted  USPS 
doing  “a  yeoman’s  job  of  cutting  and 


controlling  our  operating  costs.”  It  is 
the  overall  low  rates  that  have  made 
“mailing  so  attractive,”  he  said. 

However,  the  “threat  newspapers 
perceive  in  third  class”  also  results 
from  mailers  being  “at  the  top  of  their 
game”  in  creating  an  “attractive 
product.” 

Newspapers  will  not  eliminate 
“these  so-called  threats  by  way  of  the 
rate-setting  process,”  Bolger  stated. 
“The  rivalry  between  newspapers 
and  mail  advertisers  will  be  played  out 
in  the  marketplace.” 

Richard  Trea,  market  media  mana¬ 
ger  of  J.C.  Penney  Co.,  told  the  con¬ 
vention  that  in  just  three  years,  his 
company’s  print  budget  was  switched 
from  two-thirds  ROP  and  one-third 
preprints  to  the  opposite. 

He  said  the  move  to  two-thirds  pre¬ 
prints  was  to  achieve  “quality  control 
and  visual  identity.” 

“Preprints  work  harder”  for  J.C. 
Penney  “than  ROP,”  he  said  and 
joined  the  long  list  of  retailers  who 
have  urged  newspapers  to  become 
more  competitive  against  preprints. 

Otto  Silha,  chairman  of  Cowles 
Media  Co.,  presented  the  ANPA’s 
side  of  the  postal  issue.  Silha  is  also 
chairman  of  the  joint  ANPA/ 
Newspaper  Advertising  Bureau/ 
National  Newspaper  Association 
task  force  on  postal  rates. 

Silha  noted  that  first  class  stamp 
has  increased  from  60  to  200  since 
1970,  while  in  the  same  period  the 
minimum  piece  rate  for  third  class 
mail  has  gone  from  3.80  to  7.40. 

“The  first  class  stamp  seems  to  be 
carrying  the  load  for  the  Postal  Ser¬ 
vice’s  ambitious  goals  to  carry  more 
third  class  mail,”  Silha  said. 

He  pointed  out  that  four  ounces  of 
first  class  mail  costs  710  while  four 
ounces  of  third  class  mail  would  still 
cost  7.4  0  “about  a  tenth  the  price.” 

This  “yawning  gap”  in  prices 
“underlines  the  need  for  serious 
examinaton  of  the  entire  costing 
structure,”  Silha  said.  He  added  that 
first  class  mail  at  54%  of  USPS 
volume  takes  in  60%  of  its  revenues, 
while  third  class  at  34%  of  the  volume 
contributes  only  15%  of  revenues. 

These  disparities  exist  because  the 
Postal  Service  has  a  monopoly  on  first 
class  mail,  while  it  must  compete  with 
other  media  including  newspapers  for 
third  class  business,  Silha  said. 

Before  the  PRC,  the  task  force  has 
recommended  that  third  class  be 
charged  “on  the  same  basis  as  letters 
and  newspapers,  increasing  in  price 
as  the  letter  increases  in  weight.” 

Silha  said  newspapers,  as  third 
class  mailers  themselves  with  their 
total  market  distribution  products, 
were  willing  to  pay  higher  rates  in 
order  “to  restore  fairness”  to  the 
system. _ _ 
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A  BIG  SUCCESS! 

Call  US  collect  with  your  production  probiems. 
(214)  931-2312 
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Weekly  publisher’s  advice  to  newspapers: 

Look  for  ways  to  use  detached  labels 


A  Wisconsin  publisher  believes  it’s 
time  newspapers  turned  the  tables  on 
ADVO  Systems  and  did  more  to  make 
detached  address  labels  work  for 
them. 

William  Branen,  publisher  of  the 
14,000  weekly  Burlington  Standard 
Press  which  is  distributed  via  second 
class  mail,  said  newspapers  should  be 
looking  at  ways  to  use  detached  labels 
for  the  preparation  of  their  own  total 
market  distribution  products. 

Branen  added  that  second  class 
publications  such  as  his  own  need  to 
explore  ways  in  which  detached 
labels  can  be  used  for  “combination 
mailings”  involving  second  and  third 
class.  One  possibility,  he  said,  is  the 
use  of  different  colored  labels  for  the 
two  classes. 

The  main  advantage  of  detached 
labels  to  a  weekly  newspaper  is  that 
they  would  speed  up  delivery,  Branen 
said.  He  did  not  envision  selling 
advertisements  for  the  reverse  side  of 
the  label,  as  ADVO  does,  because  “I 
don’t  want  to  sell  too  many  varieties 


of  ads  which  are  not  on  newsprint.” 

Branen,  who  is  a  member  of  both 
the  American  Newspaper  Publishers 
Association  and  the  National  News¬ 
paper  Association,  agreed  with  the 
ANPA  position  that  detached  labels 
should  not  be  allowed  to  carry 
advertising. 


See  related  story  page  9. 


The  ANPA  has  filed  a  complaint 
with  the  Postal  Commission  alleging 
that  by  allowing  the  labels  to  carry  ads 
on  their  reverse  sides,  the  U.S.  Postal 
Service  is,  in  effect,  enabling  third 
class  mailers  to  send  two  pieces  of 
mail  for  the  price  of  one. 

Detached  labels,  which  usuzdly  are 
a  little  larger  than  post  cards,  are  pri¬ 
marily  used  by  ADVO  Systems  for  its 
Marriage  Mail  deliveries.  The 
addressed  labels  are  used  in  conjunc¬ 
tion  with  the  delivery  of  shared  mail. 


Branen  remarked  that  Postal  Serv¬ 
ice  rules  regarding  the  use  of  detached 
labels  for  second  class  mail  are  murky 
and  said  a  lot  depends  on  the  decision 
of  the  local  postmaster. 

He  added  that  several  years  ago, 
the  Postal  Service  conducted  an 
experiment  with  the  use  of  detached 
lal^ls  for  second  class,  but  that  not 
enough  people  took  part  in  the 
experiment.  As  a  result,  the 
experiment  lapsed,  but  there  has  not 
been  a  clear  determination  if  the 
labels  can  be  used  for  second  class, 
Branen  said. 

He  also  noted  that  the  rules  for 
detached  labels  regarding  third  class 
mail  are  supposed  to  apply  to  mailings 
covering  over  90%  of  the  households 
in  a  given  area.  However,  Branen  said 
this  rule  is  not  consistently  applied 
either. 

Branen  said  newspapers  with  third 
class  total  market  distribution  pro¬ 
ducts  could  use  detached  labels  for 
delivery  by  employing  “non- 
duplicated  coverage  techniques.” 


THE  PAimELL  KERR  FORSTER 
ACHIEVEMENT  AWARDS  PROGRAM 
FOR  FINANCIAL  JOURNALISM 


Pannell  Kerr  Forster,  the  national  accounting  and  consulting  firm,  announces  its  first  annual  achievement  awards 
program  for  financial  journalism  in  the  U.S. 

The  basic  goal  of  this  program  is  to  encourage  and  recognize  outstanding  contributions  by  practicing 

journalists  in  fostering  a  better  public  understanding  of  significant,  complex  financial  . . . ■■■— 

subjects  that  have  a  bearing  on  the  lives  of  American  citizens.  "PA  NIMPT  T 

The  program  provides  an  award  of  $3,000  for  the  journalist  whose  contribution  is  XxxlN  IN  Fil  jLi 
deemed  by  the  judges  to  have  most  effectively  contributed  to  the  goal  and  five  V"C'PP 
additional  awards  of  $1,500  each  to  those  journalists  whose  contributions  are 
adjudged  qualifying  for  honorable  mention  in  the  same  category.  Q'T’T7'P 

Entry  blanks  and  additional  information  can  be  obtained  by  writing  to  the  following:  P  wIaO  1  liXv 
Communications  Department,  PANNELL  KERR  FORSTER,  — — — — ^ 

16800  Imperial  Valley  Drive,  Houston,  TX  77060 
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Lawsky 

(Continued  from  page  ll) 


stract.  I’d  go  back  and  check  to  see 
certain  applications  and  it  began  to  be 
fun.” 

Once  the  season  began  in  earnest, 


calendars  (and  some  of  the  official 
information  is  wrong),  be  in  touch 
with  the  state  parties,  and  know  when 
these  tiny  events  are  going  to  take 


phone  calls  asking  for  information  or 
explanation,  and  1  can  go  into  as  much 
depth  as  people  want.” 

Getting  to  that  point  wasn’t  easy. 
Lawsky  began  working  on  the  dele¬ 
gate  count  over  a  year  ago,  when  he 
was  given  the  assignment  by  Clay 
Richards.  Richards,  who’d  been 
through  the  process,  knew  that  a  long 
lead  time  was  necessary  and  that  one 
person  was  needed  to  follow  the  story 
consistently. 

Lawsky’s  first  delegate  survey  was 
done  on  Capitol  Hill  in  July,  1983.  At 
the  same  time  he  began  to  speak  with 
subscribers,  consulted  with  political 
writers  and  delegate  counters,  met 
with  staff  members  of  the  Democratic 
National  Committee  and  attended 
committee  meetings. 

And  he  read  the  rules. 

“The  first  time  I  read  the  rule  book 
I  fell  asleep,”  Lawsky  said.  “That 
happened  to  me  when  I  was  covering 
the  nuclear  industry  in  California.  I 
used  to  go  through  all  the  regulatory 
commission  textbook  documents  at 
night  and  they’d  put  me  right  out.  But 
after  a  few  nights  I  would  get  through 
them,  and  of  course  it  was  the  same 
with  the  delegate  rules. 

“I  studied  the  reports  that  had  gone 
into  making  the  rules,  the  report  of  the 
Hunt  commission  which  was  the  basis 
for  the  rules,  and  a  few  of  the  other 
reports  that  go  back  to  other  elections 
so  that  I  could  get  a  feel  for  what  was 
involved  here. 

“After  a  few  caucuses  I  began  to 
see  how  the  rules  applied  to  specific 
situations  and  they  seemed  less  ab- 
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Lawsky  had  more  than  a  full  time  job 
on  his  hands.  Tabulating  primary  re¬ 
sults  was  the  easiest;  complexities 
arose  in  the  proliferation  of  state  cau¬ 
cuses  and  “special  events.” 

“There  are  many  ways  results  are 
obtained  in  caucuses,”  he  explains. 


“After  talking  with  Lawsky 
we  decided  he  had  come 
up  with  the  best  possible 
system.  We’ve  been  using 
UPi’s  figures  consistently.” 


“Sometimes  the  state  party  tabulates 
the  results,  and  it’s  relatively 
straightforward.  In  other  states,  the 
state  party  does  very  little  and  you’re 
entirely  on  your  own. 

“This  happened  in  South  Carolina, 
for  example,  where  David  Mould  and 
our  Columbia  bureau  set  up  a  com¬ 
plete  reporting  system  throughout  the 
state  to  monitor  the  situation  very 
closely,  and  this  gave  us  the  ability  to 
explain  the  day  after  the  event  how 
many  delegates  were  won  and  by 
whom.” 

It’s  the  special  events,  he  says,  that 
made  things  “particlarly  interesting” 
this  year. 

“In  addition  to  the  primaries  and 
caucuses,  there  have  been  all  these 
other  events  that  determine  a  group  of 
568  unpledged  delegates.  Fourteen 
per  cent  of  568  represents  the  so- 
called  ‘super-delegates’  and  these  are 
probably  the  single  most  difficult 
group  to  track.  You  have  to  know  the 


place. 

“There  are  state  conventions 
which  select  a  few  delegates,  there  are 
state  committees,  there  are  meetings 
of  district  level  delegates  who  select 
other  delegates  ...  So  you’ve  got  to 
be  careful.  When  a  large  group  of 
delegates  is  selected  in  this  way,  some 
are  simply  certifications  of  delegates 
that  have  been  selected  earlier,  so 
you’ve  got  to  be  sure  you  don’t  count 
the  same  delegates  twice.” 

On  several  occasions  Lawsky  has 
been  called  upon  to  help  clarify  pro¬ 
blems  in  conflicting  delegate  totals. 

“One  evening  I  got  a  call  from  a 
newspaper  that  said,  ‘Two  other 
sources  are  reporting  that  only  this 
many  delegates  were  selected  in  our 
state,  and  you’re  saying  there  were 
that  many.  Why  is  there  a  discrep¬ 
ancy?’ 

“Well,  there  was  a  reason.  People 
were  counting  wrong.  The  people  in 
the  state  party  didn’t  understand  how 
to  project  delegates,  so  they  were  giv¬ 
ing  inaccurate  information.  I  got  on 
the  phone  and  talked  through  the  rules 
for  projecting  delegates  with  the  per¬ 
son  in  the  state  party.  1  had  the  state 
delegate  plan,  cited  the  rules,  and  we 
walked  it  through.  In  the  end,  they 
correctly  projected  the  delegates.” 

In  order  to  gather  the  immense 
amount  of  information  needed  to 
accurately  run  the  delegate  totals, 
Lawsky  has  relied  on  UPI’s  network 
of  state  bureaus  and  reporters. 

“It’s  not  something  I  can  do 
myself,  it’s  really  a  company-wide 
effort.  The  work  of  Ron  Cohen  (man¬ 
aging  editor)  and  David  Wiessler 
(Washington  bureau  chief)  has  been 
crucial  to  making  the  system  work: 
they’re  the  ones  who  set  the  priorities 
and  oversee  the  reporting  as  a  whole. 
And  then  there  are  all  the  state 
bureaus. 

“I  know  that  some  newspapers 
have  tried  to  do  counts  this  year,  but 
it’s  very  difficult  for  a  newspaper  that 
doesn’t  have  nationwide  resources. 
We  have  people  in  the  states  who  sim¬ 
ply  know  those  states,  know  the  peo¬ 
ple  and  how  things  function.  So  this 
has  been  a  great  asset.  Almost  every 
time  there  has  been  an  event  I  either 
message  or  talk  to  the  state  on  the 
phone  —  there’s  always  give  and 
take.” 

The  constant  checking  of  the  rules, 
double-checking  and  cross-checking 
has  nearly  eliminated  potential  mis¬ 
takes,  he  said. 

“For  example,  state  chairmen  and 
women  and  vice  chairmen  and 
women  are  automatic  delegates  to  the 
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Our  TENTH  Year  of  Professional 
Service  to  the  Newspaper  Industry... 

•  Feasibility  Studies 

•  Concepts  and  Planning 

•  Design  of  Systems  and  Facilities 
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Enjoyed  Seeing  You  At  The  ANPA  Convention 


convention.  We  contacted  all  of  these 
people  early  on  the  find  their  views. 
But  I’d  be  careful  to  count  only  those 
whose  terms  run  through  the  conven¬ 
tion.  If  you  were  a  state  chairman  and 
your  term  ends  in  June,  you’re  not 
necessarily  going  to  be  a  delegate. 

“Or  in  another  case,  we  surveyed 
governors  and  large  city  mayors,  but 
we  didn’t  put  them  in  the  count  even 
though  we  knew  a  number  of  them 
intended  to  be  delegates.  That’s 
because  you  couldn’t  tell  how  they 
were  going  to  be  chosen.  If  they  were 
chosen  in  one  of  the  categories,  they 
could  be  put  on  the  count. 

“But  if  they  were  chosen  when  the 
state  party  actually  got  down  to  busi¬ 
ness  as  pledged  delegates,  you’d  be 
double  counting  them  if  you’d  already 
put  them  in  your  count.  Since  most  of 
them  were  for  Mondale,  the  count 
would  be  biased  for  him.’’ 

Editors  who  have  followed  the 
delegate  totals  agree  that  overcount¬ 
ing  has  been  a  problem  with  other 
delegate  totals. 

Ren  Norton,  wire  editor  at  the  St. 
Louis  Post-Dispatch,  says  the  pap¬ 
er’s  national  correspondent  called  his 
attention  to  an  overstating  of  delegate 
totals  on  the  source  they  were  using. 

“We  found  that  UPI  was  more  on 
the  money,  so  we  switched  and  have 
used  the  tables  since  that  time,’’  Nor¬ 
ton  said.  “We’ve  been  very  happy 


with  them  and  are  sticking  with 
them.’’ 

The  complexity  of  the  delegate 
process  and  disputes  concerning  the 
rules  have  inevitably  raised  the  ques¬ 
tion  of  changes  in  the  process. 

Lawsky  doubts  that  major  rule 
changes  will  be  made  before  the 


“What’s  the  secret?”  Lawsky 
laughs.  “Anybody  can 
understand  this.  I’m 
convinced  it  doesn’t  take 
any  great  brilliance.” 


Democratic  convention,  but  thinks  it 
likely  that  changes  will  be  introduced 
before  the  next  election. 

“You  only  have  to  look  at  the  his¬ 
tory  of  the  Democrats  to  know  that 
after  every  convention  the  political 
fights  that  occurred  before  the  con¬ 
vention  have  translated  into  rules 
after  the  convention,”  he  said.  “Jesse 
Jackson  is  obviously  going  to  have  a 
major  say;  his  attention  is  focused  on 
the  rules  and  I  suspect  changes  will  be 
made  of  some  sort.  The  question  is 
always,  what  kind  of  reforms  do  you 
make?  Every  time  you  try  to  reform 
things,  it  only  seems  to  make  the  sys¬ 
tem  more  complicated.” 


For  the  last  year,  Lawsky  has  lived 
and  breathed  delegate  counts  —  an 
activity  that  will  continue  through  the 
summer  conventions. 

Afte  that? 

“I’m  told  that  once  the  conventions 
are  over  and  I  don’t  have  any  more 
delegates  to  count  that  maybe  I’ll  get 
to  go  out  on  the  road  again.” 

In  the  past,  he  has  covered  political 
stories  out  of  Washington,  and  has 
travelled  with  candidates  in  Califor¬ 
nia.  “I  was  warned  a  long,  long  time 
ago  that  I  wouldn't  be  going  out  on  the 
road  at  all.  They  wanted  someone 
here  all  the  time.” 

If  he  has  any  regrets,  he  doesn't 
show  them.  When  Lawsky  talks 
about  delegate  counting,  his  eyes  light 
up  and  his  countenance  brightens. 
One  believes  him  when  he  says  that 
he’s  loved  his  work  over  the  last  year. 

“You  know,  it’s  like  putting  a  puz¬ 
zle  together.  I’ve  had  a  ball  doing  it. 
It’s  really  gratifying  to  set  up  a  sys¬ 
tem,  particularly  a  complicated  sys¬ 
tem,  and  watch  it  work.  It’s  been 
great  as  we’ve  gotten  into  the  heart  of 
the  season  and  feel  the  increased 
interest,  to  have  people  really  focus 
on  it  an^d  care  about  it. 

“It’s  like  giving  a  party  or  anything 
else:  you’ve  prepared  for  so  long  and 
then  suddenly  everyone  is  paying 
attention  and  it  goes  well,  and  its 
enormously  satisfying.” 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  couid  help  you  take  an  in-depth 
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forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
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Bloomington,  IL  61701 


EDITOR  &  PUBLISHER  for  June  16,  1984 


Waste  problems 

(Continued  from  page  13) 

In  addition  to  federal  regulations, 
seven  states  have  classified  waste 
printing  ink  or  waste  oil  as  hazardous, 
Neegaard  said:  California,  Massachu¬ 
setts,  Missouri,  New  Jersey,  Okla¬ 
homa,  South  Carolina  and  Vermont. 

Liquid  wastes  from  newspapers, 
including  photographic  processing 
solutions,  printing  plate  wash  water 
and  foundation  solution,  are  not  cur¬ 
rently  regulated  by  the  EPA,  Neer- 
gaard  said.  Sewage  treatment  plant 
operators  are  the  “major  source  of 
newspaper  liquid  waste  headaches" 
by  often  requiring  “needless  chemic¬ 
al  testing,”  he  remarked. 


Even  if  a  its  wastes  are  non- 
hazardous,  newspapers  may  still  find 
that  city  dumps  refuse  to  take  the 
material,  Neergaard  commented.  At 
that  point,  the  only  option  left  is  to 
send  the  stuff  to  a  hazardous  waste 
site  or  incinerator,  he  said. 

Neergaard  also  cautioned  against 
newspapers  which  do  not  generate 
hazardous  wastes  from  going  ahead 
and  obtaining  anyway  an  EPA 
hazardous  waste  generator  number 
on  the  theory  that  may  facilitate  dis¬ 
posal.  Getting  that  number  is  also 
much  more  likely  to  invite  frequent 
EPA  inspections  and  requires 
extensive  paperwork,  he  said. 

The  EPA  “in  the  near  future’ '  may 
also  establish  “madatory  recycling 
and  disposal  method  regulations”  for 
various  wastes,  Neergaard  said.  “It  is 


very  possible  that  newspapers  will  be 
prohibited  from  disposing  of  waste 
ink  and  solvents  in  hazardous  or  non- 
hazardous  landfills.  Recycling  and 
possibly  incineration  will  be  the  only 
disposal  methods  open  for  this 
waste.” 

Neergaard  strongly  urged  that 
newspapers  establish  a  waste  man¬ 
agement  program  to  insure  proper 
disposal  and  compliance  with 
regulations.  He  advised  that  news¬ 
papers  prepare  for  possible  EPA 
inspections,  including  having  their 
legal  counsel  involved. 

“It  is  also  recommended  that  legal 
counsel  give  some  thought  to  what 
they  will  do  in  the  event  that  the  news¬ 
paper  is  named  as  a  party  in  a  Super¬ 
fund  case.”  Neergaard  said. 


Newspapers  advised  to  repackage  ad  programs 


Newspapers  can  beat  back  the  chal¬ 
lenge  from  marraige  mail  and  pre¬ 
prints  if  they  stress  market  research 
and  repackage  their  ad  programs, 
speakers  said  at  an  American  News¬ 
paper  Publishers  Association 
Operations  Mangement  Conference 
seminar  June  11. 

Specific  suggestions  ranged  from 
participation  in  the  Newspaper 
Advertising  Bureau's  controlled 
advertising  experiment  to  giving 
away  full-page  ads  as  a  way  of 
encouraging  repeat  runs. 

Whatever  the  method,  said  Phi¬ 
ladelphia  Inquirer  and  Daily  News 
senior  vice  president  Jerome  S.  Tilis, 
the  point  is  to  boost  ROP  advertising. 

“Preprints  can  no  longer  be  viewed 
as  incremental  business,  and  their 
profitability  (for  publishers)  must 
take  into  consideration  the  switch 
from  ROP  and  the  added  cost  for 
maintaining  the  newshole  when  the 
ROP  skeleton  is  inadequate,”  he  said. 

ROP  ad  costs  continue  to  far  out¬ 
pace  preprint  costs,  Tilis  noted.  In  the 


50,000-circulation  range,  for 
example,  ROP  was  88%  more  costly 
in  1983,  and  has  already  increased  to 
124%  more  this  year,  he  said. 

But  newspapers  can  successfully 
exploit  the  so-called  “thinness”  of 
most  markets,  Tilis  said.  Newspapers 
can  reach  that  market  —  one  in  which 
as  little  as  2%  of  the  market  is  buying  a 
product  at  one  time  —  because  of  its 
broad  coverage,  he  said. 

In  Philadelphia,  Tilis  said,  the  two 
newspapers  have  so  far  been  able  to 
keep  major  retailers  advertising  ROP 
with  a  three-year-old  program  that 
offers  advertisers  a  pricing  structure 
that  offers  both  papers  for  the  price  of 
one,  and  substantial  discounts  for  a 
frequent  schedule  of  large  tabs. 

A  one-paper  publisher  should  con¬ 
sider  package  deals  that  provide,  for 
example,  one  page  free  for  each  three 
pages,  he  said.  The  combination 
would  allow  advertisers  to  reach  that 
thin  market  for  a  cheaper  cost-per- 
shopper,  Tilis  explained. 

Another  approach  was  offered  by 
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the  Ad  Bureau’s  director  of  research, 
B.  Stuart  Tolley. 

Tolley  urged  publishers  to  confront 
the  Marriage  Mail  and  preprint  ad 
media  in  the  controlled  “Latin  Square 
Design  Field  Experiment.” 

Under  that  experiment,  underway 
now  in  Atlanta,  the  effectiveness  of 
six  ad  methods  —  direct  mail,  news¬ 
paper  ROP,  TMC,  preprints,  inserts 
and  TMC,  and  no  advertising  —  are 
measured  in  six  similar  markets. 

“Put  research  to  work  for  you,” 
Tolley  told  the  conference. 

“Newspapers  must  find  the  truth, 
even  we  find  that  ROP  is  worst  and 
direct  mail  is  best  .  .  .  That’s  the 
scary  part. ..(but)  the  rewards  of 
catching  up  to  our  best  customers  is 
worth  it,”  he  said. 

ASNE  supports  shut 
Paraguayan  paper 

The  American  Society  of  News¬ 
paper  Editors  has  thown  its  support 
behind  a  campaign  by  Sen.  Nancy 
Kassebaum  (R-Kans.)  to  pressure  the 
government  of  Paraguay  into  allowing 
the  reopening  of  the  newspaper  ABC 
Color. 

President  Alfredo  Stroessner  of  Pa¬ 
raguay  ordered  the  paper  closed 
March  22  and  its  owner,  Aldo  Zucco- 
lillo,  arrested.  Zuccolillo  was  re¬ 
leased  March  30,  but  has  not  been 
allowed  to  reopen  the  paper,  which 
had  a  circulation  of  55,000. 

Seymour  Topping,  managing  editor 
of  the  New  York  Times  and  chairman 
of  the  ASNE  committee  on 
international  communications,  wrote 
to  Kassebaum  and  pledge  ASNE  sup¬ 
port. 
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VDT  laws 

(Continued  from  page  13) 


provisions”  being  stripped  out.  “The 
fall-back  position  short  of  no  law  at  all 
has  become  the  study  bill,”  she  said. 

James  asserted  that  VDTs  were  not 
a  radiation  hazard,  producing  only 
low  frequency,  non-ionizing  x-rays. 

“The  thick  glass  (of  the  screen)  pre¬ 
vents  these  rays  from  escaping  the 
VDT,”  she  said. 

She  said  further  that  there  is  “no 
credible  evidence”  that  VDTs  may 
cause  birth  defects  and  stated  the  low 
levels  of  radiation  made  “alternative 
work”  for  pregnant  women 
“unnecessary.” 

In  the  area  of  ergonomics,  or 
“worker  comfort  issues,”  James 
argued  that  if  there  are  “no  clearly 
defined  standards”  for  VDT  use  it  is 
better  to  let  the  “natural  forces”  of 
marketplace  operate. 

“The  suppliers  of  this  equipment, 
because  of  user  pressure,  are  con¬ 
stantly  improving  their  products,” 
she  said.  Market  conditions  will 
“penalize”  those  manufacturers 
“selling  ergonomically  inferior  VDTs 
and  furniture  and  reward  the 
manufacturer  who  produces  a  quality 
product.” 

James  also  stated  that  “from  the 
evidence,”  VDTs  “do  not  cause 
cataracts”  and  noted  that  the  issue  of 
“rest  breaks”  for  users  was  the  one 
“the  Guild  is  most  adamant  about.” 

Dr.  Howard  R.  Brown,  medical 
director  of  the  New  York  Times,  said 
after  VDTs,  the  “hottest”  environ¬ 
mental  issues  for  newspapers  are 
“the  allegation  that  news  ink  contains 
unhealthful  substances”  and  “indoor 
air  pollution.” 

“The  Toxic  Control  Substances 
Act  and  the  Hazardous  Com¬ 
munications  Act  has  put  added  pres¬ 
sure  on  ink  manufacturers  to  insure 
that  their  products  meet  government 


NORTHEAST 

INDUSTRIES 

We  now  sell  our 
own  conveyor  wire 
and  wire  pliers. 

(213)  256-4791 
NORTHEAST  INDUSTRIES 

121  North  Avt.  60,  Los  Angeles,  CA  90042 


standards  for  safety,”  Brown  said. 

He  noted  that  existing  studies  by 
the  National  Institute  of  Occupational 
Safety  and  Health  have  found  black 
Ink  “is  not  hazardous.” 

Brown  said  NIOSH  wants  the 
National  Toxicological  Program  to  do 
another  study  of  black  ink. 

“There  are  discussions  under  way 
to  insure  that  any  proposed  study  will 
measure  the  effect  of  exposure  as  it 
presently  exists  in  our  pressrooms,” 
he  said. 

As  for  indoor  air  pollution,  the  big¬ 
gest  problem  comes  from  cigarette 
smoke  which  contains  several  harm¬ 
ful  and  carcinogenic  substances. 
Brown  said. 

“Health  promotion  programs  must 
be  instituted  to  control  cigarette 
smoking,”  he  said.  “Freedom  of 
choice  does  not  give  one  the  right  to 
pollute  the  air  and  damage  the  heatih 
of  co-workers,  family  and  friends.” 

Brown  concluded  that  management 
also  “has  a  responsibility  to  set  stan¬ 
dards  for  workplace  environmental 
health.” 

Dr.  Wayne  O.  Buck,  medical 
director  of  the  Los  Angeles  Times, 
advocated  that  newspapers 


implement  wellness  and  fitness  pro¬ 
grams  to  improve  employee  health 
and  thus  reduce  medical  costs  and 
productivity  lost  to  sick  days. 

He  also  stressed  that  “smoking  is 
the  single  most  preventable  health 
risk  to  your  employees.” 

In  general,  Buck  said  implementing 
programs  to  prevent  illness  have 
“even  greater  promise”  in  holding 
down  medical  costs  than  scaling  back 
or  “redesigning”  medical  benefits. 

Noting  that  it  costs  less  to  rehabili¬ 
tate  an  employee  with  a  drug  or  alco¬ 
hol  dependency  than  to  train  a  new 
one,  Buck  said  Employee  Assistance 
Programs  are  the  “best  way”  to  com¬ 
bat  the  problem. 

He  commented  that  managers 
should  be  trained  to  recognize  signs  of 
chemical  dependency  in  employees 
and  remarked  “the  threat  of  firing  is 
the  single  greatest  rehabilitative  tool 
we  have.” 

Newspapers  should  also  train  their 
employees  in  coronary-pulmonary 
resuscitation  techniques.  Buck 
stated.  He  said  if  a  heart  attack  victim 
receives  CPR  in  the  first  minute  after 
an  attack,  his  chances  of  recovery  are 
61%.  If  two  minutes  pass,  the  chances 
of  recovery  drop  to  17%,  Buck  said. 
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Times  Mirror’s  saies  organization  names  officers 


Ronald  H.  Lichtman  has  been 
appointed  vice  president  and  chief 
financial  officer  of  Times  Mirror 
National  Marketing. 

Lichtman  most  recently  served  as 
vice  president  and  treasurer  of  New 
American  Library,  a  subsidiary  of 
Times  Mirror  which  was  sold  late  in 
1983. 

TMNM  also  announced  appoint¬ 
ments  of  sales  managers  to  head  each 
of  its  seven  regional  offices. 

“This  is  a  key  step  in  launching 
Times  Mirror’s  national  sales  organ¬ 
ization,”  Phillip  L.  Williams,  senior 
vice  president,  newspapers  and 
television,  said. 

“These  talented  executives  will  be 
the  core  of  our  nationwide  marketing 
network.  We  are  fortunate  to  have 
them  with  us  from  the  beginning,” 
Wiliams  said. 

“We’re  on  target  for  a  July  1  start,” 
Thomas  R.  McCartin,  TMNM  presi¬ 
dent. 

The  new  appointments  are  as  fol¬ 
lows: 

In  New  York,  James  K.  Robertson 
will  be  eastern  sales  manager.  Robert¬ 
son  comes  from  the  Hartford  Courant 
where  he  served  as  national  advertis¬ 
ing  manager. 

Francis  Gallagher,  formerly  mana¬ 
ger  of  department  and  chain  store 
sales  for  Newsday,  will  be  assistant 
eastern  sales  manager  reporting  to 
Robertson. 

In  Chicago,  John  A.  Picano,  pre¬ 
viously  a  vice  president  with  the 
Sawyer  Ferguson  Walker  Company 
of  New  York,  will  serve  as  mid- 
western  sales  manager. 

Robert  F.  Duckett  will  report  to 
Picano  as  assistant  midwestern  sales 
manager.  Duckett  was  midwestern 
advertising  manager  for  Newsday. 

In  Dallas,  John  A.  Findley  will 
serve  as  southwestern  sales  manager. 


He  was  director  of  retail  advertising 
for  the  Dallas  Times  Herald. 

In  Los  Angeles,  Ronald  D.  Tossey 
will  represent  the  marketing  organiza¬ 
tion  as  western  regional  sales  mana¬ 
ger.  Tossey  formerly  was  vice  presi¬ 
dent,  western  regional  manager  for 
Million  Market  Newspapers  Inc. 


‘This  is  a  key  step  in 
iaunching  Times  Mirror’s 
nationai  saies 
organization,”  Phiiiip  L. 
Wiiiiams,  senior  vice 
president,  newspapers 
and  teievision,  said. 


In  San  Francisco,  Ernest  B.  Pricco 
will  serve  as  northwestern  sales  man¬ 
ager  and  report  to  Tossey.  Pricco 
most  recently  served  as  San  Francis¬ 
co  sales  manager  for  Branham  News¬ 
paper  Sales. 

In  Miami,  David  Flinn  will 
represent  TMNM  as  Florida  sales 
manager.  Flinn  formerly  was  national 
advertising  manager  for  Newsday. 

In  Detroit,  Richard  McConaghy 
will  serve  as  Detroit  sales  manager. 
McConaghy  was  a  general  auto¬ 
motive  advertising  account  executive 
for  the  Los  Angeles  Times  in  Los 
Angeles.  The  Los  Angeles  Times  will 
be  jointly  represented  in  Detroit  by 
TMNM  and  John  L.  Scolaro.  John  L. 
Scolaro  Media  Representatives  has 
represented  the  Times  for  many 
years. 

Formed  in  February  of  this  year, 
the  New  York-based  marketing 
organization  will  provide  a  national 
organization  for  Times  Mirror  news¬ 
papers  including  Newsday,  the  Dallas 
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Times  Herald,  the  Denver  Post  and 
the  Harford  Courant. 

TMNM  will  represent  the  Los 
Angeles  Times  in  Miami  and  Dallas. 
In  Detroit,  the  Times  will  be  jointly 
represented  by  TMNM  and  John  L. 
Scolaro  Media  Representatives. 

Complaint  filed 
over  dismissals 

The  Southern  Ontario  Newspaper 
Guild  is  filing  a  complaint  with  the 
provincial  labor  board  to  reverse 
what  it  calls  the  mass  dismissal  of 
freelance  reporters  and  photographers 
at  the  Toronto  Star. 

The  Star’s  use  of  work  by  21  free¬ 
lance  reporters  and  six  freelance 
photographers  working  for  the  Star’s 
weekly  suburban  edition  was  cut  back 
sharply  in  early  May. 

Union  officials  and  the  freelancers 
said  they  had  been  employees  in  all 
but  name  —  and  had  been  led  to 
believe  they  would  eventually  be 
working  for  the  paper’s  regular  edi¬ 
tions. 

“We  were  told  we  were  the  future 
of  the  Star,  their  farm  team,”  free¬ 
lance  reporter  Sheila  Johnston  told 
, Canadian  Press.  She  said  she  worked 
a  30-hour  week  for  two  years. 

Star  city  editor  Lou  Clancy  said  a 
number  of  the  freelancers  are  con¬ 
tinuing  to  work  for  the  suburban  edi¬ 
tion. 

“If  you  were  to  take  a  look  at  it, 
you’d  find  many  of  the  same  names,” 
he  told  E&P.  “The  photographers  are 
as  busy  as  ever.  What  happened  was 
that  the  coverage  was  restructured 
(because)  we  were  covering  many 
things  that  weren’t  getting  into  the 
paper.” 


L.A.  Times  sets 
record  for  pages 

The  Thursday,  April  15  issue  of  the 
Los  Angeles  Times  contained  786  full- 
•run  pages,  a  record  for  the  news¬ 
paper. 

The  Times  previous  record  was  306 
full-run  pages  on  Dec.  15,  1983. 

The  April  15  issue  was  boosted  by  a 
140-page  Olympic  Arts  Festival 
magazine,  the  largest  magazine  ever 
produced  by  the  Times.  The  Food 
section  also  runs  on  Thursdays. 
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U.S.  media  is  not  hostiie  toward  Third  Worid 


Suggestions  by  the  United  Nations 
Educational,  Scientific  and  Cultural 
Organization  (UNESCO)  and  others 
that  the  U.S.  news  media  fosters 
uniformly  hostile  attitudes  about  the 
Third  World  just  don’t  hold  up, 
according  to  a  Michigan  State  Univer¬ 
sity  study. 

Instead,  the  study  found,  attitudes 
vary  widely  depending  on  what 
medium  people  depend  on  for  their 
news.  And  the  content  of  the  stories 
does  not  appear  to  make  much  of  a 
difference. 

In  fact,  the  survey  shows  that  read¬ 
ers  of  national  and  regional  newspap¬ 
ers  have  more  favorable  attitudes 
about  the  Third  World  and  other  for¬ 
eign  countries. 

Readers  of  local  newspapers, 
however,  are  more  hostile  to  foreign 
countries,  the  study  found. 

“The  UNESCO  criticism  that 
Western  media  is  making  people  more 
homogenous  in  their  thinking  about 
international  news  does  not  seem  to 
hold  up,”  MSU  associate  professor  of 
communication  Felipe  Korzenny  told 
E&P. 

AP  expands  its 
high  speed  service 

The  Associated  Press  announced  it 
is  expanding  its  high  speed  financial 
service  to  enable  newspapers  to  tailor 
and  select  stock  market  tables. 

Called  DigitalStocks  II,  the  service 
will  be  available  in  the  fall. 

The  96(X)  baud  service  will  be  trans¬ 
mitted  at  the  equivalent  of  12,000 
words  a  minute,  sending  the  entire 
New  York  Stock  Exchange  tables  in 
four  minutes.  The  service  will  also  be 
available  at  1200  baud  for  newspapers 
unable  to  accept  9600  baud  transmis¬ 
sions. 

AP  members  receiving 
DigitalStocks  II  will  be  able  to  select 
which  stocks  they  want  to  list  and 
which  columns  of  information  they 
want  to  print  about  each  stock. 

Anything  available  on  AP’s  finan¬ 
cial  wire  t^ay  will  be  part  of  the  new 
service. 

AP’s  introduction  of  DigitalStocks 
II  moves  a  notch  higher  the  competi¬ 
tion  with  United  Press  International 
in  the  financial  services  arena.  In 
April,  UPI  announced  its  own  high¬ 
speed,  customized  stock  service 
called  FinText. 


“Our  evidence  suggests  that 
UNESCO  is  alleging  too  much  power 
on  the  part  of  the  media,”  he  added. 


in  fact,  the  sun/ey  shows 
that  readers  of  national  and 
regional  newspapers  have 
more  favorable  attitudes 
about  the  Third  World  and 
other  foreign  countries. 


The  MSU  study  by  Korzenny, 
James  Gaudino  and  Wanda  Del  Toro 
surveyed  285  residents  in  the  East 
Lansing,  Michigan,  area  about  their 
sources  of  international  news,  and 
their  attitude  toward  the  Third  World, 
the  Soviet  Union  and  Japan. 

Korzenny  said  the  survey  used  var¬ 
ious  methods  to  take  into  account  the 
possibility  that  respondents  were 
reading  national  newspapers  like  the 
New  York  Times  because  they  were 
already  favorably  disposed  toward 


foreign  countries. 

Surprisingly  for  the  center  of  the 
American  auto  industry,  there  was  lit¬ 
tle  hostility  toward  Japan  by  readers 
of  any  type  of  newspaper,  researcher 
Gaudino  said. 

However,  readers  of  national 
newspapers  or  the  regional  newspap¬ 
ers  (in  this  case,  the  Detroit  Free 
Press  and  the'  Detroit  News)  were  less 
negative  about  foreign  travel  or  the 
Soviet  Union  than  readers  of  the  local 
daily,  the  Lansing  State  Journal. 

Those  who  depend  on  radio  and  tv 
for  their  news  also  are  generally  nega¬ 
tive  about  other  countries,  researcher 
Gaudino  said. 

“Local  papers  tend  to  be  more 
parochial,  so  they  would  cover  the 
more  dramatic,  and  therefore,  nega¬ 
tive  stories  about  the  Third 
Worid  .  .  .  Television  and  radio  with 
their  small  news  holes  would  also  con¬ 
centrate  on  the  more  dramatic  stor¬ 
ies,”  Gaudino  said. 

Korzenny  presented  results  of  the 
study  at  the  annual  conference  of  the 
International  Communication 
Association  in  San  Francisco  May  27. 


Answer: 

THEY  BOTH  EXERT  JiBOUT 
65  POUNDS  PER  SQUARE  INCH. 


For  the  question  see 
page  20. 

And  whenever  you  have 
questions  about  the 
American  trucking 
industry,  call 
(202)  797-5236. 


Trucks.  The  driving 
force  behind 
American  business. 


The  American  Trucking  Associations  Foundation,  Inc  ,  1616  P  St,  N.  W,  Washington,  D  C.  20036 
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Correction 


The  figures  listed  below  represent  corrections  of  Annual  Advertising  Linage  for  1983 — the  information  was  erroneously  submitted  by  the  newspapers 
concerned  and  reported  in  the  May  26, 1984  issue  of  Editor  &  Publisher. 


wttiwilit  RtpHMican . 

NEW  YORK 

. (e) 

. (el 

Mr  TIms  ' . 

(S) 

TM . 

NOTE:  ngures  for  Itgol  only. 

(e) 

(S) 

Tit^ . . 

NOTE:  Fiiiins  for  ttgai  only. 

_ (0) 

StMMbrd  Stor . . . . 

. (S) 

ToMt...... . . . 

NOTL  Figures  for  legal  only 
Ossining  Cititen  Register _ 

_ (el 

_ (SI 

Titili . .  . 

NOTL  Figures  for  legal  only. 

Mr  Nm 

(S) 

TiM . 

NOTL  Figsres  far  legal  only. 

(e) 

Ooilvtews 

(Si 

Tobdi 

NOTL  Rgures  for  legal  only. 

West  Nyacb  Recbland  Jeunal-News... 

. (e) 

. (SI 

Tat^ . . . 

NOTL  Figures  for  lepi  only. 

WWts  Plains  Reporter  Dispatch . 

(e) 

(SI 

Totals . . 

NOTL  Figures  lor  legal  only. 

(e) 

Herald  Statesman  _ 

_ (S) 

TMab . . . 

MIL  Fifurts  for  lofal  only. 

Also,  the  1983  Linage  figures  for  The  New  Britain  (CT) 
are  as  follows: 


t  Brftaio  Herald . (a) 


Cel 

Width 

in 

Picas 

Retail 

General 

Automotive 

Financial 
and  legal 

Classified 

Total  Advertising 

12 

1.326.004 

30.024 

N/A 

77,714 

509.006 

2.032.400 

9.867.146 

1.019.930 

N/A 

64,344 

2.060.312 

14.711.732 

10.284.630 

1.727.702 

N/A 

380 

1.300.694 

13.393.422 

20.251.764 

3.547.712 

N/A 

64.652 

4.241.006 

20.105,154 

9.062.242 

1.026.670 

N/A 

03.510 

2.075.000 

13.040.310 

9.031.150 

1.727.390 

N/A 

742 

1.309.990 

12.949.272 

10.093.392 

3.554.068 

N/A 

04.252 

4.265.070 

26.797.502 

9.493.946 

1.615.464 

N/A 

07.504 

2.900.004 

14.297.070 

9.650.970 

1.738.002 

N/A 

440 

1.394.204 

12.791.632 

10.152.924 

3.553.466 

N/A 

00,032 

4.295.000 

27.009.510 

9.653.140 

1.002.990 

N/A 

60.306 

2.000.640 

14.405.076 

11.466.602 

1.739.092 

N/A 

704 

1.307.162 

14.594.440 

21.119.742 

3.542.002 

N/A 

69.090 

4.267.002 

20.999.516 

9.929.126 

1.604.264 

N/A 

96.506 

2.959.002 

14,706.050 

10.372.690 

1.755.712 

N/A 

1.400 

1.390.410 

13,520,220 

20.298.024 

3.559.976 

N/A 

97.906 

4.349.492 

20.306.270 

9.290.030 

1.799.910 

N/A 

64.316 

2.059.022 

14.022.070 

10.651.942 

1.717.540 

N/A 

560 

1.305,496 

13.755.546 

19.949.972 

3.517.450 

N/A 

64,076 

4.245.310 

27.777.624 

11.502.299 

1.701.962 

N/A 

414,540 

3.432.540 

17.211.340 

12.405.600 

1.505.472 

N/A 

1.372 

1.305.164 

15.297.600 

23.907.970 

3.367.434 

N/A 

415,912 

4.737.712 

32.509.036 

12.940.926 

1.032.629 

N/A 

367.416 

3.373,020 

10.513.992 

11.777.800 

1.756.244 

N/A 

3.430 

1,506.034 

15,044.316 

24.710.736 

3.500.072 

N/A 

370.046 

4.079.054 

33.550,300 

10.106.036 

1.041.200 

N/A 

170,700 

3,174.710 

15.360.006 

10.812.106 

1.576.200 

N/A 

4,172 

1.479.324 

13.671.970 

20.990.222 

3.417.560 

N/A 

102.952 

4.654.034 

29.252.776 

Herald  were  incorrectly  reported  in  the  May  26  issue  of  Editor  &  Publisher;  the  correct  figures 


No  .  of 

Col 

Adv. 

Width 

Cols. 

hr 

Financial 

perPg. 

Picas 

Retail 

General 

Automotive 

and  Legal 

Classified 

Mb) 

10 

0,075.346 

499.969 

In  class. 

93,470 

2.774.544 

Report  of  Newspaper  Advertising  Linage  for  1983  :  Addendum 

The  annual  linage  figures  of  the  following  newspapers  were  received  after  the  Editor  &  Publisher  survey  deadline. 


No  .  of 

Col 

Adv. 

Width 

Cels. 

In 

Newspaper 

porPg. 

Picas 

DISTRICT  OF  COLUMBIA 
Washington  Post . 

. (m) 

9 

9.6 

Pest 

(S) 

9 

9.6 

Ortaado  SantiMl . (aH  day)  I  9 

NOTE:  FNiaiKial  and  auto  figures  are  also  included  in  classified  and  general. 

Tanwa  Tritune . M  Mel  8.5 

TiWana . . (SI  Me)  8.5 

Totals . . . 

Here  leach  Press-leumal _ (mS)  8  13.8 

MASSACHUSETTS 

Worcester  Sazette . (a)  8  1.5 

Telegraia....  (in)  8  1.5 

TnW^  (SI  9  8.5 

NORTH  CAROLINA 

Winston-Salein  Journal . (m)  Mb)  10 

Jaamal . (S)  Mb)  10 


Olebniend  Tbnes-Oispateb . (m) 

1liias.|lsintcb . (S) 

News  leader _ (a) 

Tallis . . 


General 

Autemetive 

Financial 
and  Legal 

Classified 

Tetal  Advertising 

5.120.423 

001.442 

3.404,990 

17.306,119 

69,806.367 

4,401.260 

303.437 

637.450 

10.276.709 

34.066.691 

9.609,603 

1.104,079 

4.070.340 

27.504.020 

104.773.050 

4.661.902 

6.366.090 

3.413.354 

21.151.116 

62.216.602 

2,770,429 

In  ret.  6  class. 

N/A 

15.665.026 

55.042,047 

1.030.173 

In  ret.  6  class 

N/A 

7.724,134 

24.795.936 

4.600.602 

In  ret  6  class. 

N/A 

23.309.162 

00.437.963 

502.130 

N/A 

N/A 

4.119.024 

16.173.456 

1.523.361 

N/A 

N/A 

2.920.302 

15,472.905 

1.492.659 

N/A 

N/A 

3.066.207 

15.710.093 

2.225.293 

N/A 

N/A 

2.033.556 

17.507.129 

5.241.313 

N/A 

N/A 

0.020.145 

40.770.127 

1.457.260 

In  gen.  1  class. 

N/A 

6.174.210 

23,459.042 

1.042.390 

In  pn.  6  class. 

N/A 

1.022.050 

11.703.374 

1.429,050 

In  pn.  6  class. 

N/A 

5.901.322 

21.012.270 

3.920.700 

In  pn.  6  class. 

N/A 

13.097.590 

56.235.494 

6.509,544 

767.571 

1.973.100 

42.012.623 

100.576.026 

1.969,150 

In  ret.,  gen.  6  class. 

N/A 

6.029.102 

24.015.253 

1.214,290 

In  ret.,  pn.  6  class. 

N/A 

4,231,000 

20.210.549 

1.917,673 

In  rat.  pn.  6  class. 

N/A 

9.562.602 

19.159.962 

5.101.129 

In  ret.  pn.  6  class. 

N/A 

15.042.904 

63.393.764 

(ay  Classified  advertising  on  8-(X}lumn  format,  (b)  Classified  advertising  on  9-column  format,  (c)  Classified  advertising  on  10-column  format. 
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IN  BRIEF 


AP  expands  its 
foreign  coverage 

The  Associated  Press  has 
announced  expansion  of  its  foreign 
coverage  with  new  full  time  bureaus 
in  Mexico  and  Ecuador  and  two  new 
offices  in  the  Middle-East. 

AP  president  and  general  manager 
Keith  Fuller  said  the  new  Mexicb 
bureau  will  operate  out  of  Monterrey, 
Mexico’s  third  largest  city.  He  cited 
increased  interest  among  AP  memb¬ 
ers  in  the  border  states  of  Texas,  Ari¬ 
zona,  New  Mexico  and  California  for 
expanded  news  coverage  from 
Mexico. 

The  Monterrey  correspondent, 
Camilla  Rossie,  will  report  to  the  AP 
Mexico  City  bureau,  but  will  work  in 
close  cooperation  with  U.S.  news 
needs.  Rossie  is  bilingual  and  has 
worked  for  AP  in  Omaha,  Santa  Fe, 
and  in  Harlingen,  Tex.  She  also  has 
worked  on  AP’s  foreign  desk  in  New 
York. 

Sergio  Carrasco,  veteran  AP  news¬ 
man  who  has  worked  in  Santiago, 
Chile  since  1953,  is  correspondent  at 
the  new  Quito,  Ecuador,  bureau. 

In  the  Middle-East,  offices  have 
been  opened  in  Amman,  Jordan  and 
Baghdad,  Iraq.  Both  will  operate  as 
satellite  offices  of  Beirut  and  be  under 
the  jurisdiction  of  the  chief  of  Middle 
East  services,  Terry  Anderson. 

Mohammed  Salem,  who  first  joined 
AP  in  Beirut  in  1974,  will  operate  the 
Baghdad  office.  In  Amman  is  Chris¬ 
tian  Boustani,  who  joined  AP  in 
Beirut  a  year  ago. 

Letter  writers 
honored  in  Calif. 

More  than  60  letter  writers  to  the 
Long  Beach  (Calif.)  Press-Telegram 
have  been  honored  by  the  paper’s 
Letter-To-The-Editor  Awards  pro¬ 
gram. 

The  most  recent  winners  were  hon¬ 
ored  at  an  awards  dinner,  where  they 
were  welcomed  by  publisher  Dan 
Ridder,  editor  Larry  Allison  and  edi¬ 
tor  of  the  editorial  page  John  J.  Fried, 
who  conceived  the  idea. 

Award  winning  letters  are  engraved 
on  a  plaque  and  given  to  the  writers. 
At  the  dinner,  Sandra  E.  Beebe,  a 
high  school  teacher,  was  honored  as 
the  Grand  Award  winner  for  her  letter 
on  the  public’s  failure  to  appreciate 
teachers. 

Fried  told  the  group: 

“Newspaper  readers  enjoy  letters 
to  the  editor.  So  do  editors  and  report¬ 


ers.  City  desk  reporters,  who  other¬ 
wise  could  not  care  less  about  their 
newspaper’s  stand  on  the  Russian 
invasion  of  Afghanistan  or  President 
Reagan’s  latest  proposals  on  the 
budget,  read  the  tetters  column  reg¬ 
ularly.  At  least  one  letters  editor  we 
know  of  avidly  engages  letter  writers 
in  personal  correspondence.” 

In  addition  to  the  dinner,  the  Press- 
Telegram  honors  winners  at  lunch¬ 
eons  throughout  the  year. 

Said  Ridder:  “We’re  glad  John 
thought  of  this  idea.” 

Columnists  publish 
a  book  of  lists 

Los  Angeles  Times  columnists 
Deborah  Caulfield  and  David  Crook 
have  teamed  up  with  two  other 
authors  to  publish  The  Big  Brother 
Book  of  Lists,  which  takes  off  from 
George  Orwell’s  1984. 

They  have  compiled  147  lists,  90 
anecdotes,  37  quotes  and  various 
other  references  to  what  the  book’s 
blurb  says,  “illustrates  the  erosion  of 
liberty  in  America.” 

The  book,  published  by  Price/ 
Stem/Sloan,  Los  Angeles,  also  fea¬ 
tures  cartoons  by  Paul  Conrad  and 
Bill  Mauldin. 


Also  collaborating  on  the  book 
were  Robert  Ellis  Smith,  editor  of 
Privacy  Journal,  and  Michael  Gersh- 
man,  a  former  PR  man  turned  writer. 

Borg  reorganizes 
his  holdings 

The  Bergen  Evening  Record 
Corporation  of  Hackensack,  N.J.  has 
undergone  a  reorganization  separat¬ 
ing  the  company’s  newspaper  and 
television  holdings. 

A  new  holding  company,  Mac¬ 
romedia  Incorporated,  has  been 
established,  encompassing  both  the 
Bergen  Record  Corporation,  which 
publishes  The  Record  from  its  Hack¬ 
ensack  plant,  and  Gateway  Com¬ 
munications  Inc.,  which  operates 
four  television  stations  in  New  York, 
Pennsylvania,  and  West  Virginia. 

Malcolm  A.  Borg,  chairman  of  the 
three  corporations,  is  the  only  voting 
stockholder  of  Macromedia.  Borg 
said  the  change  merely  reflects  matur¬ 
ing  corporate  interests,  and  would 
eliminate  any  potential  conflicts  of 
interest  between  the  two  media  com¬ 
panies.  The  Bergen  Evening  Record 
Corporation  name  and  structure  has 
been  retired. 


Wanted: 

NEWSPAPER  AND 
MAGAZINE  BROKER 


Top  media  mergers  and  acquisitions  Group  seeking  ex¬ 
perienced  professional  specialist  newspaper  and  magazine 
deal-maker  to  expand  existing  oublications  department. 

Please  contact: 

William  M.  Whetzel 


Henry  Ansbacher  Inc. 

277  Park  Ave.,  New  York,  NY  10172 
(212)  688-5544 
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1984 

APRIL 

Linage 


APRIL  1984/1983 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.V. 

Times-Union-d .  1,547,820  1,428,380 

Times-Union-S .  735,022  620,687 

Knlcterbodier  News,*...  958.394  902.499 

Grand  Total .  3,241,236  2,951,566 

NOTE;  Heorsl  newspaper  period  runs  to  Mar.  26,  1984  to  Apr.  22,  1984 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DOVi*.  Dll. 

Stote  News-m .  1,000.782  946,988 

Stote  News-5  523.376  390.712 

Grand  Totol  1,530,158  1,337,700 

NOTE:  Inserts  not  included 

IDMONTON,  ALTA. 

Journol-e .  4,546,606  4,485,315 

FT.  LAUDIRDAIE,  FLA. 

News  &  Sun  Sentinel-m.e.S  6,923,060  1,262,293  6,324,560  1,419,460 

FT.WORTH.TIX. 

Stor-Telegram-m .  4,525,602  1,210,440  3,666,048  703,870 

Stor-Telegrom-e .  3.667,108  950,292  4,024,718  1,033,848 

Stor-Telegram-S .  2.875.477  887.347  1.802.888  140.914 

Grand  Total . 11,068,187  3,048,079  9,493,654  1,878,632 

ORIENSBURG,  M. 

Tribune-Review-m .  1,765,890  1,624,182 

Tribune-Review-S .  1.349.040  1.013.194 

Grand  Total .  3,114,930  2,637,376 


ALTOONA,PA. 

Mirror-* .  1,833,734  1,800,274 

ANAHEIM,  CALIF. 

8ull*tin-e .  1,836,044  1.646,148 

ATLANTA,  6A. 

Constitution-m .  3,819,461  445,312  3,672,107  400,869 

Journal-* .  3,785,989  445,312  3,593,841  400,869 

Joumol  &  Constitution  S  2  686.614  261  842  1.786  848  195.580 

Grand  Total . 10,292,064  1,152,466  9,052,796  997,318 

NOTE;  Constitution-m  ond  Joumol-e  published  5  doys  o  week  only. 

BANGOR,  ME. 

Doily  News-m .  1,498,804  1,318,877 

Doily  News-S .  478.708  500.245 

Grand  Totol .  1,977,512  1,819,122 

BIRMIFKU4AM,  ALA. 

News-e .  1,812,622  430,682  1,899,926  307,244 

News-S .  2,145,780  1,301,608 

Post-Herold-m .  1.442.014  _  1.458.646  _ 

Grand  Total .  5,400,416  430,682  4,660,180  307,244 

BOSTON,  MASS. 

rierald-m .  794,626  667,453 

Herald-S  314.668  536.530  248.843  334.320 

Grond  Totol .  1,109,294  536,530  916,296  334,320 


HOUSTON,  TEX. 

Chronicle-o/d,  S . 10,958,465  9,306,430 

NOTE;  Includes  preprints. 

INDIANAPOLIS,  IND. 

Storm .  1,753,532  1,743,600 

News-e .  1,359,398  1,388,774 

Stor-S .  1.164.646  1.016.211 

Grand  Totol .  4,277,576  4,148,585 

KITCHENER-WATERIOO,  ONT. 

Record-e .  2,604,778  2,674,332 

LINCOLN,  NEB. 

Joumol-Stor-d/S .  1,709,988  1,330,168 

NOTE:  Includes  inserts— 631,722  lines  in  1984;  412,552  lines  in  1983 

LOS  ANGELESCrORRANCE,  CALIF. 

Doily  8reeze-e .  2,612,834  2,177,826 

Doily  8reeze-S .  I  217.524  768.964 

Grand  Total .  3,830,358  2,946,790 

LOUISVILLE,  KY. 

Courier-Journol-m .  1,768,264  304,178  1,699,926  237,728 

Times-e .  1,727,749  566,467  1,768,443  472,668 

Courier-Joumol-S .  1.996.197  7.447  1  295.409  12.621 

Grand  Total .  5,402,210  878,087  4,763,778  723,017 

NOTE;  Figures  ore  bosed  on  6-column  lormot  and  10-column  clossified. 

MERIDEN,  CONN. 

Record-Journol-m.S .  1,147,202  976,976 


NOTE:  Linage  in  1984  includes  Sunday 


BRANTFORD.ONT. 

Expositor-* .  2,066,087  1,771,637 


MONTREAL,  QUE. 


BRIDGEPORT,  CONN. 


Telegrom-m . 

1,362,242 

1,402,661 

Post-e . 

1.499.667 

1,515,327 

Post-S . 

951.307 

638.586 

Grand  Totol . 

3.813,216 

3,556,574 

NOTE:  Single  edition  published  Sot.  with  linage  reported  in  Post-e  figures. 

BURLINGTON,  VT. 

Free  Pre$s-m . 

.  1,986,642 

2,015,566 

594.118 

449.190 

Grond  Total . 

.  2,580,760 

2,464,756 

CALGARY,  ALTA. 

Herold-e . 

4,460,572 

5,034,955 

CASPER,  WYO. 

Stor-Tribune-mS . 

2,413,558 

1.960,994 

NOTE;  Includes  inserts- 

-784,560  lines  in  1984;  51,060  lines  in  1983  Family 

Weekly  not  included — 49,928  lines  in  1984;  51,060  lines  In  1983. 

CHICAGO,  IL. 

Herold-m . 

945.997  358,827 

857,758 

345,269 

HeraW-S . 

154,161  58,475 

109,398 

44,035 

Tribune-d 

4,958,000 

4,541,000 

Tribune-S 

2.880.000  _ 

2.259.000  , 

Grond  Total . 

8,938,158  417,302 

7,767,156 

389,304 

Gozette-m .  4,147,023  4,080,614 

leOevoir-m .  467.881  355.139 

Grand  Totol .  4,614,904  4,435,753 

NOTE;  Gazette  incudes  T.V.  Times — 35,500  lines  in  1984;  45,951  lines  in 
1983 

NASHUA,  N.H, 


NOTE:  Tribune  Co.  period  runs  Mar  26  to  Apr.  22.  1984 

DENVER,COLO. 

Post-m.S  6,272,494  314,175  5,931,160  211,217 

DES  MOINES,  IOWA. 

Register-m .  697,104  840,703  672.401  637,174 

Registers .  1.166.608  59.761  863.757  56  101 

Grand  Total .  1,863,712  900,464  1,536,158  693,275 

DHROIT,  MICH. 

Free  Press-m .  1,829,227  936,962  1,738,689  997,554 

Fre*Press-S .  800.065  482.639  613.921  214.476 

Grond  Total .  2,629,292  1,419,601  2,352,610  1.212,030 

NOTE:  Includes  preprints.  Linoge  is  bosed  on  9-column  format. 


Telegroph-e . 

.  1.928.304 

1.749.853 

Tennesseon-m,S . 

NASHVILLE,  TENN. 

.  2,089,772 

1,887,671 

Tennesseon-S . 

.  1,884,958 

1,232,823 

Bonner-e . 

.  2.072.988 

1-857.040 

Grond  Totol . 

.  6,047,718 

4,977,534 

NEW  BRUNSWICK,  NJ. 

Home  News-e . 

.  1,800,149 

1,578,701 

Home  News-S . 

.  1.625.590 

1.089.146 

Grand  Totol . 

.  3,425,739 

2,667,847 

NEWPORT  NEWS,  VA. 

Doily  Press-m . 

.  1,566,852 

1.415,414 

Times  Herold-e . 

.  1,425,032 

1,249,836 

Doily  Press-S . 

.  1.271.802 

766.416 

Grond  Total . 

.  4,263,686 

3,431,666 

Virginion-Pilot-m . 

NORFOLK,  VA. 

.  2.044,064  106,811 

1,781,188 

Ledger-Stor-e . 

.  2,094,646  863,501 

1,603,646 

Vo.  Pilot  & 
ledger  Stor-S . 

.  1.340.566  451  274 

887.162 

Grond  Totol . 

.  5,479,276  1,421,586 

4,271,996 

Nugget -e . 

NORTH  BAY,  ONT. 

.  919.458 

863,938 

Stondord-Exominer-e. 

OGDEN,  UTAH. 

.  1.709.682 

1,675,680 

Stondord-Exominer-S. 

.  950.022 

838.424 

Grond  Totol . 

.  2,659,704 

2,314,101 

101,283 

717,124 


356.178 

1,174,585 


NOTE;  Includes  Family  Weekly —  50,414  lines  in  1984, 51,058  lines  in  1983 


ORANGE  COUNTY.CAIIF. 

Register  -  a'd.  S  .  8,086,204  6,596,114 


1984  1983 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ORLANDO,  FLA. 

Sentinel  a/d .  5,730,340  2,180,808  5,028,688  1,425,256 

OTTAWA,  ONT. 

le  Droit-e .  1,693,833  1,661,671 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-e .  2,367,241  1,901,292 

Doily  News-e .  542,647  433,107 

Grond  Total .  2,909,888  2,334,399 

PALO  ALTO,  CALIF. 

Pensinsulo  Times  Tribune-e  1,517,222  269,234  1,538,376  227,374 

PHOENIX,  ARIZ 

Republic-m .  3,755,388  196,728  3,152,496  101,262 

Republic-S  2,166,444  1,639,865 

Gozette-e.  3.624.516  198.954  3.049.675  104.039 

Grand  Total  9,546,348  395,682  7,842,036  205,301 

NOTE;  1983  figures  ooiusted  to  6-column  conversion. 

PORTLAND,  MAINE 

Press-Herold-m .  1,808,989  1,524,698 

Express-e,  1,589,692  1,396,616 

Telegrom-S  1.566.578  1.165.552 

Grand  Total  4,965,259  4,086,866 

PROVIDENCE,  R.l. 

Joumol-m .  1,916,727  1,766,308 

Bulletin-e.  1.616,301  1,594,213 

Journals.  1.100.785  1.034.732 

Grond  Totol  4,633,813  4,395,253 

QUEBEC,  QUE. 

le-Soleil-e .  2,123,267  2,032,529 

NOTE;  Inserts  not  included-775,860  lines  in  1984;  807,425  lines  in  1983 

READING,  PA. 

Times-m/Eogle-e .  1,284,913  1,187,511 

Eogle-S .  1.188.158  723  888 

Grand  Total .  2,473,071  1,911,399 

NOTE;  Includes  preprints.  Converted  from  8-column  format  to  6-column  on 
Mach  1,  1984.  The  1983  figures  ore  odjustev’  for  o  proper  comparison 

RENO,  NEV. 

Gozette-Joumal-m .  1,277,206  1,236,298 

Gozette-Journol-S .  304.220  393.792 

Grand  Total .  1,581,426  1,630,090 

RICHMOND,  VA. 

Times-Dispotch-m  1,975,854  121,632  1,925,118  102,710 

Times  Dispatch-S .  2,127,050  163,793  1,325,412  144,601 

Newsleoder-e .  1.641.892  138.204  1.458.417  99.574 

Grond  Total .  5,744,796  423,629  4,708,947  346,885 


NOTE:  Comics  not  included. 

RIVERSIDE,  CALIF. 

Press-Enterprise-mS .  4,531,688  3,784,158 

NOTE:  Parade  linage  nat  included. 

ROCHESTER,  NY. 

Demacrot  &  Chronicle-m  2,245,570  92,265  2,075,081  74,934, 

Democrat  &  Chronicle-S  1,509,244  209,371  1,429.644  102,805 


Times-Union-e .  1.946.352  98.771  1 833  789  79  888 

Grand  Total .  5,701,166  400,407  5,338,514  257,627 

NOTE;  Includes  preprints. 

ST.  PETERSBURG,  FLA. 

Times-m  3  372,068  2,405,648  3,116,526  2,133,264 

Times-S...  2  163,724  983,346  1,497,594  632,562 

Independent-e .  2.231.950  _  2  061  724  _ 

Grand  Total .  7.767,742  3,388,994  6,675,844  2,765,826 

NOTE;  Includes  Comics,  TV  Dial,  Reprints  &  Porode  linoge 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  3,852,730  3,586,506 

NOTE;  Parade  linage  not  included. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,337,890  1,031,669  2,065,555  808,363 

Exominer-e .  2,282,537  1,028,631  2,020,246  805.696 

Exominer  &  Chronicle-S  1.362.676  840  392  1.161.133  647.752 

Grand  Totol .  5,983,103  2,900,692  5,246,934  2,261,811 


NOTE:  S.F  newspaper  period  from  Mar  22  to  Apr  24. 1984;  Mar  28.  to  Apr 
24,  1983 

SANTA  BARBARA,  CALIF. 


News-Press-eS .  3,063,333  24,661  2,664,655  8,512 

NOTE:  Porode  linoge  not  included. 

SCOTTSBIUFF,  NEB. 

Stor-Herold  mS  615,342  569,567 

SEATTLE,  WASH. 

Post-Intelligencer-d .  1,171,814  1,136,562 

Times-d .  2,762.410  2,681,966 

Times/Post- 

Intelligencer-S .  1.444  282  1  547  448 

Grand  Totol .  5,378,506  5.365,976 


46 


EDITOR  &  PUBLISHER  for  June  16,  1984 


1984  1983 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1984  1983 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1984  1983 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


SHRIVIPORT,  lA. 

Journal  e  1,863,390  252,525  1,637,592  72,618 

TimesmS  3.710188  693.777  3.536.328  309.960 

Grand  Total .  5,573,578  946,302  5,173,920  382,578 

SPOKANI,  WASH. 

Spobsmon-Review-m  .  1,166,942  1,501,346 

Spokesmon-Review-S .  731,192  750,932 

Chronicl«-« .  1.134.420  1.449.210 

Grand  Totol .  3,032,554  3,701,488 

NOTE;  6-colufnn  linoge  in  1984;  9.column  linoge  in  1983. 

TACOMA.  WASH. 

N«ws.Tribun<-e  & 

Tribune  Ledger-S .  2,212,938  2,036,454 

NOTE:  Figures  ore  based  on  6-colurnn  ond  10-colutnn  classified 

TAMPA,  PIA. 

Tribune-m .  3,837,405  1,448,516  3,394,523  977,529 

Tribune  s .  2.792.937  _ 852  1.817.847  _ 

Grand  Total .  6,630,342  1,449,366  5,212,370  977,529 

NOTE:  Comics  in  included. 

TOllOO,  OHIO 

8lode.e .  1,299,377  1,301,934 

eiode  5 .  1.178.537  822.715 

Grand  Total .  2,477,914  2,124,649 

NOTE;  All  figures  converted  to  6-column  formot 


TOPIKA.  KAN. 

Copitol-Journol-m .  1,171,744  1,168,006 

Copitol-Joumol-S .  862  418  454  965 

Grand  Totol .  2,034,162  1,622,971 

TORONTO,  ONT. 

Stor-o/d .  5,236,302  5  213,467 

Sun-m .  2  421.302  2.197.919 

Grand  Total .  7,658,141  7,411,386 


Wortd-m . 

Tribune-e 
World-S 
Grond  Total 


TULSA.  OKLA. 

1.747,080  1,733,400 

1,752,983  1,702,826 

1.229.916  842.037 

4,729,979  4,278,263 


NOTE:  Figures  are  based  on  6-column  formot  and  9-column  clossified 

WAUKIOAN,  ILL 

News-Sun-e  1.996.638  1,955,674 

WIST  PALM  SIACH,  PLA. 

Post-m .  3,060,596  431,424  2.708,804  279.720 

Times-e .  2,637,558  37,800  2,207,338  13,048 

Post-S .  2.351.356  225  932  1.627.108  121.744 

Grand  Total .  8.049,510  695.156  6,543.250  414,512 

WISTCHISTIR  ROCKLAND.  N.V. 

Reporter  Oispotch-e .  2,021,712  1,962,954 

Reporter  Dispotch-S .  1.523.466  1.307.152 

Grand  Totol .  3,545.178  3,270,106 

NOTE:  Includes  preprints. 


WILKIS  RARRI.  PJL 

Times-lendtr-o/d .  1,283.737  1.189.9X 

WILAUPMTON.  OIL. 

News-Journol-m.e .  ^1 17836  2,095,765 

New$-Journol-S .  1.463.014  773838 

Grand  Total  3.580.850  2,869.103 

WILMINOTON.  N.C. 

Stor-m .  1,092,154  1,027808 

Stor-News-S  530  782  395.782 

Grand  Total .  1,622,936  1.422866 

WINDSOR.  ONT. 

Slor-e  2,860,291  2.S36.4j2 


Journol-m. . 

Journal-S . 

Sentinele 
Grand  Total 


vmNSTON-SALIM.  N.C. 

1.687,588  432J62  1.601814  379,624 

1  085,182  201,334  724J68  130.550 

1 .333.668  214.144  1.486.464  245.518 

4106.438  847,840  3,812.466  755,692 


NOTE:  Comics  not  includM. 


Goittte-e . 

Telegrom-m . 

Tehgiam-t . 

Grand  Total.. 


WORCISTIR.  MASS. 

..  1,482,414  1.165807 

.  1,452,874  1,200,283 

1.967.546  1.356834 

..  4,902.834  3.722.124 


Schmidt  appeals  Costa  Rican  ban  to  the  OAS 


Stephen  B.  Schmidt,  an  American 
who  was  prosecuted  and  convicted  in 
Costa  Rica  for  “practicing  journalism 
without  a  license,'’  has  asked  the 
Organization  of  American  States  to 
overturn  his  case. 

Schmidt  made  his  appeal  to  the 
OAS’s  seven-member  Inter- 
American  Human  Rights  Commis¬ 
sion.  He  asked  the  commission  to 
overturn  his  conviction  on  grounds 
that  it  violated  the  Inter-American 
Human  Rights  Convention  and  Costa 
Rica’s  own  laws  guaranteeing  free¬ 
dom  on  the  press. 

Costa  Rica  is  a  party  to  the  conven¬ 
tion. 

Schmidt,  34,  worked  10  years  in 
Costa  Rica  as  a  reporter  for  the  Eng¬ 
lish  language  Tico  Times. 

The  Costa  Rican  government  pro¬ 
secuted  Schmidt  on  the  grounds  that 
since  he  was  not  a  member  of  the 
“College  of  Journalists,’’  a  pro¬ 
fessional  association  to  which  the 
country’s  laws  stipulate  all  journalists 
must  belong.  However,  to  be  admit¬ 
ted  to  the  “Colegio,”  a  journalist 
must  be  a  graduate  of  the  University 
of  Costa  Rica.  Schmidt  is  a  graduate 
of  the  National  Autonomous  Univer¬ 
sity  in  San  Jose,  the  capital. 

Last  year,  a  Costa  Rican  court 
found  Schmidt  in  violation  of  the 
country’s  labor  laws  for  practicing 
journalism  without  a  license  and  sent¬ 
enced  him  to  three  months  in  jail.  The 
sentence  was  suspended  after 
Schmidt  agreed  not  to  write  for  Costa 
Rican  publications. 

Schmidt  left  Costa  Rica  following 
the  conviction,  but  has  frequently 
expressed  his  desire  to  return.  He  is 
currently  an  editor  of  a  marketing 
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publication  in  Dallas. 

Schmidt’s  appeal  has  won  strong 
strong  backing  from  several  leading 
pr^ss  organizations,  including  the 
American  Society  of  Newspaper  Edi¬ 
tors  and  the  International  Press 
Institute. 

The  ASNE  board  recently  passed  a 
resolution  saying  it  “deplores”  in 
general  the  practice  of  several  Latin 


American  countries,  including  Costa 
Rica,  to  require  licensing  of  jour¬ 
nalists  and  “specifically  deplores  the 
prosecution  and  conviction  of 
Stephen  Schmidt.” 

ASNE  said  Schmidt’s  conviction 
violated  the  Inter-American  Conven¬ 
tion  on  Human  Rights  and  the 
International  Declaration  of  Human 
Rights. 


JJ  South  A#  mttU 
tftt&imf  tkc  arv«  of  Ihn  -t  > 

If  ^  7’^  - 


“Every  student  of  advertising 
must  read  itl’  says  Ogilvy. 

“The  most  reliable  history  of  advertising  . 
ever  written.” — David  Ogilvy  / 

And  Rosser  Reeves 

agreed:  “What  a  juicy,  / 

fact-filled  book.  My  eyes  popp^  /  MMM WjTWTf^ 
at  what  I  did  not  know.”  j  ^ 

“As  entertaining  as  it  is  enlight-  / 
ening.” — American  Library  /  ^ — 

Association.  / 

With  photos,  notes,  index. 

^William  Morrow  \  i 

****  H)8  Madiaon  Awnue  New  Sbrk.  N  V  I00<6  ^ 


Yamf&  Rnbtcam 


J.  VWtfr  Thompson  Company 


Doyk  Dmt  Bomhmck 
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Fusing  the  political  with  the  personal 

Ellen  Goodman^s  combination  approach  has  attracted  possibly 
the  fastest-growing  client  list  of  any  major  columnist 


By  David  Astor 

“In  the  spirit  of  full  disclosure,  I 
must  confess  that  the  youngest  mem¬ 
ber  of  our  family  is  about  to  begin  her 
work  life  this  summer  scooping  ice 
cream.  So  it  was  not  with  complete 
disinterest  that  1  read  the  Reagan 
administration’s  proposal  to  lower 
the  minimum  wage  for  teen-agers 
from  $3.35  to  $2.50  an  hour  for  the 
summer  months.” 

This  opening  paragraph  from  an 
Ellen  Goodman  column  last  month 
illustrates  a  key  reason  why  the  com¬ 
mentator  has  been  picked  up  by  over 
375  newspapers  since  entering  syndi¬ 
cation  with  the  Washington  Post  Writ¬ 
ers  Group  in  1976.  Many  columnists 
have  emphasized  personal  lives  in 
their  writing,  while  numerous  others 
have  focused  on  political  affairs.  But 
Goodman  is  one  of  the  few  who  con¬ 
sistently  fuses  the  two. 

Another  important  factor  in  Good¬ 
man’s  rapid  popularity  rise  is  the  way 
her  writing  frequently  touches  on 
matters  of  particular  concern  to 
women  —  a  group  not  always 
receiving  the  quantity  and  quality  of 
coverage  it  should  from  syndicated 
columnists  on  editorial  pages. 

In  a  column  last  month  about  how  a 
female  vice  presidential  candidate 
could  help  the  Democratic  ticket,  the 
Boston  Glohe-hased  Goodman  wrote: 
“It  is  now  the  common,  not  just  the 
Nixon,  wisdom  that  I)  only  ‘activist- 
type  women’  care  about  having  a 
woman  on  the  ticket  and  2)  these 
women  are  signed  up  for  the 
Democrats  anyway.  It’s  a  theory  I 
shared,  even  spread,  a  few  months 
ago.  But  I’m  not  so  sure  anymore. 

“Lately  I  have  met  more  and  more 
women  energized  by  the  idea  of  a 
female  on  the  ticket.  These  are 
women  whose  names  never  appear  on 
petitions  or  on  mailing  and  member¬ 
ship  lists  of  feminist  organizations, 
though  their  numbers  may  turn  up  in 
polls. 

“A  recent  New  York  Times  survey, 
for  example,  suggested  that  a  female 
candidate  could  induce  a  large  num¬ 
ber  of  women  to  shift  their  allegiance 


Ellen  Goodman 

to  the  Democratic  Party.  These  were 
moderate  women.  Republican 
women,  single  women,  women  under 
45 _ ” 

Other  topics  that  Goodman  has 
written  about  lately  include: 

•  Political  candidates’  “blatant 
emphasis”  on  the  differences  of  vot¬ 
ers:  “I  think  voters  come  to  resent 
being  pigeonholed  as  the  sum  of  their 
socio-economic  parts.  1  know  that  1 
resent  it  ...  .  More  important,  the 
incessant  drill  of  voter  breakdowns 
does  break  down  our  country’s  fragile 
sense  of  wholeness  .  .  .  .” 

•  The  “virtually  invisible”  ciga¬ 
rette  warning  labels  of  the  past  few 
years:  “We  are  barely  aware  of  any 
irony  when  an  ad  that  promises  to 
make  us  ‘Alive!’  also  carries  a  medic¬ 
al  warning  of  danger.” 

•  The  huge  bonuses  received  by 
U.S.  auto  executives  who  had  won 
foreign  car  import  quotas  from  the 
government:  “When  you  begin  to  add 
it  up,  quite  a  stunning  amount  of  gov¬ 
ernment  aid  of  one  form  or  another 
ends  up  with  the  truly  unneedy.” 

How  does  Goodman  find  topics  for 
her  column?  “It’s  a  very  amorphous 
process,”  she  told  E&P.  “You just  go 
around  like  a  vacuum  cleaner  scoop¬ 
ing  up  stuff.  When  something  touches 
you,  you  write  about  it.” 

She  noted  that  she  picks  up  ideas 


from  interacting  with  people,  travel¬ 
ing,  and  reading  numerous  magazines 
and  books.  Goodman  said  she  parti¬ 
cularly  enjoys  books  on  social  his¬ 
tory,  and  also  likes  “good”  novels. 

“I’m  not  much  on  junk  reading,” 
said  the  43-year-old  Boston  resident. 
“1  don’t  have  a  lot  of  patience  for  that 
type  of  thing.” 

But  Goodman — who  has  written  a 
book  on  social  change  and  has  two 
collections  of  columns  to  her  name — 
said  she  probably  gets  the  greatest 
portion  of  her  ideas  from  reading 
newspapers  such  as  the  Globe,  New 
York  Times  and  Washington  Post. 

The  twice-weekly  columnist  usual¬ 
ly  does  her  writing  on  Tuesdays  and 
Thursdays,  spending  much  of  the  rest 
of  her  work  time  doing  research  and 
interviews.  Amassing  a  lot  of 
information,  said  Goodman,  helps  her 
formulate  opinions  and  back  up  the 
viewpoints  she  expresses  in  her  col¬ 
umn.  Indeed,  the  writer  said  she  often 
gathers  significantly  more  material 
than  she  can  use. 

Goodman’s  reportorial  approach  to 
column-writing  and  her  news  sense  in 
general  began  developing  two 
decades  ago.  After  never  taking  a 
journalism  course  and  never  working 
for  a  school  paper,  Goodman  “fell 
into”  a  job  as  a  researcher  for  New.s- 
week  soon  after  graduating  from 
Radcliffe  College  in  1963.  She  then 
went  on  to  become  a  general  assign¬ 
ment  reporter  for  the  Detroit  Free 
Press  and  a  feature  writer  for  the 
Globe  before  beginning  her  column 
on  a  part-time  basis  in  1971.  Goodman 
started  doing  her  column  full-time  for 
the  Globe  in  1974.  The  former  Har¬ 
vard  Nieman  Fellow  now  also  free¬ 
lances  for  magazines  such  as  TV 
Guide  and  Ms.,  makes  occasional  tv 
news  show  appearances,  and  gives 
about  15  speeches  a  year. 

The  1980  Pulitzer  Prize  winner  may 
have  moved  comparatively  quickly 
up  the  journalistic  ladder  of  success, 
but  Goodman  said  she  has  still  en¬ 
countered  discrimination  as  a 
woman.  The  columnist,  for  example, 
recalled  how  women  at  Newsweek  20 
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years  ago  were  always  put  into  the 
research  department  with  the  rest  of 
the  “girls”  rather  than  given  the 
chance  to  be  reporters.  Things  have 
improved  somewhat  since  then  for 
women  in  journalism  and  other  pro¬ 
fessions,  but  Goodman  said  there  is 
still  a  long  way  to  go.  She  noted  that 
the  newspaper  industry,  for  one, 
presently  has  very  few  women  “right 
at  the  top.” 

Goodman  said  the  fact  that  she  has 
personally  dealt  with  and  seen  dis¬ 
crimination  helps  make  her  conscious 
in  her  column  of  other  people  and 


groups  that  arc  discriminated  against. 

The  columnist  said  she  considers 
herself  a  feminist,  but  is  not  sure  if  she 
can  be  classified  as  a  liberal. 

“I’m  one  of  the  people  who  feels 
the  labels  of  liberal  and  conservative 
don’t  make  sense  any  more,” 
declared  Goodman.  “The  way  we 
think  about  things  just  jumps  over 
categories.” 

When  asked  about  the  influence  of 
her  column,  Goodman  said  her  writ¬ 
ing  probably  doesn’t  have  much 
short-term  impact  on,  say,  getting  a 


piece  of  legislation  passed.  But  she 
added  that  her  column  and  other 
newspaper  content  can  have  a  gra¬ 
dual,  longer-term  effect  in  changing 
readers’  perspectives  and  opinions. 

As  for  her  own  future,  Goodman 
said  she  doesn’t  see  her  enthusiasm 
for  column-writing  flagging  any  time 
soon. 

“Things  keep  changing  and  things 
keep  happening,”  she  observed.  “I 
(never)  really  run  out  of  ideas.  1  guess 
as  long  as  I’m  interested.  I’ll  be 
interesting!” 


Controversy  over  sexism  flares  in  the  cartoon  world 

Mart  Walker  will  change  Miss  Buxley  in  response  to  complaints, 
and  Garry  Trudeau  resigns  from  NCS  over  women  issue 


“Beetle  Bailey”  cartoonist  Mort 
Walker  plans  to  change  his  Miss  Bux- 
ley  character  in  response  to 
increasing  complaints  from  news¬ 
paper  editors  and  readers  who  believe 
she  is  portrayed  in  a  sexist  way. 

In  a  related  matter,  Garry  Trudeau 
has  resigned  from  the  National  Car¬ 
toonists  Society.  The  “Doonesbury” 
creator  charged  that  the  NCS 
magazine  in  April  contained 
material — including  a  nude  drawing 
of  Miss  Buxley — that  was  “a  travesty 
of  condescension  and  sexism”  and 
“deeply  offensive.” 

Some  newspapers  have  been  com¬ 
plaining  about  Miss  Buxley  for 
years — and  some  have  dropped 
“Beetle  Bailey”  for  a  day  because  of 
her.  But  the  May  9  episode  of  Walk¬ 
er’s  strip  was  the  last  straw  for  the 
Blade-Tribune  of  Oceanside,  Calif., 
and  almost  the  last  straw  for  the 
Orlando  Sentinel. 

On  May  9,  the  miniskirt-clad  Miss 
Buxley  was  shown  bending  down  to 
reach  supply  files  stored  under  a 
table.  When  the  General  was  asked 
why  he  kept  the  files  there,  he  replied, 
"It  makes  the  office  look  better,”  as 
he  stared  at  the  back  of  Miss  Buxley ’s 
very  visible  legs. 

Blade-Tribune  managing  editor  Bill 
Missett  subsequently  killed  “Beetle 
Bailey.”  He  told  E&P  that  he  had 
been  looking  at  the  comic  “with  con¬ 
cern”  even  before  that,  and  had  found 
it  “increasingly  offensive  and 
decreasingly  funny.” 

Missett’s  kill  order  is  effective  July 
I,  at  which  time  the  paper  plans  to 
replace  the  strip  with  “Adam,”  a  new 
comic  from  Universal  Press  Syndicate 
about  a  househusband.  The  managing 
editor  said  that  if  there  are  indeed 
changes  made  in  Miss  Buxley  and/or 


if  there  is  a  large  Blade-Tribune  read¬ 
er  outcry  over  the  pulling,  he  might 
consider  reinstating  the  comic — 
which  is  distributed  by  King  Features 
Syndicate  to  more  than  1 ,6(X)  papers 
(only  “Peanuts”  and  “Blondie”  have 
more  clients). 

“It’s  a  very  popular  strip,”  said 
Missett.  “The  humor  in  it  is  good.  But 


the  sexism  in  it  is  intolerable.” 

He  said  Miss  Buxley  gags  might  be 
appropriate  in  Playboy  or  Penthouse, 
but  that  they  are  not  “morally  con¬ 
structive”  for  the  “family  comics 
pages”  of  newspapers. 

Sentinel  editor  David  Burgin  said 
he  decided  after  the  May  9  episode  to 
(Continued  on  page  50) 
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(Continued  from  page  49) 
send  King  Features  a  strong  letter 
warning  that  his  paper  might  kill 
“Beetle”  if  Miss  Buxley  gags  contin¬ 
ued.  With  the  next  potentially  con¬ 
troversial  Miss  Buxley  strip — 
showing  General  Halftrack  comment¬ 
ing  on  the  cartoon  secretary’s  hips — 
scheduled  to  appear  June  6,  King  sent 
the  Sentinel  a  substitute  “Beetle” 
episode. 

The  Orlando  paper  did  drop  a 
“Beetle”  strip  six  days  earlier, 
although  Miss  Buxley  was  not  in  the 
episode.  The  May  31  comic  showed 
the  Killer  Diller  character  sitting  with 
Beetle  in  front  of  a  tv  watching  a  wet 
t-shirt  contest,  with  Killer  yelling, 
“Jump!  Jump!” 

“I’m  totally  aware  that  stereotyped 
thinking  is  critical  to  the  success  of 
the  cartooning  process,”  declared 
Burgin.  “But  women  shouldn’t  be 
treated  as  pieces  of  meat.  It’s  just 
plain  sexist.  Is  a  five-year-old  girl 
reading  (‘Beetle’)  supposed  to  think 
this  is  funny?” 

As  to  whether  pulling  the  May  31 
strip  involved  censorship,  Burgin 
said,  “We  edit  out  bad  taste  all  the 
time.” 

Burgin,  who  said  he  likes  many 
aspects  of  “Beetle  Bailey”  (“I  relate 
to  it;  I  used  to  be  in  the  Army”),  sug¬ 
gested  that  Walker  “put  a  brain  in” 
Miss  Buxley  and  make  her  a  more 
feminist-type  character  who  stands 
up  to  General  Halftrack. 

Walker,  in  “an  open  letter  to  my 
editors”  dated  June  10,  stated  that  he 
has  been  “agonizing  the  past  few 
weeks  on  what  to  do  with  Miss  Bux¬ 
ley.  I  sincerely  don’t  want  to  offend 
anyone,  even  a  small  segment  of  the 
readership.” 

His  decision,  said  Walker,  was  to 
give  the  character  “more  modest  clo¬ 
thing  and  eliminate  any  blatantly 
lascivious  actions  that  could  be  con¬ 
sidered  sexual  harassment.  I  will  have 
my  ideas  pre-checked  by  a  young 
career  woman  (the  cartoonist’s 
daughter)  of  ‘heightened  awareness’ 
and  will  ask  King  Features  to  police 
the  strips  more  closely  before  sending 
the  material  to  the  newspapers.” 

The  cartoonist  said  he  had  consid¬ 
ered  dropping  Miss  Buxley  com¬ 
pletely,  but  noted  that  a  lot  of 
people — including  many  Sentinel 
readers — still  like  the  character. 

On  June  3,  the  Sentinel  published 
the  May  31  “Beetle”  episode — along 
with  the  May  9  one — underneath  an 
editorial  explaining  why  it  kept  the 
May  3 1  strip  off  the  comics  pages.  The 
Sentinel  then  asked  readers  whether 
the  May  31  strip  should  have  been 
printed.  Of  the  5,451  callers  who  re¬ 


sponded,  4,837  (89% — the  great 
majority  men)  said  yes,  while  614 
(11% — the  great  majority  women) 
said  no.  Some  readers  accused  the 
Sentinel  of  censorship. 


Mort  Walker 


Walker  cited  a  recent  opinion  piece 
in  the  Brattleboro  (Vt.)  Reformer  that 
commented  on  the  censorship  issue. 
It  read,  “Our  advice  to  those  who 
don’t  like  certain  comic  strips  ...  is 
not  to  read  that  strip,  rather  than  try¬ 
ing  to  impose  censorship  on  someone 
else.”  Earlier  in  the  piece,  the  Refor¬ 
mer  stated:  “(I)f  newspapers  bowed 
to  letter  writers  and  removed  comics 
at  the  first  hint  of  public  protest,  there 
would  be  very  few  comics  in  the  paper 
outside  of  safe  ones  such  as  the  ‘Flint- 
stones’  and  ‘Nancy.’” 

“Safe”  was  not  the  word  Garry 
Trudeau  used  to  describe  some  of  the 
drawings  in  The  Cartoonist — the 
magazine  published  by  the  National 
Cartoonists  Society  every  April  for  its 
Reuben  Award  dinner.  The  theme  of 
the  1984  magazine  and  dinner  was  a 
“salute”  to  women  cartoonists. 

Trudeau  was  particularly  critical  of 
two  drawings:  Johnny  Hart’s  nude 
rendition  of  the  “Fat  Broad”  char¬ 
acter  from  his  News  America  Syn¬ 
dicate-distributed  “B.C.,”  and  Walk¬ 
er’s  picture  of  a  nude  Miss  Buxley. 

In  his  April  26  letter,  Trudeau 
wrote,  “I’m  sure  that  Mort  thought 
that  his  drawing  of  Miss  Buxley  was 
all  in  good  fun,  but  simply  because  a 
large  part  of  his  audience  applauds  his 
leering  portrayal  of  Buxley  doesn’t 
make  it  any  less  reprehensible.” 

Walker  told  E&P  that  he  originally 
created  the  nude  Miss  Buxley  draw¬ 
ing  at  the  request  of  his  Swedish 
magazine.  When  the  NCS  asked  him 
for  a  contribution  to  the  Reuben 
publication.  Walker  said  he  decided 
to  send  the  Miss  Buxley  drawing — 
rather  than  create  a  new  piece  of  art — 
to  save  time.  He  also  noted  that  there 
is  an  “old,  old  tradition”  of  nude 
drawings  in  the  NCS  magazine. 

But  Walker  said  he  now  feels 
apologetic  about  the  Miss  Buxley  pic¬ 
ture  in  the  magazine.  “I’m  sorry,” 
said  Walker.  “Maybe  it  was  an  over¬ 


sight  in  taste.” 

Trudeau’s  letter  continued:  “I 
don’t  mean  to  single  Mort  or  Johnny 
out — I  happen  to  enjoy  their  com¬ 
pany — but  I  no  longer  feel  I  can  re¬ 
main  a  member  of  an  organization 
which  consistently  condones  this 
kind  of  puerile,  patronizing  attitude 
towards  ‘gals.’  While  publishing 
drawings  of  naked  female  cartoon 
characters  may  be  the  Society’s  idea 
of  a  ‘salute’  to  women,  it  certainly 
isn’t  mine  .  .  .  .” 

NCS  president  Arnold  Roth  said  he 
wrote  Trudeau  asking  him  to  recon¬ 
sider  his  resignation,  but  the  Univer¬ 
sal  Press-distributed  cartoonist 
declined  to  do  so. 

Roth  said  he  did  not  believe  the 
magazine  or  remarks  made  at  the 
April  23  Reuben  dinner  were  insulting 
to  females.  (Among  the  remarks  was 
one  speaker  repeatedly  calling  adult 
women  cartoonists  “girls.”)  Roth 
said  that,  as  in  previous  years,  the 
magazine  and  dinner  were 
deliberately  done  in  a  “light  man¬ 
ner,”  and  that  cartoonists  frequently 
make  fun  of  government,  religion, 
and  other  institutions  and  people. 

The  NCS  president  also  received  a 
letter  dated  April  27  from  Universal 
vice  president  and  editorial  director 
Lee  Salem  criticizing  the  dinner  and 
magazine. 

Salem  wrote  that  he  has  “long  been 
enamored  of  the  role  cartoonists  play 
in  our  culture”  but  added  that  he  was 
“appalled”  by  the  “attitude  and 
demeanor  exhibited”  at  the  dinner. 

“Professionally,  I  was  affronted  by 
the  ‘look  at  our  girls’  tone  of  the  eve¬ 
ning,”  he  continued.  “It  revealed  a 
mindset  that  is  at  best  archaic,  at 
worst  insensitive. 

“Personally,  I  could  not  rationalize 
to  my  wife  and  children,  nor  to  Cathy 
Guise wite,  a  nominee  in  the  humor 
comic  strip  category,  the  Playboy 
magazine  image  of  the  printed  bulle¬ 
tin  ..  .  .” 

Guisewite  said  the  NCS  was  not 
doing  anything  “malicious,”  but 
added  that  the  organization  took  a 
“pretty  unenlightened  approach  to 
women  as  professionals.” 

“The  Society  got  it  sort  of  right  to 
pay  tribute  to  (women  cartoonists),” 
said  the  creator  of  the  Universal- 
distributed  “Cathy”  comic.  “They 
just  did  it  in  the  wrong  way.” 

Guisewite  said  she  was  glad  Salem 
wrote  the  letter  to  Roth,  but  noted 
that — unlike  Trudeau — she  didn’t 
plan  to  resign  from  the  NCS.  She  said 
“new  young  thought”  would  not  “get 
into”  the  NCS  if  younger  cartoonists 
left  the  organization. 

— David  Astor 
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Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


COMPLETE  OFFSET  printing  equip¬ 
ment,  including  1980-5  unit  Harris  V- 
15C  press  and  Harris  JF-7  folder. 
Camera  and  complete  dark  room  equip¬ 
ment.  Complete  plate  maker  equipment. 
Two  bundle  tiers,  Forklift,  and  some 
mailroom  ^uipment.  Printing  division 
now  grossing  $150,000  outside  job 
printing.  ALSO  available  16,500  weekly 
DIRECT  MAIL  SHOPPER  which  is  gross¬ 
ing  over  $200,000.  The  SHOPPER  has 
two  Comp  7200  and  two  Comp  II  Jr.  with 
19  fonts.  Also  two  waxers,  light  tables, 
four  make  up  tables,  and  additional 
composing  equipment  and  fixtures.  Also 
the  SHOPPER  has  complete  office 
equipment  for  sales  and  accounting. 
Desks,  chairs,  calculators,  typewriters, 
file  cabinets,  Lanier  copying  machine. 
BOTH  PRINTING  ANDSHOPPER  isfully 
equipped  for  immediate  and  continuing 
operation.  TOTAL  SALES  PRICE  FOR 
PRINTING  DIVISION  and  SHOPPER  is 
$635,000,  with  good  terms.  Will  con¬ 
sider  selling  printing  equipment 
separate  at  $345,000  and  SHOPPER 
equipment  at  $295,000.  Terms  can  be 
arranged.  The  business  is  located  on 
Florida’s  central  Westcoast.  CONTACT 
HORACE  HANCOCK,  DAY  (813)  932- 
8157  OR  NIGHT  (813)  682-2028. 


PUBLISHER  needs  top-flight 
department  heads  to  invest  for  capital 

flams  and  key  positions  on  small  daily  or 
arge  weekly  with  near  term  daily  poten¬ 
tial.  Box  7581,  Editor  &  Publisher. 


WORKING  PARTNER  with  capital 
needed  for  twice-monthly  slick  tabloid 
newspaper.  Tremendous  potential  in 
elite  South  Florida  area.  Call  us.  (305) 
445-5511. _ 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPER  BROKERS 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  8  GRIMES  &  CO 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 
!  Call  Day  or  Night;  (614)  889-9747 
I  PO  Box  798,  Columbus  OH  43017 


EDITOR  &  PUBLISHER 
CLASSIFIEDS 
(212)  752-7050 


EDWIN  0.  MEYER,  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
John  T  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy  AL  36081 

(205)  566-7198 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
3141 1;  (912)  598-0931,  day  or  night. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office;  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


PACIFIC  NW  NEWSPAPER 
ACCoriATFS 

Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


NEWSPAPER  BROKERS 
TRUST  E&P 
CLASSIFIEDS 

WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  weekly,  largest  in 
county.  1983  gross,  $153K.  Sales  price 
of  $125K  incfudes  real  estate.  Associ¬ 
ated  Texas  Newspap^.  Inc,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd,  Austin  TX 
78703.  (512)  476-3950. 
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N£WSPAPERS  FOR  SALE 


BOSTON— young  growing  established 
tabloid  shopper  serving  affluent 
bedrooms  of  the  Big  Bean- -ready  tor 
absorption.  Excellent  tax  carry  over- 
$150,000  firm.  Owner  financing.  Box 

73,  Hardwick  MA  01037. _ 

COLORADO  ROCKIES  SKI  RESORT. 
Award  winning  weekly  with  diverse,  edu¬ 
cated  readership  in  colorful  growing 
community.  Year-round  recreation  in 
beautiful  setting.  Great  investment, 
great  sWIe  of  life.  Minimum  $lOO,OO0 
down,  ^nd  professional  and  financial 
qualifications:  Suite  359,  Box  9002, 
Boulder  CO  80301. 


CALIFORNIA  COASTAL  newspapers. 
Will  sell  all  or  part.  $400,000  gross 
class.  NOT  in  major  metro  area.  Great 
future.  Terms.  Write  Box  7675,  Editor  & 
Publisher. 


IF  YOU  WOULD  seriously  and  really  like 
to  own  a  weekly  nevrspaper  in  the  Cats¬ 
kills  of  New  York  state.  I'll  make  it  possi¬ 
ble.  My  name  is  Dion  at  (914)  439- 

4601. _ _ 

NEW  YORK  CITY  weekly  in  top  neighbor¬ 
hood.  Excellent  editorial  reputation, 
growing  ad  based  (approximate  gross 
$200,000).  Co-op  market  and  major  i 
profit  potential  still  untapped.  Will  sell 
with  or  without  pre-press  production 
company.  PO  Box  1243,  GPO,  New  York 
NY  10116. 

OPEN  TO  OFFERS-Taxes,  health  force 
sale  of  Northwest  weekly.  Near  beaches, 
mountains  and  cities.  Grossing  about 
$100M,  growing  fast,  over  $12,000  in 
ad  revenues  last  month.  Sell  below 
gross,  open  to  offers,  owner  will  carry. 
Rare  growth  opportunity.  Box  7626,  Edi¬ 
tor  &  Publisher. 


PROFITABLE  NEW  YORK  STATE  weekly 
group  serving  highly  attractive,  economi¬ 
cally  healthy  area.  Annual  volume 
$260,000.  Modern  typesetting  equip¬ 
ment.  Asking  $130,000  terms  avail¬ 
able.  W.  B.  Grimes  &  Co.,  1511  K 
Street,  NW,  Washington  (XI  20005. 


115  YEAR-OLD  weekly.  Ohio.  Excellent 
profit.  BUSINESS  MONTHLY.  Zone  3. 
Statewide.  OUTDOORSMAN  MONTH¬ 
LY.  Missouri.  OTHER  EXCELLENT 
newspaper  properties  throughout  the 
Unit^  States.  (Contact  James  A.  Martin 
Associates,  Box  20533,  Columbus  OH 
43220.  (614)  889-9747. 


NEWSPAPERS  WANTED 

PUBLISHER  with  heavy  experience  all 
phases  wants  small  weekly  in  fast  growth 
community  in  California,  Arizona,  Col¬ 
orado,  Hawaii.  Pay  top  $  for  prosperous 
computeroperated  business.  Box  7583, 
Editor  &  Publisher. 

SHOPPERS  WANTED:  Seek  to  purchase 
Shoppers/Pennysavers  or  weekly  news¬ 
papers  in  Long  Island,  New  York  market 
area.  Reply  in  strict  confidence  to  Corpo¬ 
rate  Operations  Committee,  26  Jericho 
Turnpike.  Jericho  NY  11753. 

VERSATILE  FAMILY  man,  40.  seeks 
managerial/ownership  situation,  news¬ 
paper  or  shopper,  far  western  states.  Box 
/521,  Editor  &  Publisher. 

OUR  group  of  widely  respected  dailies  is 
ready  to  expand.  Please  let  us  know  if 
you  have  a  daily  or  a  large,  profitable 
weekly  to  sell.  Your  contacts  with  us  will 
be  held  confidential.  Write  Box  7557. 
Editor  &  Publisher. 


BROADCAST  FOR  SALE  I 

RADIO  STATIONS  FOR  SALE  in  the 
Pacific  Northwest.  Cash  down  payments 
as  low  as  $30,000.  Contact:  THE 
MONTCALM  CORPORATION,  1800 
112th  Avenue  NE,  Suite 210E,  Bellevue 
WA  98004  or  call  Jerry  Dennon  at  (206) 
455-4641. 
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PUBUCATIONS  WANTED 


WANTED — Specialty  publications — 
regional  o'  national — trade  or  con¬ 
sumer— that  are  printed  on  newsprint  or 
may  be  converted  to  newsprint.  Quali¬ 
fied  buyer — contact  Pettus  Randall, 
Randall  Publishing  Company,  PO  Box 
2029,  Tuscaloosa  AL  35403.  Tele¬ 
phone  (205)  349-2990. 

PUBUCATIONS  AVAILABLE 

“HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  343ft,  Betheseda  MD  20817. 


PUBUSHERS  CONSULTANTS 


NEED  THIRD  PARTY  ADVICE 

If  you  have  concerns  about 
Data  Processing,  Finance,  Planning 
or  other  management  concerns 

Contact 

TPG  MANAGEMENT  SERVICES 
PO  Box  7451 
Mission  Hills  CA  91346 
(818)  366-7953 


INDUSTRY 

SERVICES 


CONSULTANTS 


CONSULTANTS  for  aquisitions,  merg¬ 
ers,  partnerships,  sales,  and  start-ups. 
James  A.  Martin  Associates,  Box  798, 
Columbus  OH  43017.  (614)  889- 
9747. 

MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 

CIRCULATION  SERVICES 


VER-A-FAST’s  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  67  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp,  11315 
Edgewater  Drive,  Cleveland  OH  44102. 
(216)  651-2000. 


INDUSTRY  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


EQUIPMENT  & 
SUPPLIES... 


CAMERA  &  DARKROOM 


FOR  SALE:  2  Pako  24-2  film  processors. 
Excellent  condition.  Contact  John  Mel¬ 
ton  (817)  753-1511. 


LOGE/ROBERTSON  ML410  PMT 
camera,  AGFA  copyproof  CP38  pro¬ 
cessor.  Both  6  months  use.  Out  of  busi¬ 
ness.  (216)  263-0248. 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software.  PO 
Box  100,  Forestville  (fA  95436;  (707) 
887-7141. 


CIRCULATION-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box 68,  Grid- 
ley  CA  95948.  (AM  ICO  software  dis¬ 
tributors);  (916)  846-3661. 

CIRCULATION  and  ACCOUNTING  soft- 
ware  using  iBM  PC,  newspaper  tested. 
SOFTWARE  WORLD,  206  E  4th  St,  NY 
NY  10009  or  (212)  460-9170. 

PROBLEM  WITH  your  billing?  Our  pub- 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 

SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 

USED  AM  VARITYPER  DISCS;  Choose 
from  library  of  over  500  discs.  $95  each; 
add  $  1 5  per  ITC  Track.  Bob  Weber  (216) 
831-0480. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15,000  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14,00^  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


3  CHESIRE  Quarter-Folders  available 
immediately.  Good  condition.  Halco 
Mailing  Service,  Box  429,  Vineland  NJ 
08360.  (609)  696-2500. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MULLER  227  and  Kansa  Inserters  with 
5  stations  in  excellent  condition,  avail¬ 
able  immediately  with  full  warranty. 
Installation  and  training  also  provided. 
Reply  to  Graphic  Management  Associ¬ 
ates,  Inc;  (617)  481-8562. 


•  24P-48P  and  72P  SHERIDAN/ 
HARRIS  stuffers  guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


SHERI  DAN  24-P  inserting  machine  with 
handfly  table,  electrical  panel  and 
vacuum  pump.  Call  Northeastern  News 
(717)  829-3403. 


STACKERS 

Two  Cutler  Hammer  high  performance 
Mark  III  newspaper  compensating  coun¬ 
ter  stackers.  Excellent  condition,  some 
spare  parts.  Call  or  write  Henry  Rehl  c/o 
Tampa  Tribune.  Tamjoa  FL  33601. 
Phone  (813)  27^-787^ 

SHERIDAN  72-P  inserter,  factory  re- 
built,  guaranteed,  available 
immediately.  Reply  to  Box  6776,  Editor 
&  Publisher. 

SHERIDAN  72Pand  48P  Inserters,  fac- 
tory  rebuilt,  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 

hoppers  factory  guaranteed 

NEW  Folded  Edge  First  Delivery  System 

for  Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations 
Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Tdab  Shrink  Wrap. 

Ferae  H-500  ancf  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  2ol  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY;  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 


GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC, 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA  01772;  (617)  481-8562 
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EQUIPMENT  &  SUPPLIES 


kUSCELLANEOUS 


BALDWIN  CIRCULATORS  34  GALLON 
Hurletron  65  HP  DC  Drive  motors 
Urbanite  V*  fold,  Cole  '/« fold,  trimmer 
New  Bodine  1/50  HP  Dampener  Motors 
New  Beach  Easy-Loc  Saddle  Bars — 55 
inch 

AGFA  TCS-850  overtical  camera  &  acce 
series 

Ferag  double  gripper  conveyer 
Saxmayer  FW-lb  newspaper  packaging 
system 

MID-AMERICA  GRAPHICS 
(816)  763-1001 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


Newsprint— Specialties,  colors,  con¬ 
verting.  David  K  Hoy-Paper  Sales,  Cor- 
taroAZ  85230  602/297-9976;NY  212/ 
557-3232 _ 


PHOTOTYPESETTING 


AGFA  RADIOPRINT  DD3700 
PROCESSOR 
(216)  263-0248 


AM,  CG  TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


pAcu  pnp 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 

728-4131. _ 

3COMPUGRAPHIC  UNISETTERS.  High 
range  6-72  point.  Excellent  condition. 
Available  immediately.  Graph— X,  1 106 
Hanover  Ave,  Allentown  PA  18103. 

(215)  439-1942. _ 

INLAND  SUMMER  SPECIAL 
Two  Compugraphic  Advantages-Top 
Condition.  Will  install  or  you  may  inspect 
and  buy  "as  is”  at  even  greater  savings. 

Two  High  Range  Unisetters,  Compu- 
Writer  Iv-B,  Editwriter  7700,  Editwriter 
2750  with  I.C.I. 

Call  Toll  Free  l-(800)  255-6746 
In  Kansas  (913)  492-9050  collect 
Inland  Printing  Equipment,  Inc. 
105th  &  Santa  Fe  Drive 
PO  Box  15999 
Lenexa  KS  66215 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


USED  COMPUGRAPHIC  FONTS;  COMP 
IV,  Editwriter,  Trendsetter,  Unisetter, 
(choose  from  Library  of  over  400  strips) 
$125.  Add  $20  per  ITC  Track  (1000 
series  K/B  Layout  $100  $15  per  ITC 
Track)  Bob  Weber  (216)  831-0480. 


USED  AM  VARITYPER  DISCS;  Choose 
from  Library  of  over  500  discs.  $95 
each;  add  $15  per  ITC  Track.  Bob  Weber 
(216)  831-0480. 

EDITOR  &  PUBLISHER  for  June 


EQUIPMENT  &  SUPPLIES 

_ PRESSES _ 

FOUR  UNITS  64  Newsking.  $75M 
delivered  and  installed.  (818)  885- 
5995. 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 
Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusivelv  by 
OFFSET  WEB  SALES,  INC  ' 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vt  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 

Goss  Community  6  units,  SC  folder, 

1974 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500  &  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  VI 5A,  8  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  Newsking,  1974 

MISCELLANEOUS 
2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 

6  UNITS  VI 5  Harris.  4  Units  V22  and 
folder  and  4  Units  V25  and  folder. 
(818)  885-5995 

WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22%"  cutoff, 
running  at  66  web  width.  72  inch  web 
width,  5  printing  units,  2  folders,  5 
RTP's.  Optional  oven  and  chills  for  co- 


Incorporated;  (312)  459-9700. 


EMP  ClamrifledB 
W«  move  maohinery 


16,  1984 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  METRO,  4  units,  1  half  deck. 
Urbanite  1000,  5  units,  3-color. 
Urbanite,  5  units,  remanufactured. 
Urbanite,  7  and  10  units. 

Urbanite,  add  on  units,  3-color  units. 
SSC  Community,  21  Vi  inches,  8 
units. 

SC  Community,  7  units,  1971-75. 

SC  Community,  4  units,  1979. 

SC  Community,  5  units,  1969. 
Community,  3  units,  1976. 
Community,  2  units,  1975. 
Community,  4  units,  1970. 

HARRIS  1650,  6  units,  1974. 

845,  8,  6,  3  units. 

845  add  on  units. 

V  25,  8  units,  1982. 

V  15D,  8  units,  1983. 

JF  25  folder,  50  horsepower. 

H(3E  lithomatic  double  width,  5  'A  units 
SOLNA  color  king,  4  units,  1982. 

News  King,  6  units,  1971. 
Distributor,  8  units,  1977-81. 

CARY  FP  4540  splicers  pair. 

MEG  D-500  splicers,  5. 

Goss  Urbanite  3-arm  splicers,  8. 

Muller  288  stacker. 

Muller  227  inserters  with  231  stackers. 

Plan  to  visit  ONE  booth  number  1319  at 
AN  PA. 

You  are  also  invited  to  visit  our  plant 
during  your  ANPA  convention  visit. 

One  Corporation/Atlanta  GA 

(404)  458-9351 

telex  700563 


GREASE  LU  BRICATED  Community  add¬ 
ons. 

4  unit  1100  series  Suburban. 

10  unit/2  folder  900/1100  series  Sub¬ 
urban. 

Suburban  add-on  units  and  folders. 

6  unit  Urbanite  press  complete  with  tri¬ 
color  unit  and  upper  former. 

8  unit/2  folder  Urbanite  1968/74. 
Urbanite  add-on  units-1962. 

IJrbanite  Vii  folders 
Urbanite  folder-1964. 

JF  12  Harris  folder  with  double  parallel- 
1972. 

V15A  add-on  units  1976/78. 

2  unit  News  King  with  KJ4- 
reconditioned. 

4  unit  News  King  with  KJ6  1968/71. 

4  unit  News  King  1973/76. 

News  King  and  Daily  King  add-on  units. 
KJ4  and  KJ6  folders. 

4  unit  Color  King-1963. 

108  Baldwin  Count-O-Veyors. 

104  Baldwin  Count-O-V^ors. 
Muller-Martini  inserters  2  into  1. 
McCain  stitcher/trimmer. 

Horizontal  cameras.  Chemco,  Brown  & 
Robertson. 

Platemaking  equipment. 

Various  sheetfed  presses  &  equipment. 

Offered  exclusively  by: 

Inland  Newspaper  Machinery  Corp. 
105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050 

Telex  4-2362 


URBANITE.  8  units.  22y4”.  1965 
Urbanite.  lO  units,  239/16",  2  3/C 
units,  19/6 

Suburban,  14  units,  1(X)0-1 100  series, 
4  folders,  all  or  part ' 

Harris.  845,  8  units,  1976 
jOss,  Mark  I,  |d(|  on  22W’ 


Soss,  Mark 


4  units 
'  INC 


bEll-i 

465  Boulevard 
PC  Box  97 
Elmwood  Park  NJ  07407 
(201)  796-8442  •  Telex  130326 


TAPE  equipped  quarter-folder  for  SC  or 
Suburban  press  j:oiTipletely  rebuilt  with 
26  inch  web.  $730CrOO  exchange.  All 
flinders  replated,  exchange.  Call 
Dauphin  Graph  ics  (717)  362-3243. 


EQUIPMENT  &  SUPPUES 
_ PRESSES 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  hew  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4  Exchange  program  available  to 
miiiimizedown  time. 

5.  inquire  for  pictures  and  brochures. 
IPECriNC.  97  Marquardt  Drive.  Wheel- 
m^^L  £^90;  (312)  459-970b.  Telex 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe.  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colpriTiatic  folder 
3  to  2-22V4  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22y4  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balfoons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napo  manual  platemaking  systems 
Beach  platemaking  s^tems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift.  4000  pounds 
Datsun  4000  pounds,  paperclamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  orinting  equipment. 
NORTHEAST  INpUSTRrES.  INC. 
(213)  256-4791 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS.  1290  Central  Av,  Hillside  NJ 
07205. 


COMPUWRITER  I  with  a  Line  Casting 
Keyboard. 

(404)  253-1576.  Ask  for  Billy. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


5  GOSS  COMMUNITY  UNITS.  Oil  bath. 
Must  be  in  good  condition.  Needed  by 
August.  (408)  688-0733. 


•IDAB  440  Counter  Stacker, 

•Muller  227  Inserter, 

•Signode  MLN2  or  MLN2A  Tying 
Machines.  Reply  to  Graphic  Manage¬ 
ment  A^ociates;  (617)  481-8562. 


SHERIDAN  48-P  or  72-P  inserter,  in 
operational  condition.  Reply  to  Box 
6777,  Editor  &  Publisher. 


PLATEMAKING 


2  LETTERFLEX  290  A's  including  recy¬ 
cle  and  additional  hardware  for  polyfio- 
ron  substrate. 

1  Letterflex  spare  parts  kit. 

1  4560  Beach  platebender. 

All  used  4  years  in  excellent  condition. 
Will  sell  for  15%  of  original  cost. 
Contact  R.  Cooney,  (612)  372-3885. 


COMPOSING  ROOM 


1  COMPLETE  MICROSTORE  SYSTEM. 
Includes  13  terminals  and  mis¬ 
cellaneous.  A  total  package  of  $36, 5(X). . 
Compu  Fit.  (313)  434-0024  for  com¬ 
plete  list. 
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HELP  WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR:  Tpnure 
track.  Begins  August  20.  Salary  negoti¬ 
able.  depending  on  degree  and  pro¬ 
fessional  experience.  PHD  preferred. 
Teach  combination  of  courses: 
Introduction,  Basic  Reporting,  Editing, 
History.  R-TV  News,  International, 
Religious.  Specialized  Publications. 
Send  resume  to  Paul  Krakowski, 
Department  of  Journalism,  Duquesne 
University,  Pittsburgh  PA  15282.  Du¬ 
quesne  is  an  equal  opportunity/ 
affirmative  action  employer. 

THE  DEPARTMENT  of  Communication 
at  Mississippi  State  University  anti¬ 
cipates  an  opening  for  Instructor/ 
Assistant  Professor  beginning  with  the 
1984-85  academic  year.  Pn.  D.  pre¬ 
ferred.  Master's  degree  with  print  jour¬ 
nalism  required.  Responsibilities  will 
include  teaching  mass  media  law,  jour¬ 
nalistic  photography,  and  other  journal¬ 
ism  courses.  Rank  and  salary  com¬ 
mensurate  with  experience.  Candidates 
should  submit  a  vifa  and  three  letters  of 
recommendation  by  July  25,  1984,  to 
Search  Committee,  Department  of  Com¬ 
munication.  Drawer  PF,  Mississippi 
State  MS  39^62.  Mississippi  State  Uni¬ 
versity  is  an  affirmative  action/equal 
'  iportunity  r 


ACADEMIC 


EXPERIENCED  JOURNALIST  to  expand 
community  journalism  program  for 
regional  public  university,  starting  Sep¬ 
tember  6.  Assistant  Professor  (tenure 
track):  to  teach  community  journalism 
reporting,  feature  writing  and 
introduction  to  mass  communications 
for  undergraduates.  Must  have  Master’s 
(PhD  preferred)  in  Mass  Com¬ 
munications  or  Journalism  or  related 
field,  five  years  community  journalism 
experience,  and  knowledge  of  and 
experience  in  microcomputers- 
phototypesetting  systems.  Minimum 
$19,048.  Send  by  June  29  resume, 
three  letters  of  reference,  transcripts  to 
Robert  0.  Shipman.  Director,  Mass 
Communications  Institute,  Mankato 
State  UniversiW,  Mankato  MN  56001. 
An  Affirmative  Action  Employer. 


OPI 


I  employer. 


UNIVERSITY  OF  KENTUCKY  coopera¬ 
tive  extension  service  has  openings  for 
person  to  write  news  and  feature  stories 
for  weeklies  dailies  and  magazines  in 
support  of  Cooperative  Extension  Serv¬ 
ice  and  College  of  Agriculture  pmgrams. 
Qualifications:  A  Master's  degree  in  jour¬ 
nalism/communications  or  agriculture 
with  bachelors  degree  in  journalism/ 
communications.  Apply  to  Randy  Week- 
man,  Department  of  Public  Information, 
131  Ag  Experiment  Station  Building, 
University  of  Kentucky.  Lexington  KY 
40546.  Phone  (606)  2S7-3937. 
CAREER-MINDED  TEACHER  for 
regional  public  university  to  teach 
reporting,  editing,  publications  layout, 
magazine  writing  and  introduction  to 
masscommunicaiions,  starting  Septem¬ 
ber  6,  1984.  MusthaveMaster  sin  Jour¬ 
nalism  and  Mass  Communications  or  re¬ 
lated  field,  five  years  professional  news¬ 
paper  or  publication  experience,  and 
knowledge  of  and  experience  in 
microcomputer-typesetting  systems. 
Salary  and  rank  dependent  on  quali¬ 
fications.  Minimum:  Instructor, 
$15,068;  assistant  professor, 
$19,048.  Send  resume  by  July  2, 1984, 
to  Robert  0.  Shipman,  Director.  Mass 
Communications  Institute,  Mankato 
State  University,  Mankato  MN  56001. 
An  Affirmative  Action  Employer. 


ASSISTANT  PROFESSOR  to  teach  publ¬ 
ic  relations  courses  and  coordinate 
extension  program.  Qualifications: 
Masters  degree  plus  5  years  professional 
experience.  Send  letter,  resume,  refer¬ 
ences  to  Dr.  Marian  Nelson,  School  of 
Journalism  and  Broadcasting,  Oklahoma 
State  University,  Stillwater  (JK  74078, 
by  July  6,  1984.  OSU  is  an  Affirmative 
Action/Equal  Opportunity  employer. 


ANGELO  STATE  UNIVERSITY  seeks  a 
person  to  be  staff  photographer,  photog¬ 
raphy  instructor,  and  Universify  year¬ 
book  adviser.  Will  be  responsible  for 
photo  coverage-black  and  white  and  col- 
or-of  the  University  for  use  in  official 
University  publications.  Help  develop 
and  maintain  a  comprehensive  and  pro¬ 
fessional  set  of  slides,  and  develop  a 
cataloging  system.  Teach  two 
undergraduate  journalism  courses  each 
seme^er,  in  black  and  white  and  color. 
Advise  the  student  yearbook  staff  and 
coordinate  student  photographic  work 
on  it.  Master's  degree  desirable,  but 
bachelor's  acceptable  with  other  appro¬ 
priate  credentials.  Degree(s)  in  ^our- 


photographic  staff  of  an  educational 
institution  desired.  Salary:  $18,000  to 
$21,000  annually,  plus  University 
fringe  benefits.  Application  deadline: 
open,  but  may  be  closed  anytime  after 
July  16,  1984.  Date  of  appointment 
August  1.  1984.  Address  inquiries  to: 
Mr.  Jim  Batts,  Journalism  Department, 
Angelo  State  University,  San  Angelo  TX 
76909.  An  affirmative  action,  equal 
opportunity  employer. 


Major  Long  Island  publisher  seeks  professional 
Analyst  with  3-5  years  media  research 
experience.  Candidate  will  have  good  grasp  of 
methodology  as  used  in  creative  marketing  oppor¬ 
tunities  and  possess  sound  statistical,  analytical 
and  report  writing  skills.  We  are  looking  for 
familiarity  with  techniques  used  in  accessing  sur¬ 
vey  data  from  on-line  computer  services  and  MBA 
degree. 

Please  send  resume  including  salary  history  and 
requirements  to: 

Dept,  912,  Room  2104 
401  Broadway,  New  York,  N.Y.  10013 

An  Bgual  Opportunity  Employer  M  E 


HELP  WANTED 


HELP  WANTED 


ADMINISTRATIVE 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER-Small  daily 
newspaper  in  Zone  6  needs  ana  aggres¬ 
sive  experienced  person  to  assist  our 
publisher  with  day  to  day  operations. 
Salary  open.  Reply  Box  7624,  Editor  & 

Publisher. _ 

FLORIDA  WEEKLY,  well  established, 
seeking  sales  manager  for  5  person  sales 
department.  We  do  lotsof  specials.  Send 
resume,  references  that  can  be  checked, 
and  salary  range  expected  to  Box  7631, 
Editor  &  Publisher. 


CHIEF  FINANCIAL  OFFICER  for  private¬ 
ly-held  Zone  9  diversified  media  com¬ 
pany.  Responsibilities  include 
implementation  of  all  stages  of  corpo¬ 
rate-wide  financial  planning  and  con¬ 
trols;  supervision  of  corporate  account¬ 
ing  and  MIS  departments.  Excellent 
benefits.  No  travel.  If  you  have  at  least 
five  years  newspaper  financial  back¬ 
ground,  an  advanced  business  degree 
and/or  a  CPA,  send  resume,  salary  his¬ 
tory  and  requirements  to  Box  7605,  Edi¬ 
tor  &  Publisher. 


CALIFORNIA  direct  mail  pro  to  super¬ 
vise  subscription  marketing  for  business 
newsletters.  Sales  and  management 
skills  helpful.  PO  Box  21645,  (Jenver 
CO  60221. 


DIRECTOR  OF  PROMOTION 
AND  RESEARCH 

175,000  daily  in  Zone  5  is  looking  for  a 
person  to  run  the  Promotion,  Research 
and  Marketing  Departments. 
Responsibilities  include  supervision, 
budgeting  and  administrative  work 
associated  with  these  departments. 
Development  and  production  of  all  pro¬ 
motion  campaigns  for  news,  advertising 
and  circulation.  Coordination  of  all  publ¬ 
ic  service  events;  coordination  and 
development  of  research  information 
available  locally  and  through  outside 
vendors. 

Qualifications:  Strong  promotion  back¬ 
ground,  knowledge  of  research  and 
newspaper  marketing  in  development  of 
sales  brochures;  ability  to  work  well  with 
managers  and  employees  at  all  levels; 
experience  that  shows  creative  and 
innovative  development  of  products, 
events  and  sales  pieces. 

This  is  a  top  level  director’s  position  that 
pays  over  $50,000  annually  (salary  plus 
bonus),  complete  benefit  package  paid 
by  the  company  and  club  membership. 

Please  send  resume  to  Box  7619,  Editor 
&  Publisher.  All  replies  held  in  strict  con¬ 
fidence. 


GENERAL  MANAGER  for  midwest 
7,500  daily/shoppers/weeklies  com¬ 
plex.  Our  privately  held  company  keeps 
expanding,  and  we  need  someone  ready 
to  manage  our  sales  and  news  areas  who 
wants  to  move  into  a  publisher  role.  Box 
7657,  Editor  &  Publisher. 


GENERAL  MANAGER/PUBLISHER 
needed  for  2  small  Zone  5  dailies  with 
TMC  located  in  nearby  healthy  upper 
midwest  markets.  A  unique  opportunity 
for  a  strong  manager  with  good  knowl¬ 
edge  of  the  news,  sales  and  business 
functions.  Send  resume  and  salary  re¬ 
quirements  to  Box  7680,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGER  WANTED 
FOR  MID-ATLANTIC 
DAILY  AND  SUNDAY 
The  General  Manager  we  are  looking  for 
will  be  in  total  charge  of  the  newspaper 
and  should  have  a  good  knowledge  of  all 
departments  with  specific  strengths  in 
advertising  management  and  a  good 
grasp  of  interpretting  financial  data. 
Also  should  be  well-versed  in  budgeting 
as  well  as  solid  understanding  of  circula¬ 
tion  sales  and  accounting.  Of  course 
knowing  what  a  good  news  product  is  and 
how  it  is  achieved  is  also  very  essential. 
This  assignment  is  not  for  a  beginner.  We 
are  looking  for  a  seasoned  Number  One 
General  Manager.  If  you  have  a  proven 
track  record  and  interest  in  going fonward 
with  a  fast  growing  newspaper  group  and 
enjoy  hard  work  and  the  wonderful  cli¬ 
mate  of  the  mid-Atlantic  states,  then  get 
in  touch  with  us  immediately.  We  re 
waiting  for  you.  We  are  currently  reach¬ 
ing  toward  20,000  circulation  daily  and 
Sundav  and  hope  you  are  the  one  that 
can  take  us  to  25,000.  Don't  wait,  get  in 
touch  with  us  now.  Box  7636,  Editor  & 
Publisher.  _ 


DIRECTOR  OF  COMMUNICATIONS- 
Archdiocese  of  Washington.  Mature, 
experienced  professionaT.  Knowledge¬ 
able  in  all  areas  of  communication 
media  including  print  and  broadcast. 
Strong  in  public  relations.  Send  resume 
and  salary  history  to: 

Reverend  Maurice  T.  Fox 
Archdiocese  of  Washington 
PO  Box  20260 
Washington  DC  20017 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1984 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.70  per  line.  1  week  — $3.15  per  line. 

2  weeks— $4.20  per  line,  per  Issue  2  weeks— $2.60  per  line,  per  issue. 

3  weeks— $3.50  per  line,  per  issue.  3  weeks— $2.35  per  line,  per  issue. 

4  weeks — $2.90  per  line,  per  issue.  4  weeks— $2.10  per  line,  per  issue. 

Add  $4.75  per  insertion  lor  box  service,  Add  $3.25  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations) 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

Contract  rates  ava/fabte  on  nquaat. 

DEADLINE:Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

E«tM-  A  Pvlilislwr 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 
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EDITOR  &  PUBLISHER  for  June  16,  1984 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER  needs  top-flight 
department  heads  to  invest  for  capital 
gains  and  key  positions  on  small  daily  or 
large  weekly  with  near  term  daily  poten¬ 
tial.  Box  7582,  Editor  &  Publisher. 

POSITION  OPEN  now  for  controller  for  a 
group  of  4  small  Wisconsin  newspapers. 
Applicants  should  be  strong  in  the  tax 
area  and  have  some  computer  knowl¬ 
edge.  Newspaper  experience  preferable. 
Salary,  profit-sharing,  pension  plan  and 
usual  fringes.  Please  send  a  resume  with 
complete  education  and  work  history  to 
Gary  B.  Gaier,  Lavine  Newspaper  Group. 
20-22  W  Central  St,  Chippewa  Falls  Wl 
54729  or  call  (715)  723-5515. 

EXPANDING  COMPANY  seeks  person 
with  heavy  sales  experience  for  general 
manager  position  at  large  Zone  4  weekly. 
Regardless  of  staff,  position  requires 
this  person  to  personally  handle  bulk  of 
retail  sales.  Box  7621,  Editor  &  Pub¬ 
lisher. 


_ ADVERTISING _ 

AD  DIRECTOR 

We  are  looking  for  an  energetic, 
experienced  and  aggressive  ad  director. 
Must  be  able  to  plan  compaigns,  sell  big 
accounts  and  lead  staff. 

We  offer  you  a  great  opportunity  on  a 
growing  Southwest  suburban  daily  in  a 
highly  competitive  market.  It  is  a  won¬ 
derful  place  to  live  and  raise  a  family, 
and  our  newspaper  is  a  winner. 

Send  complete  resume  and  references. 
Box  7615,  Editor  &  Publisher. 

ADVERTISING  SALES  position  in  beau¬ 
tiful  northwest  Wyoming.  Five-day  morn- 
ing  daily.  Drive,  dedication  and 
imagination  more  important  than  vast 
experience.  Management  potential. 
Send  resume  to  Mr.  Grederick,  Norhtern 
Wyoming  Daily  News,  PO  Box  508.  Wor- 
land  WY  82401. 

ADVERTISING  DIRECTOR  for  pro- 
gressive  Ohio  daily  with  total  market  sys¬ 
tem.  Requires  shirt  sleeve  sales  pro¬ 
fessional  with  record  of  creative,  well 
motivated  leadership,  and  strong  back¬ 
ground  in  sales,  sales  development. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Suburban  San  Francisco  penninsula 
independent  newspaper  seeks  a  top- 
notch  manager  to  head  a  department  of 
20.  Ideal  candidate  should  have  an 
advertising  degree,  broad  classified 
experience  and  strong  sales  leadership 
abilities.  Good  salary  plus  bonus  plan. 
Excellent  employee  benefits  include  car, 
pension,  liberal  vacation  plus  good 
employer  paid  H/W  life  insurance  plan. 
No  phone  calls.  Send  resume  detailing 
experience  and  salary  expectations  to  G. 
C.  Cranor,  General  Manager,  San  Mateo 
Times.  PO  Box  5400,  San  Mateo  CA 
94402. 

GROW  WITH  THE  TELEGRAPH  one  of 
New  England's  top  linage  dailies- 
.. .needs  an  aggressive  classified  mana¬ 
ger  to  lead,  train  and  motivate  a  sales 
staff  of  6  inside  and  3  outside. 
Excellent  growth  opportunities  and 
benefit  package. 

Send  resume  to  Bradford  Burley,  The 
Telegraph,  PO  Box  1008,  Nashua  NH 
03061. 

NATIONAL  ADVERTISING  MANAGER 
for  a  midsize  daily  in  competitive  sun¬ 
belt  market.  Looking  for  a  good  field 
manager  who  will  uncover  new  business. 
Desk  round  managers  need  not  apply. 
Box  7663,  Editor  4  Publisher. 

•QUALITY* 

ADVERTISING  MANAGER  needed  for 

? rowing  county  seat  weekly  in  Central 
exas.  NO  room  for  a  lazy  employee,  but 
the  right  person  will  enjoy  excellent  pay 
and  a  relaxed  working  environment.  Sal¬ 
ary  with  bonus.  References  required.  No 
ao  takers,  please.  Send  resume  to  Box 
7670,  Editor  &  Publisher. 

RETAIL  ADVERTISING  MANAGER 
Rare  opportunity  in  beautiful  area  in 
Zone  9  to  join  our  over  100,000  circula¬ 
tion  newspapers  in  a  key  retail  leader¬ 
ship  role.  Requirements  include  retail 
advertising  sales  and  management 
experience  which  includes  demon¬ 
strated  knowledge  and  skill  in  managing 
people  including  performance  appraisal? 
uaining/coaching  and  development. 
Please  send  resume,  cover  letter  and  sal¬ 
ary  rMuirements  to  Box  7611,  Editor  & 
Publisner. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER  for  8-12,000 
circulation  daily  and  weeklies.  Zone  5. 
Minimum  of  5  years  sales  experience 
plus  some  management  experience  re¬ 
quired.  We’re  a  small  group  with  oppor¬ 
tunities  for  real  profits.  If  ;^u  can  man¬ 
age,  motivate  and  generate  sales  in  a 
competitive  market  place,  please  apply. 
Box  7592,  Editor  &  Publisher. 


_ aRCULATION _ 

SALES  MANAGER 

California  newspaper  seeking  a  sales 
manager  with  experience  managing  door 
to  door  sales  contractor,  telephone  sales 
contractor,  motivating  district  per¬ 
sonnel,  carrier  promotions,  apartment 
sales.  Position  will  include  authority 
under  circulation  director  coordinating 
sales  efforts  with  circulation  managers 

ff  home  delivery  and  single  copy  sales, 
xcellent  newspaper,  fringe  benefits, 
and  ideal  area  fo  live.  Send  resume  to 
Box  7602,  Editor  &  Publisher. 

SINGLE  COPY  MANAGER 
We  are  looking  for  a  motivated  self¬ 
starter  with  a  desire  for  success.  The 
individual  we  seek  must  have  a  strong 
single  copy  background,  preferably  from 
a  competitive  market.  You  will  have  total 
responsibility  for  AM/PM  single  copy 
circulation  of  40,000.  Salary  range 
2SM.  Please  send  resume  and  cover  l»- 
ter  to  Circulation  Manager,  Tuscon 
Newspapers  Inc.  PO  Box  26887,  Tuscon 
AZ  85726-448^ 

THE  LEDGER,  a  progressive  New  York 
Times  Company  newspaper,  located  in 
central  Florida,  is  seeking  an  aggressive 
sales  and  promotion  managerT^e  re¬ 
quire  an  individual  with  4  years  circula¬ 
tion  experience,  marketing  and  promo¬ 
tion  record.  The  qualified  candidate 
must  be  able  to  motivate,  organize  and 
lead  existing  sales  managers,  district 
sales  managers,  telephone  solicitors, 
outside  solicitors  and  carriers. 
Responsibilities  include  administration 
of  sales  and  promotion  budget, 
coordination  of  all  in-house  promotion  as 
well  as  all  outside  promotion  to  include 
radio  and  billboard  for  the  advertising 
and  circulation  departments  of  The  Led¬ 
ger,  We  offer  a  competitive  salary,  an 
excellent  benefit  package  and  advance¬ 
ment  opportunities.  If  you're  qualified. 


Lakeland  FL  33802.  An  equal  opportu¬ 
nity  employer. 


HELP  WANTED 


CIRCULATION 


A  NEW  NATIONAL  daily  newspaper  with 
offices  in  Los  Angeles  and  New  Jersey  is 
currently  hiring. 

Managers  and  Supervisors 
for 

Retail  Sales  and 
Home  Delivery 

Circulation  candidates  should  be 
experienced  in  establishing  and  main¬ 
taining  sales  areas  and  deliver  routes. 
Areas  open  in  many  major  cities.  For 
consideration  apply  to: 

Circulation  Director 
PO  Box  25970 
Los  Angeles  CA  9(X)25 

CIRCULATION  DIRECTOR-Medium 
sized  7  day  AM,  Zone  5.  Can  you  moti¬ 
vate  district  managers  and  carriers,  con¬ 
trol  costs,  deliver  results?  Send  resume 
to  Box  7655,  Editor  &  Publisher. 


DATA  PROCESSING 

EXPERIENCED  NEWSPAPER  DP  tech¬ 
nicians,  managers.  Fee  paid.  Jerry 
Bellune  &  Assoc.  PO  Box  454,  Cherry 
Hill  NJ  08003.  (609)  429-4123. 

SOFTWARE  and  OPERATIONS 
SYSTEMS  MANAGER 
West  coast  newspaper  group  seeks  man¬ 
ager  for  electronic  production,  editorial 
and  advertising  composition  front-end 
systems.  Duties  include  trouble¬ 
shooting,  systems  analysis,  software 
application  and  design  for  front-end  Atex 
computer  equipment.  Also  to  interface 
with  classified  business  systems.  Highly 
visible  position  in  an  expanding  enviro- 
ment.  Intensive  experience  with  a  good 
track  record  required.  Respond  to  Box 
7603,  Editor  &  Publisher. 


AGGRESSIVE  BUT  SENSITIVE  general 
assignment  reporter  soroht  by  5-day 
Zone  7  daily.  Camera.  VD'T skills  a  help. 
Versatility,  literacy,  commitment  are 
musts.  Droent  pay,  ^xxJ  working  atmos¬ 
phere,  scenic  location,  best  paper  in 
region.  Nice  locale,  too.  Recent  J-school 

5 rads  encouraged  to  apply.  Start  work  by 
uly  5.  Box  7649,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  6  day 
afternoon  daily  in  central  Florida.  8.500 
circulation  plus  TMC.  Supplement  print¬ 
ing.  If  you  are  ready  for  the  challenge  of 
high  growth  market  send  full  resume  to 
Box  7608,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Excellent  opportunity  for  aggressive, 
experienced  advertising  manager. 
13, 500  daily  located  in  one  of  the  nicest 
communities  in  Virginia.  Must  excel  in 
all  phases  of  sales  management  and 
have  knowledge  of  classified,  retail,  co¬ 
op  and  national.  Send  resume  to  Harlan 
Phillips,  General  Manager,  The  News 
Virginian,  PO  Box  1027,  Waynesboro  VA 


ADVERTISING  REPRESENTATIVE 
Openings  in  retail  and  classified 
advertising.  Chance  for  advancement  in 
immediate  future.  15, 500  daily  in  beau¬ 
tiful  northern  Minnesota.  Send  resume 
to  Scott  L.  Asbach,  Mesabi  Daily  News, 
PO  Box  956,  Virginia  MN  55792. 

MARKETING  DIRECTOR— manage 
sales  and  marketing/promotion  func¬ 
tions  for  expanding  group  of  suburban 
weeklies.  Requires  3  years  experience  in 
advertising  sales  management.  Re¬ 
sumes  and  salary  history  to  Personnel 
Director,  Wolfe  Publications  Inc,  Fishers 
NY  14453. 

EDITOR  &  PUBLISHER  for  June 


ZONE  MANAGER  for  growing  100,000 
AM  sunbelt  newspaper.  Excellent  oppor¬ 
tunity.  for  circulator  with  3-5  years 
experience-  $24,000  per  year  plus 
ronus.  Send  resume  to  Box  7681,  Editor 
&  Publisher. 


"SHOPPER”  CAREERS 
Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 

THRIVING  SUNBELT  MARKET _ 

7  day  morning.  Zone  6  daily  (20,000 


7  day  morning  Zone  6  daily  (20,000 
ABC  plus  18,(jo0  direct  mailTMC  prod¬ 
uct)  needs  an  ad  director  with  manage¬ 
ment  and  promotion  background.  Good 
benefits  and  salary  package.  Send 
resume  to  Box  7616,  EditorA  Publisher. 


I  resumetoBox76l 
16,  1984 


DISTRICT  MANAGER  WANTED 
17,000  AM  daily  in  northeast  Ohio. 
Enthusiastic  and  hard  working. 
Experience  necessaiy.  Salan  plus  fring¬ 
es.  Send  resume  to  Box  7656,  Editor  4 
Publisher. 

NEW  ENGLAND  NEWSPAPERS  Often 
need  qualified  people  in  all 
departments.  Our  free  referral  service  is 
available.  Send  in  your  resume  and  we 
will  use  it  to  fulfill  inquiries  from  our 
newroapers.  NEW  ENGLAND  NEWS¬ 
PAPER  ASSOCIATION,  INC,  223  Derby 
St,  Salem  MA  01970. 


ALASKA  WEEKLY  seeking  experienced 
reporter  to  cover  news  events  in  this 
beautiful  coastal  fishing  and  logging 
community.  Please  send  non-returnable 
clips  with  letter  and  resume  to:  Ron 
Loesch,  Publisher,  Petersburg  Pilot,  PO 
Box  930,  Petersburg  AK  99833. 


AWARD  WINNING  tri-weekly  seeks 
sports  editor.  Give  us  two  good  years  and 
we'll  move  you  along  to  a  big^r  paper 
just  as  we  d id  our  last  two  sports  editors. 
Lovely,  historic  southern  town.  Call 
Glenn  Tucker  (803)  432-6157. 

BUSINESS/FINANCIAL  editor  sought 
for  AM-PM  Sunday  combination.  Suc¬ 
cessful  candidates  would  supervise  staff 
of  4  reporters.  Would  also  be  expected  to 
do  some  reporting,  write  one  or  two  col¬ 
umns  a  week,  plan  and  execute  major 
economic  enterprise  projects.  We  pub¬ 
lish  separate  AM  and  PM  papers  6  days  a 
week  with  one  staff  and  have  a  large 
Sunday  financial  section.  Qualified 
candidates  send  resume,  clips,  salary 
history  to  Joe  Fenley,  Managing  Editor/ 
news,  Dayton  Newspapers  me,  Dayton 
OH  45401. 


HELP  WANTED 


_ EDITORIAL _ 

ARE  YOU  AN  EXPERIENCED,  top  notch 
journalist  whose  tired  of  the  day  to  day 
OTind?  Have  you  considered  teaching, 
but  don’t  want  to  leave  the  frantic  news¬ 
room?  This  job  may  be  for  you.  The  Talla¬ 
hassee  Democrat,  a  Knight-Ridder 
newspaper,  is  beginning  a  pilot  program 
to  help  train  journalism  students.  We 
need  someone  to  be,  in  essence,  the  city 
editor  for  12  to  15  senior  students  from 
Florida  AM  University's  accredited 
division  of  Journalism.  They  will  each 
work  24  hours  a  week  reporting  and  writ¬ 
ing  stories  for  the  Democrat.  You  will 
assign  and  edit  those  stories.  The  Uni¬ 
versity  editor  will  report  to  the  managing 
editor  and  will  be  an  adjunct  facul^ 
member  at  Florida  AM.  Minimum  quali¬ 
fications:  Bachelor's  degree,  5  years 
practical  experience,  including  2  years 
as  an  editor.  Starting  date:  July  1, 1984. 
If  this  job  sounds  interesting,  write  Min¬ 
dy  Keirnan,  Assistant  Managing  Editor, 
Tallahassee  Democrat,  PO  Box  990,  Tal¬ 
lahassee  FL  32302.  Application 
deadline  is  June  22.  include  a  letter 
explaining  why  you  want  the  job,  salary 
requirements,  resume  and  clips. 


ARTS  and  ENTERTAINMENT  WRITER 
Bright,  versatile  journalist  needed  to 
cover  growing  arts  and  entertainment 
community  in  thriving  Anchorage  for 
Alaska’s  largest  newspaper.  The 
Anchorage  Times. 

The  city  has  several  local  dance  groups, 
university  and  community  productions, 
in  addition  to  a  professional  repertory 
theatre,  and  a  semi-professional  city 
orchestra  and  opera.  Many 
internationally  known  dance  and  music¬ 
al  groups  stop  here  to  perform  during 
their  travels.  The  city  also  has  a  dynamic 
artistic  community. 

Duties  include  organizing  and  writing  fe¬ 
atures  for  Thursday  weekends  entertain¬ 
ment  section  and  Sunday  Arts  & 
Entertainment  section,  and  coordinating 
reviewers  for  dance,  theatre  and  music 
performances. 

Three  years  daily  experience  required. 
Send  resume  and  clips  to  Bill  King,  Per¬ 
sonnel  Director,  The  Anchorage  Times, 
Box  40,  Anchorage  AK  9951(3-0040. 


ASSISTANT  CITY  EDITOR 
Immediate  opening  on  Zone  1  daily  in 
competitive  market.  Must  know  what 
makes  a  good  community  story,  and  how 
to  coach  reporters  to  produce  it.  Send 
copies  of  paper  to  Box  7646,  Editor  & 
Publisher. 


EDITOR  for  outstanding  daily  news¬ 
paper,  7,000  circulation.  Full  charge 
editorial  product,  staff  of  8.  Resume  to 
Tom  Finley,  Athens  Daily  Review,  Box 
32,  Athens  TX  75751. 


EDITORS 

Small  New  Jersey  daily  looking  for 
experienced  editors  with  sharp  editing 
skills  and  ability  to  organize  and  work 
well  with  people.  Excellent  salary  for  the 
right  person.  Box  7660,  Editor  &  Pub¬ 
lisher. 

EDITOR,  seven-day,  35,000  circula¬ 
tion.  Second  person  on  local  desk.  Deal 
with  people,  prose,  deadlines.  Editing, 
reporting  experience.  Resume,  samples, 
salary  to:  Tom  Tuttle,  The  Journal,  Box 
450,  Rapid  City  SD  57709. 

COPY  EDITOR/LAY  OUT 
If  you’re  a  stickler  on  grammar  and  have 
a  flair  for  layout,  this  may  be  the  job  for 
you.  The  opening  is  on  a  6-person  semi- 
universal  desk  (news,  features,  copy)  of 
a  35,000  circulation  PM  in  the  Rocky 
Mountains.  Basic  requirements;  solid 
copy  editing  skills,  understanding  of 
VDT’s  and  knowledge  of  modern  news¬ 
paper  design.  Copy  editing  experience 
preferred  however,  recent  college  grads 
considered.  Send  non-returnable 
resume,  clips  and  reference  to  Rebecca 
Frank,  News  Editor,  The  Daily  Sentinel, 
PO  Box  668,  Grand  Junction  (3081501. 
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HELP  WANTED 


EDITORIAL 


BUSINESS  WRITER 
The  Roanoke  Times  &  World-News,  a 
125,000  circulation  all-day  newspaper 
is  looking  for  a  polished  writer  and 
aggressive  beat  reporter  to  join  its  busi¬ 
ness  reporting  team.  This  reporter  will 
specialize  in  coverage  of  a  major  railway 
company  headquartered  in  Roanoke  and 
the  coal  industry,  in  addition  to  covering 
other  business  news.  Minimum 
experience  is  3-5  years;  beat  experience 
is  essential  and  business  writing 
experience  is  preferred.  Resume  and 
clips  should  be  sent  to  William  K.  War¬ 
ren,  Managing  Editor,  PO  Box  2491, 
Roanoke  VA  24010.  An  equal  opportu¬ 
nity  employer. 


COPY  EDITOR 

Fast-growing  New  England  alternative 
news  weekly  seeks  talented  writer/editor 
to  grow  with  us.  Must  have  proven 
exceptional  abilities  in  writing,  copy 
editing  and  headline-writing.  This  is  a 
newly-created  position  with  an  exiting 
paper  and  we  are  looking  for  the  very 
best.  Send  resume,  clips,  to  Michael 
Bingham,  Worcester  Magazine,  PO  Box 
10(30,  Worcester  MA  01614. 


COPY  EDITOR,  solid,  with  slot 
experience  needed  by  Zone  9  daily.  Must 
be  able  to  write  good  headlines  and  help 
others  do  the  same.  Ideal  candidate  has 
dummied  pages  for  a  metropolitan  daily, 
can  show  us  clips  of  outstanding  head¬ 
lines  and  examples  of  on-the-spot  news 
judgments  that  have  resulted  in  out¬ 
standing  pages.  Pay  up  to  $575.  Send 
resume  and  clips  to  Box  7641,  Editor  & 
Publisher. 


CITY  EDITOR 

The  Syracuse  Herald-Journal  is 
unique.  We're  a  large  evening  paper 
(108,000  daily)  with  a  growing  circula¬ 
tion.  Our  Sunday  paper.  The  Herald 
American,  is  growing  rapidly  too, 
approaching  250,000  circulation.  One 
reason  we’re  growing  is  because  we’re 
making  our  local  news  package  better 
every  day  with  tougher  reporting,  better 
editing,  more  attractive  design,  more 
imaginative  story  assignments  and  more 
ambitious  projects. 

We’re  recruiting  a  city  editor  who  has  a 
record  of  achievement  in  running  or 
helping  to  run  a  distinguished  local  news 
operation.  If  you're  a  city  editor  or  assis- 
tant  city  editor  at  a  paper  that 
distinguishes  itself  regularly,  we  want  to 
hear  from  you.  If  you  are  someone  who 
can  organize  efficiently,  create  great 
journalism  and  work  harmoniously  with 
others,  you’re  the  kind  of  city  editor 
we’re  looking  for. 

If  you’re  in  a  big-city  rat  race  and 
dreaming  of  a  great  opportunity  in  a  liv¬ 
able  environment,  consider  us.  (Check 
Rand  McNally’s  Places  Rated  Almanac 
for  an  impartial  view  of  Syracuse  NY. 
You’ll  be  pleasantly  surprised.) 

Send  letters,  resumes,  and  samples  of 
your  work  to  Timothy  D.  Bunn,  Managing 
Editor,  The  Herald-Journal,  Clinton 
Square,  PO  Box  4915,  Syracuse  NY 
13221. 


COPY  EDITOR  by  Florida  metro.  Must  be 
excellent  copy  editor  and  headline  word- 
smith  with  at  least  two  years’  experience 
on  a  daily.  Don’t  apply  unless  you  have 
superb  potential  or  ability  and  a  fervent 
interest  in  editing  local  and  wire  news 
copy.  Send  resume,  references,  tear- 
sheets,  letter  of  interest  immediately  to : 
Box  7593,  Editor  &  Publisher. 

EDITOR-MANAGER  for  Ohio  suburban 
weekly  newspaper.  Business  experience 
a  plus.  Box  7666,  Editor  &  Publisher. 


EDITOR-Small  midwestern  weekly  by 
August.  Should  know  layout,  photogra¬ 
phy.  Good  position  for  small  daily  repor¬ 
ter  wanting  to  move  up  or  recent,  quali¬ 
fied  J-school  grad.  Send  resume.  Box 
7667,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 

CALIFORNIA  OPPORTUNITY 


Sports  Management  Team 


The  Fresno  Bee,  140,000  AM  daily,  will 
be  filling  the  number  2  and  number  3 
spot  in  its  14-person  sports  department. 
Requirements:  At  least  6  years 
experience;  VDT  training;  strong  copy 
editing;  layout  and  graphics  talents.  Sal¬ 
ary  over  $600  per  week,  with  liberal 
employee  benefits  and  employer  paid 
fringe  package.  Positions  may  include 
responsibility  for  daily  sports  operation 
and/or  responsibility  for  showpiece  Sun¬ 
day  section  and  other  administrative 
tasks.  Send  full  resume  to:  Rich  Mar¬ 
shall,  Sports  Editor,  The  Fresno  Bee, 
1626  E  St,  Fresno  CA  93786.  An  equal 
opportunity  employer. 


COPY  EDITOR 

30,000  AM  in  Virginia’s  Shenendoah 
Valley.  Need  more  than  just  a  proof¬ 
reader.  Must  be  able  to  spot  even  smaM 
holes  in  a  wide  range  of  stories  and  have 
an  eye  for  sharp  modular  layout.  Basical¬ 
ly  one-man  desk.  Process  everything 
from  sports  to  hard  news  in  a  mainstream 
college  town.  Prefer  minimum  two  years 
experience.  Send  resume,  letter  stating 
career  goals  and  salary  requirements  to 
Dean  G.  Kinley,  Assistant  Managing  Edi¬ 
tor,  Daily  News-Record,  PO  Box  193, 
Harrisonburg  VA  22801.  No  phone  calls 
please. 


DILIGENT  REPORTER  needed 
immediately  by  growing  business 
magazine  based  in  New  England’s 
second  largest  city.  Should  be  facile 
writer  who  can  turn  out  long  pieces  that 
snap,  crackle  and  pop.  Business  writing 
experience  preferred,  but  not  essential. 
Send  resume  and  clips  to  Dick  Kwartler 
at  "Business  Worcester",  PO  Box  1000, 
Worcester  MA  01614. 


EDITOR/WRITER.  Newspaper 
experience.  Grovrth  opportunity.  Zone  2. 
Resume,  salary  to  Box  237,  Hewlett  NY 
11557. 


EDITORS-for  future  openings  with 
aggressive,  fast-growing,  competitive 
suburban  dailies  in  a  dynamic  south¬ 
western  market.  Papers  stress  editorial 
quality.  You  must  have  ability  to  moti¬ 
vate  a  young  staff,  some  management 
and  desk  experience,  crisp  layout  skills 
and  a  strong  desire  to  excel.  If  you’re 
looking  for  challenge  and  have  the  tal¬ 
ent,  write  us.  Box  7577,  Editor  &  Pub¬ 
lisher. 


ENTRY  LEVEL  EDITORIAL  staff 
position,  generalist,  open  on  Catholic 
weekly  in  Zone  3.  Excellent  opportunity 
for  recent  or  May  journalism  school 
graduate.  Layout,  headline  writing,  use 
of  35mm  camera  essential.  Must  have 
auto.  Salary  $13,000-$15,000 
depending  on  skills.  Begin  Thursday, 
August  2.  Send  resume  and  cover  letter 
to  Box  7496,  Editor  &  Publisher. 


EDITORS-Looking  for  copy  editors,  city 
editors  with  experience  in  local  news 
content,  layout,  headlines  and  color  to 
expand  our  desk.  Competitive  market  in 
state  capital.  Resume,  work  samples  to 
Phil  Sayre,  The  Trenton  Times,  PO  Box 
847,  Trenton  NJ  08605. 


EDITOR  WANTED 

Award  winning,  hard  hitting,  respected 
suburban  weekly  in  Zone  2  needs  top 
flight  editor.  Sophisticated,  well  read, 
growing  community.  Highly  competitive 
market.  Need  a  hard  worker,  who  is  not 
afraid  of  a  challenge.  Send  variety  of 
clips:  News,  features,  editorials,  lay¬ 
outs.  Include  references  and  salary  his¬ 
tory  with  resume.  Send  to  Box  7625, 
Editor  &  Publisher. 


HELP  WANTED 


_ EDITORIAL _ 

EDITOR  IN  CHIEF  for  diverse  publishing 
company.  Activities  include  newsletters, 
books,  newspaper  syndication,  videotext 
and  teletext.  Requires  WORKING 
HANDS  ON  EDITOR  with  broad-based 
knowledge  of  world-wide  quality  pro¬ 
ducts  and  services  plus  ability  to  instill 
information  from  world-wide  sources. 
Box  7682,  Editor  &  Publisher. 


EDITOR  NEEDED.  Strong  in  sports. 
Allan  Evans,  Russell  Daily  News,  Russell 
KS  67665. 


EDITOR 

MANAGING 

EDITOR 


The  Advance,  a  daily  afternoon  northern 
New  Jersey  newspaper,  is  seeking  an 
individual  with  broad,  in-depth 
experience  to  manage  its  entire  Editorial 
Staff. 

This  is  an  top  position  reporting  directly 
to  the  Publisher.  In  addition  to  possess¬ 
ing  good  news  judgment,  qualified 
cand^idate’s  past  experience  must 
include  reporting,  editing,  layout  and 
supervision. 

Send  resume  and  salary  history  to: 

R.  Maio 

Daily  Advance 


PO  Box  30,  Dover  NJ  07801 


FORMER  BUREAU  CORRESPONDENT 

FOR  FORMER  DEPARTMENT  of  major 

national  magazine  or  newspaper  is 

sought  for  very  lucrative  New  York-or  San 

Francisco-based  free  lance  position 

($50K-$75K  minimum)  as  a  consultant 

to  a  small,  high-powered  TV  publicity 

firm  with  national  clients  and  contacts. 

We  are  a  group  of  former  TV  news  pro¬ 

ducers  doing  publicity  to  high  journalis¬ 
tic  standards.  We  require  the  same  com¬ 
mitment  plus  a  good  working  relation¬ 
ship  with  the  mosTinfluential  contacts  at 
major  magazines  and  newspapers 

("Time",  Newsweek,  Forbes,  NYTimes, 

etc.).  Work  at  home  year-round,  on  your 

own  schedule.  Send  resume  plus  general 

outline  of  areas  of  media  influence  to: 

Prime  Time  Inc,  240  Mountainview 
Lane,  Mill  Valley  CA  94941, 

FREELANCERS  NEEDED 
New  business  magazine  needs  freelance 

writer/photograpny  stories  concerning 

night  clubs,  bars  and  discos.  Cluery  with 

story  ideas,  brief  writing  sample  and  we 

will  contact  you  with  guidelines. 
International  Night  Club  and  Bar 
Industry  News,  PO  Box  37 10,  Huntsville 
AL  35810. 

GENERAL  ASSIGNMENT  REPORTER 
sought  for  North  Central  Illinois  6,200 
semi-weekly  in  prosperous  county  seat. 
Courthouse,  government,  police,  spot 
news  is  your  beat.  We  need  a  friendly, 
enterprising  writer  with  an  articulate 
command  oT  English.  VDT,  camera,  dar¬ 
kroom  experience  preferred.  Send 
resume,  clips  to  Bureau  County  Republi¬ 
can,  PO  Box  340,  Princeton  IL  61356. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketine  Limited,  Box  3658-J,  Lacey 
WA  98503. 


JOURNALIST-MULTISKILLED.  for  Con¬ 
servative  Evangelical  Patriotic  Organiza¬ 
tion.  Top  opportunity,  salaiy.  Relocate. 
Resume  to  Editor,  Box  15023,  Portland 
OR  97214. 


EDITOR  &  PUBLISHER  for  June  16,  1984 


HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

GENERAL  ASSIGNMENT  reporter  for 
community  oriented  daily  near  Texas 
coast.  Need  a  producer  who  can  do  so 
accurately  and  under  a  deadline  and  is 
willing  to  work  the  extra  hours  when 
necessary  In  return,  we  offer  competi¬ 
tive  pay,  standard  benefits  and  a  chance 
to  develop  your  talents.  Need  to  fill  now. 
Recent  grads  considered.  Send  clips  and 
resume,  including  date  available  to 
Steve  Martaindale.  Daily  Tribune,  Box 
1551,  Bay  City  T)^  77414. 

MANAGING  EDITOR 

America’s  number  one  TV  listings  com- 
pany-TV  Data  Inc,  located  in  upstate 
New  York  seeks  a  Managing  Editor  with 
solid  newspaper  editorial  experience  of 
six  plus  years,  BA  in  Journalism  or  equiv¬ 
alent  and  VDT  experience  is  lequired. 
Send  your  resume  and  salary  require¬ 
ments  to  TV  Data  Inc,  Northway  Plaza. 
Glens  Falls  NY  12801.  An  equal  oppor¬ 
tunity  employer. 

JUST  GRADUATED?  We  are  seeking  an 
editor  for  one  of  our  Western  Illinois 
weekly  newspapers.  Must  be  able  to 
write  features,  hard  news  and  sports  and 
have  strong  photography  skills.  We’re 
looking  for  a  self-starter  who  wants  a 
chance  to  show  talents.  Send  resume/ 
samples  to  Tim  Evans,  Evans  Printing 
and  Publishing,  PO  Box  99,  Orion  IL 
61273. 

MANAGING  EDTOR 

Bright,  aggressive  editor  required  to  run 
San  Francisco-based  news  bureau.  Dut¬ 
ies  include  selling  use  of  service,  manag¬ 
ing  small  staff,  hands-on  editing.  Must 
have  5  years  MAJOR  media  experience 
in  Bay  area.  Top  benefits,  salary  com¬ 
mensurate  with  experience.  Box  7612, 
Editor  &  Publisher. 

LOOKING  FOR  A  RARE  COMBINATION 
OF  TALENT:  Growing  regional  consumer 
magazine  in  Washington  DC  needs  a 
crack  copy  editor  who  can  also  write 
everything  from  listings  to  future  stories 
and  cover  social  events.  Strong  organiza¬ 
tional  skills  a  must,  knowledge  of  DC  a 
plus.  Super  opportunity  for  someone 
interested  in  magazine  journalism.  Box 
7659,  Editor  &  Publisher. 

MINORITY  AFFAIRS  REPORTER 

The  Dayton  Daily  News  and  Journal 
Herald,  a  combined  afternoon-morning 
operation  with  a  total  daily  circulation  of 
over  200,000  seeks  an  agressive,  high- 
energy  reporter  to  provide  quality  cover¬ 
age  of  local  minority  issues  and  events. 
Should  have  at  least  2  to  3  years  daily 
newspaper  experience.  Send  letter, 
resume  and  selection  of  your  best  clips 
to:  Steve  Sidlo,  Executive  City  Editor, 
Dayton  Daily  News  and  Journal  Herald. 
4th  &  Ludlow  Streets,  Dayton  OH 
45401, 

MbVIE,  THEATRE  ARTS  REVIEWER  by 
Florida  Metro.  Experienced  only.  Must 
have  a  compelling,  active  interest  in  all 
facets  of  entertainment  and  have 
established  an  excellent  writing  style  or 
have  proven  a  potential  for  same.  Send 
clips,  references,  letter  expressing 
interest  to:  Box  7436,  Editor  &  Pub- 

li<;hpr 

19,000  ZONE  7  DAILY  in  university 
town  seeks  reporter  to  cover  public 
schools.  We  are  looking  for  someone  with 
minimum  one  year  reporting  experience 
and  writes  news  and  feafures.  Some 
editing,  layout  duties  included.  Send 
clips^Mlary  history  to  Box  7683,  Editor 

MOTIVATED  REPORTER  needed  to 
cover  county  courthouse,  all  courts  for 
12,000  circulation  AM  in  Arkansas. 
Minimum  1  year  experience.  Send 
resume  and  clips  to  Box  7647,  Editor  & 
Publisher. 

THE  TIMES  NEWS,  a  22,000  7  day  AM 
daily  in  southern  Idaho,  is  looking  for  a 
desk  editor  as  an  addition  to  its  3-person 
universal  desk.  Applicants  should  have 
superior  editing,  headline  writing  and 
layout  skills  and  be  familiar  with  all 
phases  of  modern  newspaper  layout  and 
graphics.  Entry-level  applicants  consid¬ 
ered.  Send  complete  resume,  references 
and  tearsheets  to  Steven  Hartgen,  Man¬ 
aging  Editor,  Box  548,  Twin  Falls  ID 
83301. 

MAGAZINE  EDITOR 

Magazine  publisher  seeks  aggressive, 
professional  editor.  Positon  requires 
excellent  writing,  planning,  and  layout 
skills.  Perfect  opportunity  to  move  up 
from  secondary  editorship  of  Sunday 
supplement  or  business/trade  publica¬ 
tion.  Only  experienced,  capable  self¬ 
starters  need  apply-not  an  entry-level 
position.  Send  work  samples,  resume, 
salary  requirements  and  letter  of 
introduction  to  Box  7651,  Editor  &  Pub¬ 
lisher. 

MANAGING  EDITOR 

We  are  looking  for  a  Managing  Editor  to 
supervise  and  direct  staff  of  lively, 
award-winning  afternoon  newspaper  in 
state  capital.  Big  Ten  university  and 
highly-competitive  city  of  175,000. 
Applicants  must  have  minimum  of  three 
years  experience  in  newsroom  manage¬ 
ment  position,  be  a  skillful  com¬ 
municator  and  have  the  qualities  to 
motivate  and  inspire.  Apply  to: 

Dave  Zweifel,  Editor 

The  Capital  Times 

PO  Box  8060 

Madison  Wl  53708 

An  Affirmative  Action  Employer 

MANAGING  EDITOR  sought  to  help  edi¬ 
tor  reshape  newsroom  of  medium  sized 
Zone  5  7  day  PM.  Experienced,  commu¬ 
nity  minded,  result  oriented  people  man¬ 
ager  with  strong  news  judgement  and 
love  of  good  writing  to  spark  basically 
solid  newsroom.  Resume,  references 
and  motivation  to  Box  7658,  Editor  & 
Publisher. 

MANAGING  EDITOR 

With  a  feel  for  community  news  sought 
by  50,000  circulation  Zone  2  daily. 
Must  provide  strong  leadership  for  staff 
of  50  reporters  and  editors.  Works  close¬ 
ly  with  and  reports  to  executive  editor. 
Management  experience  and  proven 
skills  a  must  for  this  position.  Write  Box 
7665,  Editor  &  Publisher. 

PUBLIC  RELATIONS  WRITERS 

Fast  growing  St.  Louis  area  public  rela¬ 
tions  firm  seeks  aggressive  individuals 
with  strong  writing  skills.  Positions 
include: 

Account  Executive-minimum  of  3  years 
experience  in  technical/industrial 
account  work  and  writing.  Plastics 
knowledge  helpful. 

Senior  Writer-3-5  years  experience  in 

1  agricultural  writing. 

Account  Executive-for  agricultural 
account.  Strong  writing  and  organiza¬ 
tional  skills  a  must. 

Send  resume,  writing  samples  and  salary 
history  in  confidence  to  Box  7628,  Edi- 
1  tor  &  Publisher. 

NEWS  EDITOR 

Experienced  imagi  native  ed  itor  for  week¬ 
ly  newspaper  group  in  Ohio.  Need  a  crea¬ 
tive  leader  to  direct  stringer  reporters 
and  photographers.  Must  also  have  pro¬ 
ven  abilities  in  writing,  copy  editing  and 
headline-writing.  Box  7671,  Editor  & 
Publisher. 

PROFESSIONAL,  EXPERIENCED,  self- 
reliant  reporter  for  general  assignment 
on  70,000  prize-winning  PM  in  exciting, 
prime  newsmaking,  multi-community 
region  in  Zone  5.  Excellent  opportunity 
for  creative  enterprise.  Box  7595,  Editor 
&  Publisher. 

EDITOR  &  PUBLISHER  for  June  16,  1984 


HELP  WANTED 


EDITORIAL 


REPORTER  with  clips  that  will  knock  us 
off  our  feet.  We  need  someone  with  ideas 
and  the  talent  to  translate  those  ideas 
into  page  1  stories.  Metropolitan  daily  in 
Zone  9  will  pay  such  a  writer  $600  a 
week.  Send  clips  and  resume  to  Box 
7640,  Editor  &  Publisher, 


REPORTERS — For  future  openings  with 
fast  growing,  competitive  dailies  and 
weeklies  in  northern  Illinois  market. 
Papers  stress  editorial  quality.  Some 
experience  preferred,  layout  skills  and  a 
strong  desire  to  excel  required.  Send 
resume  to  Shaw  Free  Press  Newspaper 
Group,  250  Williams  Rd,  Carpentersville 
IL  60110. 


REPORTER/PHOTOGRAPHER 
Monthly  New  Hampshire  business 
magazine  looking  for  a  writer  with  strong 
reporting  skills.  Also  should  be  able  to 
carry  a  camera.  Please  submit  samples 
of  written  work-do  not  include  more  than 
one  lifestyle  piece.  Opening  is  for  the 
third  person  on  a  three  person  staff. 
Freelance  writers  welcome  to  respond  to 
possible  freelance  assi^ments.  Do  not 
call.  Send  resumes  to:  Publisher,  Busi¬ 
ness  NH,  177  East  Industrial  Drive, 
Manchester  NH  03103. 


SPORTS  EDITOR 

Take  charge  of  an  all-day  operation  in 
mid-sized  Zone  2  city  that  demands 
comprehensive  local  and  national  cover¬ 
age,  both  results  and  features.  Excellent 
opportunity  for  a  leader  with  energy  and 
ideas  and  skills  to  mold  staff  into  one  of 
the  best.  Competitive  salary,  benefits. 
Box  7586,  Editor  &  Publisher. 


SPORTS  WRITER-Alabama’s  largest  tri¬ 
weekly  seeks  recent  J-grad  to  handle 
local  sports.  $10 — $12  thousand  to 
start,  plus  benefit  package.  Call  (205) 
878-1311,  ask  for  Editor. 


SHARP  NEW  West  Virginia  weekly  offers 
opportunity  for  responsibiliW  and  growth 
in  a  22  year  old  company.  Send  resume 
and  clips.  Box  7622,  Editor& Publisher. 


THE  MIDLAND  REPORTER  TELEGRAM 
seeks  a  capable  business  reporter  to 
cover  energy,  finance,  real  estate  in  this 
oil  and  gas  community  of  95,000. 
Excellent  benefit  package.  Send  re¬ 
sumes  to  Midland  Reporter  Telegram, 
Care  of  John  Paul  Pitts,  Business  Oil 
Editor,  PO  Box  1650,  Midland  TX 
79702. 


TOP  NOTCH  REPORTER/Editor  wanted 
for  great  opportunity  with  89,000 
circulation  magazine  and  newsletter  in 
occupational  safety  and  health  field. 
Applicant  must  be  experienced  in 
serious  news  gathering,  interviewingand 
writing.  Self  disiplined,  organized, 
aggressive  and  effective  are  characteris¬ 
tics  we  seek.  Prefer  person  willing  to 
relocate  to  central  Texas,  but  will  consid¬ 
er  exceptional  correspondent,  particu¬ 
larly  in  Washington  D<;  area.  Knowledge 
of  occupational  safety  and  health  field  a 
big  plus,  but  not  mandatory.  Salary 
$17,500  plus  good  growth.  Send 
resume  to  Editorial  Director,  PO  Box 
7573,  WacoTX76714orcall  Miss  Hart, 
Personnel  Manager  (817)  776-5011. 

THE  BILLINGS  GAZETTE  is  seeking  a 
highly  motivated,  aggressive,  self¬ 
starting  reporter  to  staff  its  bureau  in 
Bozeman,  a  lively  college  community  in 
one  of  the  most  scenic  areas  of  Montana. 
Applicants  must  have  a  minimum  of  2 
years  experience  on  a  daily  newspaper. 
Send  complete  resume,  non-returnable 
clips,  list  of  references  and  salary 
requirement  to  Rachel  Bradbury, 
Director  of  Human  Resources,  The  Bill¬ 
ings  Gazette,  PO  Box  2507,  Billings  MT 
59103.  The  application  deadline  is  Fri¬ 
day,  June  29  Equal  opportunity 
employer.  M/F. 


HELP  WANTED 


EDITORIAL 


TWO  EXPERIENCED  COPY  EDITORS 
One  with  sense  of  graphics  who  can 
direct  a  wire  desk  staff  of  six.  One  with 
solid  editing,  headlining  and  layout 
skills.  Apply  to  editor.  Peninsula  Times 
Tribune.  245  Lytton  Ave,  Palo  Alto  CA 
94301-1426. 


WANTED:  COPY  EDITORS  for  Living 
section  and  an  assistant  city  editor  in 
newsroom  for  daily  newspaper  in  historic 
Southeastern  port  city.  Copy  editors’ 
duties  include  obtainingand  editing  wire 
stories,  daily  page  layout,  full-page  lay¬ 
outs.  editing  and  assigning  local  stories 
and  supervising  production  staff.  One 
copy  editor  needed  with  at  least  two 
years  experience  in  features,  as  well  as 
one  entry-level  copy  editor  with 
experience  on  college  newspaper  or 
through  internship.  Assistant  city  edi¬ 
tor’s  duties  include  managing  a  staff  of 
reporters,  assignments,  editing,  and  lay¬ 
ing  out  and  supervising  a  daily  local 
page.  At  least  two^ars  desk  experience 
desired.  Box  7618,  Editor  &  Publisher. 


WORKING  MANAGING  EDITOR  for  Wis¬ 
consin’s  most  challenging  small  news¬ 
paper  beat.  Must  write,  edit,  layout  and 
direct  five  person  staff  that’s  been  con¬ 
sistent  award  winner.  Send  resume  care 
of  General  Manager,  Shawano  Evening 
Leader,  Box  416,  Shawano  Wl  54166. 


WE  NEED  SEASONED,  top-flight  copy 
editor  to  handle  the  editing,  layout  and 
production  of  our  Business  Monday,  one 
of  the  country’s  best  weekly  business 
sections.  The  job  requires  much  more 
than  good  copy  editing  skills.  You'll  help 
shape  the  editorial  direction  of  the  sec¬ 
tion,  work  directly  with  repqrters  and  be¬ 
come  our  chief  liaison  with  freelance 
writers.  You’ll  also  interact  regularly 
with  the  editors  of  our  other  business 
sections,  including  the  daily  pages.  The 
key  attractions?  You’ll  work  every  day  in 
the  world-wide  hub  of  high  technology. 
And,  if  you  do  well,  you’Tl  have  the  op- 
portuni^  to  grow  with  one  of  the  best 
newspapers  in  the  Knight-Ridder  group. 
Excellent  pay  and  benefits.  Please  send 
a  resume  to  Jim  Mitchell,  Business  Edi¬ 
tor,  San  Jose  Mercury  News,  750  Ridder 
Park  Dr,  San  Jose  CA  95190. 


ZONE  EDITOR 

Experienced  local  news  supervisor  with 
solid  reporting,  copy  editing,  layout 
experience  on  mid-sized,  competitive 
daily.  For  70,000  PM  near  major  city 
Zone  5.  Box  7594,  Editor  &  Publisher. 


FREELANCE 


WANTED:  TRIVIA  HOBBYIST  to  dig  up 
general  interest  items  regularly  for  daily 
column.  For  guidelines,  write  Box  7648, 
Editor  &  Publisher. 


WRITER/INTERVIEWER:  To  write  biog¬ 
raphical  career  articles  for  educational 
guidance  periodical.  Please  send 
resume  and  samples  of  writing  to:  Jone 
Meyer,  Editor,  Vocational  Biographies 
Inc.  PO  Box  31.  Sauk  Centre  MN 
56378. 


JOB  LEADS 


GOVERNMENT  JOBS.  $16,559- 
$50, 553/year.  Now  Hiring.  For 
Directory  call  (805)  687-6(XX)  Ext.  R- 
5000 


MAILROOM 


JOURNEYMAN  MAILER 
Full  time/benefits  position.  Must  have 
72P.  Metaverpa  and  Sigiiode 
experience,  including  repair.  Box  7661, 
Editor  &  Publisher. 


57 


HELP  WANTED 


MARKETING 


MARKETING 


MARKETING 

DIRECTOR 


Newsday,  a  top  ten  newspaper,  is  seeking  a  well 
qualified  professional  for  the  direction  and  coordination 
of  the  Promotion,  Research,  and  Audio-Visual 
Departments  in  the  meeting  of  overall  marketing  objec¬ 
tives. 

The  responsibilities  of  this  dynamic  position  will 
include,  but  are  not  limited  to,  the  development  and 
planning  of  marketing  strategies  to  insure  continued 
growth,  assisting  vice  presidents  in  developing  and 
coordinating  sales  efforts,  planning  and  coordinating 
marketing  goals,  and  direction  for  the  utilization  of  the 
Audio-Visual  Department's  resources  to  help  achieve 
these  goals. 

The  individual  selected  for  this  high  visibility  position 
will  possess  a  college  degree  (MBA  in  marketing  pre¬ 
ferred)  with  5  years  experience  of  increasing 
re^nsibility  in  media,  preferably  newspapers. 

Send  resume  and  salary  requirements  to; 

C.W.  Kadel 

MANAGER,  HUMAN  RESOURCES 

TNt  LONG  ItLANO  NlWIPAPtft 

Long  Island,  New  York  11747 

Equal  Opportunity  Employer  M/F 


PRODUCT  MANAGER 
That's  not  a  title  you  hear  about  in  the 
newspaper  business  a  lot,  but  it 
describes  what  we're  looking  for.  You  will 
manage  sales,  circulation,  promotions 
and  newsprint  product,  The  Middlesex 
News  EXTRA,  a  136,000  TMC  weekly. 
You  get  to  do  that  by  having  spent  at  least 
5  years  in  the  print  advertising  business, 
understand  how  newspapers  are  pro¬ 
duced,  are  comfortable  selling  major 
accounts  and  agencies  and  have  good 
promotion  and  ad  concept  skills.  The 
]0b,  the  money  and  the  market  are  all 
upscale.  Reply  with  resume  and  cover 
letter  to  Jack  Shea,  The  Middlesex 
News,  33  New  York  Ave,  Framingham 
MA  01701. 


_ PRESSROOM _ 

CAMERASTRIPPING  ROOM  MANAGER 
We  are  a  growing  northwest  newspaper 
and  commercial  printing  plant  with  a 
heavy  volume  of  full  color  work  seeking 
an  experienced  individual  to  manage  our 
camera  and  stripping  department.  Must 
have  working  knowledge  of  all  phases  of 
mechanical  color  cutting,  stripping,  4 
color  and  camera.  We  are  an  open  web 
and  operate  24  hours  a  day.  Successful 
candidate  must  have  proven  manage¬ 
ment  skills,  ability  to  train  and  be  able  to 
motivate  others  effectively.  Send 
resume  and  salary  to  RFD  Publications, 
6960  SW  Sandburg  Rd,  Tigard  OR 
97223. 


REPRODUCTION  PROCESSES  ; 

SUPERVISOR  I 
$1431-1705 

Coordinates,  supervises,  and  partici-l 
pates  in  production  of  a  daily  campus  I 
publication.  Provide  unique  opportunity! 
to  work  with  students  and  faculty.  3 1 
years  experience  in  the  operation  and  i 
minor  maintenance  of  offset  and  direct 
contact  reproduction  equipment.  Design  | 
layout  experience  and  some  college  i 
education  preferred.  Hours  11  am  to  8 


Nofthridge,  1811 1  Nordhoff  St. 
ridge  CA  91330. 


ator  with  proven 
lone  8  small  daily 
mmercial  web 
salary,  benefits. 
762§,  Editor  i 


WORKING  SUPERVISOR 
Must  be  able  to  run  Harris  multi-web 
press;  train  crews,  supervise  up  to  30 
workers  in  the  production  of  multi  weekly 
newspapers  plus  commercial  press 
work.  Excellent  compensation  and  fringe 
benefits  for  right  person.  Terrific  area- 
Zone  1.  For  information  send  resume 
and  salaiy  requirements  to  Box  7662, 
Editor  &  Publisher. 


PRODUCTION 


OPERATIONS  DIRECTOR-Small  group- 
owned  Zone  2  daily  needs  aggressive  and 
ambitious  self  starter  to  oversee  compos- 
ing,  press,  mailroom  and  building 
operations.  Right  person  will  have  a  suc¬ 
cessful  track  recort  of  working  with  new 
technology  and  systems.  Competitive 
salary  and  good  bonus,  excellent 
benefits,  modern  plant  in  quality  sub¬ 
urban  market.  Write  in  strict  confidence 
to  Box  7650,  Editor  &  Publisher. 

PRODUCTION  MANAGER.  Group  of 
weeklies  in  western  Connecticut  seeks 
person  to  head  composing/press 
operation.  You  sould  know  about  electro¬ 
nics  and  how  to  get  the  best  out  of  a 
press.  But  we're  really  looking  for  a  per¬ 
son  who  understands  people  and  what 
motivates  them  to  seek  excellence. 
You'll  be  a  key  person  in  the  manage¬ 
ment  of  our  company.  Come  help  us 
grow.  Reply  Box  7678,  Editor  &  Pub¬ 
lisher. 

To  oniwor  box  numbor  odi  in 
EDITOR  &  PUBLISHER 
Addrou  your  roply  to  tho  box  numbor 
givon  in  tho  od,  do  Editor  &  Publiihor, 
573  Lexington  Av,  Now  York,  NY  10022. 
PlooM  bo  toloctivo  in  tho  number  of  clipi 
lubmlnod  in  roiponM  to  on  od.  Include 
only  material  which  con  be  forwarded  in 
a  large  monilla  erwelope.  Editor  &  Pub- 
Ibher  it  not  retponiible  for  the  return  of 
any  material  lUMitted  to  iti  odvertiiert. 


PRODUCTION 


ENTRY  LEVEL  PRODUCTION  minded 
person  to  work  as  a  production  assistant. 
Experience  helpful,  but  not  totally 
necessary.  Must  be  willing  to  work  hard, 
long,  erratic  hours  and  retain  what  you 
learned.  Also,  must  be  willing  to  sell  as 
much  as  3  days  a  week.  We  are  a  small 
newspaper  group  with  a  large  com¬ 
mercial  web  offset  division.  We  need  you 
in  the  commercial  division.  You  must 
want  the  production  manager's  job.  If 
you  want  to  learn,  we  will  pay  you  a  fair 
salary  plus  commissions.  Contact:  Pro¬ 
duction  Manager,  Box  7635,  Editor  & 
Publisher. 


EXPERIENCED  PRESS  OPERATORS 
We  are  a  growing  web  offset  printer  look¬ 
ing  for  experienced  Goss  Community  and 
Urbanite  press  operators.  2  shifts,  7 
days.  If  you  have  the  skill,  are  willing  to 
relocate,  and  want  an  opportunity  to 
grow  with  a  leader,  send  resume,  refer¬ 
ences  and  salary  history  to:  Tom 
Schmidt,  Delaware  Printing  Co,  PO  Box 
737,  Dover  DE  19903.  EOE. 


HELP  WANTED 


PRODUCTION 


PRESSPERSON 

Zone  4  daily  seeking  skilled  pre- 
ssperson.  Prefer  experience  on  Goss 
Mark  2  letter  press  and  Metro  offset. 
Excellent  salary  and  benefits.  Write  to 
Box  7613,  Editor  &  Publisher. 


WE  ANTICIPATE  an  opening  for  the 
Number  2  position  in  7-member 
department.  Duties  include  hands  on 
leadership  in  maintenance, 
troubleshooting  and  inventory  for  3  CSI 
ll/70s  with  90  tubes,  2  APS  micro-5, 
and  other  mini  and  micro  equipment. 
Some  night  and  weekend  work  manda¬ 
tory. 

We  offer  a  competitive  salary  and  com¬ 
prehensive  benefit  package.  A  stock  pur¬ 
chase  plan  and  tuition  reimbursement 
program  are  also  available. 

Send  resume  and  salary  requirements  to 
Employment  Manager,  Fort  Wayne 
Newspapers  Inc,  PO  Box  100,  Fort 
Wayne  IN  46801. 


ENGINEERING  MANAGER 
For  a  Large 

New  England  Publishing  Company 

Report  to  the  Director  of  Facilities.  Assume  responsibility  for  the  cost- 
effective  operation  of  the  publishing  company’s  plant.  Involves: 
-Construction  Projects 
—Contractor  Management 
— Relations  with  Trade  Unions 
—Safety 

— Budget  Authority 
— Long-Term  Planning 

The  successful  candidate  for  this  position  should  be  a  registered  engineer 
with  five  (5)  years  experience  in  a  complex,  manufacturing  facility. 

Proof  of  accomplishment  vis-a-vis  budget  responsibility  and  instances  of 
creative  solutions  to  facilities  problems  must  be  provided  upon  request. 

Salary  range  commensurate  with  experience,  $35m — $40m.  Reply  to  Box 
7590.  Editor  &  Publisher. 


PUBLIC  RELATIONS 


PUBUC  RELATIONS 


Public  Relations 


Carnegie-Mellon  University’s  Department  of  Public 
Relations  seeks  an  experienced  professional  to  pro¬ 
vide  public  relations  support  in  the  areas  of  science, 
engineering,  robotics  and  computing.  A  strong  knowl¬ 
edge  of  science  and  technology  is  a  requirement  and  a 
master's  degree  in  some  area  of  science  is  preferred. 
Candidate  must  have  3-4  years  experience  in  com¬ 
munications  and  an  understanding  of  the  news  media, 
preferably  on  the  national  level.  This  position,  while 
emphasizing  national  media  relations,  also  requires  a 
professional  capable  of  providing  a  full  range  of  public 
relations  services,  including  publications  and  electron¬ 
ic  media  support.  Salary  will  be  based  on  experience 
and  qualifications. 

Apply  by  June  30  to  Personnel  Services,  Carnegie 
Mellon  University,  Pittsburgh,  PA  15213. 
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HELP  WANTED 

POSITIONS 

SALES 

ADVERTISING  SALES  position  with 
large  weekly  shopper.  Prefer  honest, 
hard  working  person.  Prefer  proven  sales 
record.  Excellent  advancement  poten¬ 
tial.  Zone  8.  Please  include  resume  and 

WANTED 

income  requirements  to  Box  7599,  Edi¬ 
tor  &  Publisher. 

ACADEMIC 

ADVERTISING  SALES  MANAGER 
Midwest  suburban  group  owner  seeks 
"hands-on"  professional  to  hire,  train 
and  motivate  staff  for  a  profitable  25 
ysar-old  weekly.  If  you  want  the  "oppor¬ 
tunity  of  a  lifetime"  to  join  a  new  man¬ 
agement  team  and  share  the  frustrations 
and  profits  then  send  your  resume  at 

BUSINESS  and  general  news  journalist 
seeks  permanent  academic  position  to 
teach  same.  Zone  9  and  8.  Currently  in 
20th  year  with  major  international  news 
organization,  holding  senior  title. 
Excellent  record,  references.  Box  7673, 
Editor  &  Publisher. 

once  to  Box  7627,  Editor  &  Publisher. 

ADMINISTRATIVE 

AGGRESSIVE,  highly  motivated  sales 
people  are  needed  to  become  a  part  of  a 
long  established  grotwing  com¬ 
munications  company.  Newspaper  and 
shopper  properties  located  in  California, 
Indiana,  Illinois  and  Iowa.  Immediate 
openings  in  most  areas.  Send  resume 
and  salary  history  to  PO  Box  838,  Dow¬ 
ney  CA  90241. 

ADVERTISING  SALES  SUPERVISOR  I 
Sacramento  Bee  has  an  immediate  ' 
opening  for  an  experienced  retail  [ 
advertising  telephone  sales  supervisor. 
We  are  seeking  an  individual  with  super¬ 
visory  experience  in  advertising  sales,  as 
well  as  excellent  sales/marketing  skills. 
Must  be  a  strong  leader  with  good  written 
and  verbal  communication  abilities. 
Competitive  newspaper  experience  and 
a  degree  in  advertising/marketing  pre¬ 
ferred.  This  position  offers  opportunity 
and  challenge.  Excellent  salary  and 
fringe  benefits.  Send  resume  in  strict 
confidence  to  Personnel  Department, 
Sacramento  Bee,  PO  Box  15779,  Sac¬ 
ramento  CA  95852.  Equal  opportunity 
employer. 

MAGAZINE  SALES  MANAGEMENT 
Publisher  of  two  successful  trade  maga¬ 
zines  seeks  proven  sales  pro  to  (1)  per¬ 
sonally  handle  extensive  advertising 
sales  load,  and  (2)  organize  and  direct 
the  efforts  of  our  existing  sales/ 
promotion  department.  Must  be  able  to 
plan,  promote,  and  execute  sales  cam¬ 
paigns  targeting  national  and  regional 
advertisers.  Experience  with  agency  con¬ 
tact,  a  plus.  Position  demands  high 
degree  of  professionalism  as  it  involves 
representing  the  company-and  the  pub¬ 
lisher-in  a  high  visability  role.  Excellent 
compensation  opportunity,  super  New 
Orleans-area  location.  Send  detailed 
resume,  introductory  letter  and  sala^  re¬ 
quirements  to  Box  7652,  Editor  &  Pub- 
lisher. _ 

SYNDICATE  SALES 
Independent  sales  representatives 
wanted  to  call  on  Managing  Editors  of 
daily  newspapers  to  sell  new  syndicated 
features  on  commission.  All  areas  open. 
Specify  territory  covered.  Harris  Com¬ 
munications,  1/91 1-C  Sky  Park,  Irvine 
CA  92714.  (714)  261-7192. 

PHOTOGRAPHER 

PHOTOGRAPHER 

Full-time  corporate  photographer,  Crain 
Communications  Inc;  80%  black  and 
white.  Chiefly  business  portraiture, 
some  studio  and  spot  news  and  copy 
work.  Dark  room  experience  a  muS|t. 
Several  years  experience  preferred;  abil¬ 
ity  to  meet  tight  deadlines  necessary. 
Send  resume  and  clips  to  Mary  Herlehy, 
Crain  Communications  Inc,  740  N  Rush 
St,  Chicago  IL  60611.  EOE  M/F. 


_ PROMOTION _ j 

NEW  JERSEY  newspaper  group  seeks! 
experienced  promotion  person  capable! 
of  running  one-person  department.  Send  | 
resume,  work  samples  and  salary  re-i 
quirements  to  Box  7634,  Editor  &  Pub¬ 
lisher. 


GENERAL  MANAGEMENT;  Community 

froup  experience  in  all  areas  including 
MCand  competition.  Quality  operation 
only  in  Zones  3, 4  or  6.  Box  7677,  Editor 
&  Publisher. 

_ CIRCULATION _ 

AGGRESSIVE  INDIVIDUAL,  26,  seeks 
employment  with  progressive  organiza¬ 
tion.  6  years  experience  includes  carrier, 
district  manager,  and  now  assistant 
circulation  manager.  B.S.  in  Business 
Management,  working  on  MBA.  Current 
employer  in  process  of  computerization. 
Will  relocate.  Box  7668,  Editor  &  Pub¬ 
lisher. 

CIRCULATION  MANAGER.  Strong  on 
organization,  service  and  team  work 
ready  to  put  skills  to  work  for  you.  Write 
Box  7676,  Editor  &  Publisher. 

TRAVELING  JOB,  covering  large  area,  or 
several  states  wanted.  Former  country 
circulation  road  man,  Hutchinson  Kan¬ 
sas  daily.  Box  7600,  Editor  &  Publisher. 


BLACK  COPY  EDITOR  with  versatile  10- 
year  writing  experience  and  copy  editing 
at  a  large  Detroit  daily  seeks  copy  editor 
and  layout  position,  general  assignment 
or  feature  writing  job  with  200,000-plus 
daily.  Ohio  State  University  J-school 
grad.  Box  7576,  Editor  &  Publisher. 

EDITORIAL  PAGE  EDITOR-award  winn- 
ing  editorial  writer  on  64,000  daily  look¬ 
ing  for  editorial  writing  or  editorial  page 
editor  post  on  mid  to  large  metro.  Eru¬ 
dite,  reasoned,  insightful.  Box  7642, 
Editor  &  Publisher. 

EXPERIENCED  EDITOR/REPORTER 
seeks  challenging  position.  Ten  years 
award-winning  experience  in  weekly  and 
daily  reporting,  feature  writing,  photog¬ 
raphy,  layout  and  advertising  design.  In- 
depth  business  knowledge  from  recent 
corporate  position.  Box  7589,  Editor  & 
Publisher. 

FREELANCE  JOURNALIST  who  pub- 
lishes  regularly  in  the  Washington  Post 
needs  stringer  work  from  Jerusalem  in 
the  Fall.  Can  get  references  from  the 
Post.  Contact  L.  Lanier  Cooper,  1606 
32nd  St  NW,  Washington  DC  20007. 
(202)  342-2665. 

GRADUATE  of  top  J-school  seeks  report¬ 
ing  slot  on  medium  sized  daily  or  bigger. 
Prefer  politics/government  beat,  but  also 
interested  in  education,  criminal  jus¬ 
tice,  enviromental  issues,  and  sports.  2 
'/2  years  previous  reporting  experience. 
Freelance  stories  published  in  L.A. 
Times  and  Christian  Science  Monitor. 
Excellent  clips,  references.  Any  zone. 
Lawrence  Strauss,  190  E  72nd  St.  New 
York  NY  10021.  (212)  879-8487. 


You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


POSITIONS  WANTED 


EDITORIAL 


HELP!  SPORTS  Editor.  2-years 
experience,  feels  stifled  in  Southern 
California.  Am  seeking  news,  lifestyle  or 
sports  feature  job  in  San  Francisco  Bay 
Area.  Please,  I’m  desperate!  Box  7597, 
Editor  &  Publisher. 


MULTI-AWARD  winning  sports  editor- 
columnist.  Seeks  new  challenge.  Super¬ 
visory  skills  and  writing  talents  among 
chief  virtues.  Box  7669,  Editor  &  Pub¬ 
lisher. 


NEWS  EXECUTIVE,  experienced,  top 
skills,  highest  standards,  national  award 
winner  many  times.  Want  position  as 
managing  editor  small  daily,  news  editor 
medium  daily,  or  copy  desk  chief  larger 
daily.  Prefer  Zones  1.  2.  (603)  898- 
5175  or  Box  7639,  Editor  &  Publisher. 

PRIZE— WINNING  reporter  now  editor 
seeks  roving  feature,  beat  or 
investigative  spot  on  ambitious  daily. 
Box  7614,  Editor  &  Publisher. 

PULITZER  PRIZE  WINNER  now  avail- 
able.  Has  also  won  awards  for  outstand¬ 
ing  editorial  writing  and  national 
magazine  article  writing.  Former  manag¬ 
ing  editor,  seeks  progressive  outfit,  hon¬ 
orable  enough  to  defy  blacklist  and  in 
return  get  a  real  pro  who  deserves  a 
second  chance.  Full  and  frank  details  of 
past  upon  request.  Box  7653,  Editor  & 
Publisher. 

REPORTER/EDITOR  with  experience  on 
daily  and  Washington  DC  news  service 
seeks  editing  position  with  newsletter  or 
trade  publication.  Zone  4.  prefer  Flor¬ 
ida.  Heavy  editing  experience  in  swim¬ 
ming/sports/medicine.  Respond  A. 
Harold,  Box  47073.  Dallas  TX  75247 
(214)  522-6578  before  8  am. 

REPORTER  turned  editor,  seven  years 
experience,  seeks  reporting,  editing 
position  on  daily  paper  in  town  near  uni¬ 
versity.  Talented  writer.  Solid  back¬ 
ground  in  education,  government, 
police,  courts,  general  assignment. 
Administrative,  organizational  abilities. 
Box  7674,  Editor  &  Publisher. 

RECENT  GRAD  wants  hard  work  on 
medium  size  daily  near  metro  area.  Zone 
1  or  2.  Experience  in  hard  news,  feature, 
layout,  editing,  photo.  Have  written  for 
magazines.  Good  clips,  references.  Nan¬ 
cy  Beach,  6615  Tupelo  Dr.  Bedford  OH 
44146.  (216)  439-1746. 

SPORTS  EDITOR  with  5  years 
experience  on  35,000  AM  daily  seeks 
new  challenge  with  mid-sized  metro. 
Skilled  in  page  design,  editing  and  writ¬ 
ing.  Any  Zone.  Box  7601,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 


EDITORIAL 


SPORTS  WRITER'EDITOR 
Five  years  high  school,  college,  pro 
coverage.  Also  make-up,  photo,  man¬ 
agement  experience.  Seek  daily  spot, 
(ian  relocate.  Box  3372,  Scranton  PA 
18505. 


SPORTS  EDITOR:  Do  you  value  con¬ 
sistent  excellence?  Tight  editing?  Pro  at 
metro  wants  shot  at  ^.0(X)-plus  daily. 
9  years  experience-4  administrative.  Re¬ 
ply  to  Box  7644,  Editor  &  Publisher. 


SPORTS  EDITOR,  10,000  daily,  seeks 
new  challenges.  Specialize  in  preps,  I 
can  make  your  high  school  coverage 
sparkle.  Call  Steve  (913)  727-3951. 


YOUNG.  EAGER,  talented  reporter  seeks 
aggressive  mentor  and  return  to  Midwest 
or  East.  Three  years  experience.  Box 
7672,  Editor  &  Publisher. 


FREELANCE 


CHICAGO  STRINGER,  tech/business 
specialists  covering  trade  shows.  Phone 
(312)684-3124.  " 


MARKETING 


MARKETING  OIRECTOR/General  Mana¬ 
ger.  Mature,  experienced  professional. 
Knowledgeable  all  areas  of  newspaper 
management.  Cost  conscious.  Commu¬ 
nity  minded.  15  to  35,000  daily  pre¬ 
ferred.  Your  inquiry  kept  confidential. 
Reply  Box  7S3/,  Editor  &  Publisher. 

PHOTOJOURNAUSM 

DEPENDABLE,  hard  working  photo¬ 
grapher  seeking  a  position  on  a  daily 
paper.  Clip  winner  with  excellent  sports 
background.  Call  (904)  377-3095. 

_ PRODUCTION _ 

PRODUCTION  PRO  seeks  to  broaden  his 
expertise  by  refinement  of  writing  and 
editing  skills.  Former  A/V  columnist  and 
radio/TV  writer/editor  tor  70,000  PM. 
Stickler  for  accuracy,  spelling,  gram¬ 
mar,  conciseness.  Experienced  in  type¬ 
setting.  proofreading,  display  ad  work, 
Msteup,  stat  camera.  Most  recent  stint: 
Production  coordinator  for  successful 
new  Miami  weekly.  Married,  41,  willing 
to  relocate.  Box  7645,  Editor  i  Pub¬ 
lisher.  (305)  551-8325  evenings  after 
6/24. 

_ RESEARCH _ 

LIBRARY/PHOTO  researcher,  23  years 
experience  with  photo  news  agency.  Call 
John  Pfalzer  Jr.  (516)  221-6426. 


% 
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SHOP  TALK  AT  THIRTY 


Government  copyright  control 


By  M.B.  Schnapper 

Should  a  price  tag  be  placed  on  the 
enjoyment  of  First  Amendment 
rights? 

That’s  one  of  several  crucial  ques¬ 
tions  the  U.S.  Senate  did  not  consid¬ 
er,  let  alone  debate,  when  it  passed 
the  Administration-supported  Free¬ 
dom  of  Information  Reform  Act  late 
in  February. 

Now  that  the  measure  is  before  the 
House  of  Representatives  these  ques¬ 
tions  have  to  be  addressed.  They 
should  not  be  dodged  or  obfuscated. 

So  far  as  the  Senate  is  concerned 
how  much  freedom  of  speech  and 
press  the  electorate  is  entitled  to 
depends  upon  its  willingness  or  ability 
to  pay  the  Treasury  apart  from  taxes, 
substantial  fees  for  access  to  and  use 
of  research  and  other  data  putatively 
available  under  the  Freedom  of 
Information  Act.  It’s  a  brand  new 
concept  —  gimmick,  if  you  will  — 
with  all  sorts  of  troubling  ramifica¬ 
tions  and  disquieting  implications. 

In  the  opinion  of  the  “reform”  mea¬ 
sure’s  leading  critic.  Senator  Charles 
Mathias  (R-Md.),  chairman  of  the 
Senate  subcommittee  on  Patents, 
Copyrights,  and  Trademarks,  its 
enactment  is  ill-advised  because  it  en¬ 
ables  federal  agencies  to  exercise 
copyright  control  over  innumerable 
documents  generated  at  public 
expense. 

This  “sharp  departure  from  famil¬ 
iar  principles  of  government 
information  policy,”  in  his  opinion 
and  that  of  the  Reporters  Committee 
for  Freedom  of  the  Press,  is 
incompatible  with  First  Amendment 
protections  and  a  key  provision  of  the 
current  copyright  law. 

As  a  federal  court  recently  pointed 
out  in  its  ruling  on  Harper  &  Row  v. 
The  Nation  (a  dispute  over  monopoly 
rights  in  privileged  information  pub¬ 
lished  in  ex-President  Gerald  Ford’s 
memoirs  about  his  White  House 
stewardship),  the  copyright  statute 
was  “not  meant  to  obstruct  the 
citizens’  access”  to  knowledge 
indispensable  to  the  proper  function¬ 
ing  of  a  self-governing  society. 

Such  access,  the  court  held,  is 
especially  important  because  of  the 
obligation  “to  construct  .  .  . 
copyrightability  in  accord  with  First 
Amendment  freedoms.” 

Bear  in  mind,  which  the  Senate  did 
not,  that  Section  105  of  the  current 


(Schnapper  is  the  editor  of  Public 
Affairs  I^ess.) 


copyright  law  —  a  statute  stemming 
from  the  Constitution’s  copyright 
clause  —  stipulates  that  any  “work  of 
the  United  States  Government” 
(unpublished  or  published  matter)  is 
part  of  the  public  domain  and  thus 
cannot  be  subject  to  either  official  or 
private  copyright  constraints. 

Somehow  this  provision,  as  well  as 
the  First  Amendment’s  proscription 
against  laws  abridging  freedom  of 
speech  and  press,  got  overlooked 
when  the  Senate  passed,  by  voice- 
vote,  the  Freedom  of  Information 
Reform  Act  sired  by  Senator  Orrin 


The  Senate  could  not 
have  passed  a  more 
Ill-considered  or  more 
constitutionally  dubious 
measure. 


Hatch  (R-Utah)  with  White  House 
nudging. 

On  its  face,  to  be  sure.  Hatch’s 
measure  seems  reasonable  enough.  It 
doesn’t  say  anything  about  copyright 
per  se;  nor  does  it  appear  to  sanction 
government  copyright  monopoly  in 
publicly  funded  data. 

It  does,  however,  contain,  ever  so 
archly,  what  Senator  Mathias 
describes  as  “a  primary  attribute  of 
copyright.”  This  attribute  grants 
federal  agencies  unprecented  and  far- 
reaching  discretionary  po>vers. 

Currently  any  person  who  requests 
materials  falling  outside  the  Freedom 
of  Information  Act’s  nine  capacious 
exemption  areas  is  at  least  theoreti¬ 
cally  entitled  to  obtain  copies  of  the 
unrestricted  papers  he  asks  for,  pro¬ 
viding  that  he  agrees  to  pay  whatever 
fees  agencies  choose  to  charge  for  the 
services  they  render  in  connection 
with  the  location,  compilation,  and 
reproduction  of  the  documents  he  has 
been  able  to  identify. 

(The  expense  sustained  by  a 
requester  often  runs  into  hundreds  of 
dollars,  apart  from  fees  payable  to  pri¬ 
vate  lawyers  who  defend  his  rights 
when  litigation  against  recalcitrant 
agencies  becomes  necessary.) 

Should  the  House  of  Representa¬ 
tives  enact  the  Hatch  measure  there’ll 
be  a  whole  new  ball  game. 

Section  1,  Paragraph  C,  allows 
federal  agencies  to  withhold  release 
of  non-restricted  documents  and 
research  findings  if  they — the  agen¬ 


cies,  of  course — have  reasons  to 
believe  that  such  material  contains 
“commercially  valuable  tech¬ 
nological  information  .  .  .  likely  to  be 
used  for  a  commercial  purpose”  by  a 
requester — who  might  be  you,  an 
impecunious  inventor,  a  down-at-the 
heels  scientist,  or  an  officer  of  a  large 
corporation  —  unable  or  unwilling  to 
pay  “a  fair  value  fee”  (a  Hatch- 
coined  euphemism  for  copyright 
charges)  in  return  for  the  privilege  of 
acquiring  information  “generated  or 
procured  by  the  Government”  at 
whatever  a  bureaucrat  deems  to  be  a 
“substantial  governmental  cost.” 

The  Senate  could  not  have  passed  a 
more  ill-considered  or  more  con¬ 
stitutionally  dubious  measure. 

For  one  thing  it  would  work  chiefly 
to  the  advantage  of  parties  (read  cor¬ 
porations)  that  can  afford  to  pay  the 
government  “commercial  purpose” 
fees  that  may  run  as  high  as  hundreds 
of  thousands  of  dollars. 

For  another  thing,  it  would 
inevitably  have  a  chilling  effect  on  the 
free  enterprise  efforts  of  a  small-time 
entrepreneurs  who  might  otherwise 
(i.e.,  if  they  could  obtain  access  to 
publicily  funded  research)  be  able  to 
develop  and  merchandise  potentially 
useful  products  —  books,  computer 
programs,  households  appliances, 
etc.  —  at  competitive  prices. 

Judging,  moreover,  by  the  marked 
increase  of  agency  of  obscure 
loopholes  in  the  current  coyright  law 
—  which  have  since  1978  deprived 
taxpayers  of  both  access  to  and  use  of 
a  great  deal  of  publicly  funded 
research  knowledge  —  it’s  not 
altogether  far-fetched  to  assume  that 
sooner  or  later  discretionary  (read 
free-wheeling)  administration  of  the 
Freedom  of  Information  Reform  Act 
js  likely  to  encourage  other  types  of 
inequity  and  mischief. 

In  any  case,  the  bottom  line  is  that 
the  Senate-approved  measure  is 
inconsonant  with  the  First  Amend¬ 
ment’s  protections,  the  Con¬ 
stitution’s  due  process  clause,  and  the 
basic  purposes  of  copyright  legisla¬ 
tion. 

Correction 

A  letter  appearing  in  the  May  19 
issue  of  Editor  &  Publisher,  titled 
“Bureau  chief  denounces  the  Guild,” 
was  not,  as  stated,  written  by  Frank 
Adams,  Helena  bureau  chief  of  the 
Great  Falls  (Mont.)  Tribune. 

That  letter  was  written  by  Marshall 
Peck,  Jr.,  editor  and  publisher  of  the 
Vermont  News  Guide. 

A  production  error  resulted  in  the 
wrong  identification  being  attached  to 
the  letter. 
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OCMS — The  Total  Solution 
for  Total  Market  Coverage 


Sure,  OCMS  does  a  great  job  in  handling  all  your  Cir¬ 
culation  Management  needs— but  we  don’t  stop  there.  We 
know  your  demands  today  require  an  approach  to  Total 
and  Selected  Markets  beyond  carrier  deliveries .  That’s 
why  OCMS  features  all  the  functions  you’ll  ever  need  to 
manage  direct  mailings  through  the  USPS.  Now  your 
paper  can  offer  its  advertisers  100%  coverage,  bringing 
together  the  economy  of  insert  delivery  for  subscribers, 
and  postal  delivery  for  the  rest. 

Because  OCMS  maintains  a  household  for  everyone  in 
your  circulation  area,  non-subscribers  as  well.  Total  Cov¬ 
erage  is  continuous  and  automatic.  Maintenance  is  a  snap, 
with  update  transactions  being  posted  through  a  variety  of 
access  paths— via  terminal,  tape,  or  remote  phone  lines. 


Without  doubt,  you’ll  have  the  best  data  base  in  town! 

Your  postal  fees  will  be  minimized  because  our  system 
offers  Postal  Carrier  Routes  in  walk  sequence,  enabling 
the  lowest  possible  service  rates.  Printed  labels  will 
literally  fly  through  our  standard,  heavy-duty  400  line  per 
minute  printer,  or  if  more  speed  is  required,  an  optional 
1200  LPM  model!  Cheshire  as  well  as  other  label  types 
are  no  problem. 

Perpetual  Systems  brings  you  the  performance  you  ex¬ 
pect  and  need  to  compete  in  today’s  market.  OCMS  is  a 
whole  lot  more  than  Circulation  Management— It’s  a  total 
solution  that  enables  you  to  offer  total  service. 

Why  not  call  or  write  us  today  for  the  complete  details? 
Ask  us  about  Zip  +4. 


See  us  at  Booth  i33 
—ICMA  Toronto 


perpetual  systems,  inc. 

1771  Washington  Street,  Stoughton,  MA  02072,  617-341-1408 


A  BEAGLE  VllHOTHINKS  HES  HUNAN 
ANDALASAGNA-EAnNGCAC 


What  do  Snoopy  and  Denver's  Roeky  Mountain  News  have  in  common  with 
Channel  5  in  Cleveland'.'  How  can  Garfield  the  cat  and  Marmaduke 
the  Great  Dane  be  related'.'  Could  the  weekly  Anaheim  Hills  Journal  have 
an\  thing  other  than  newsprint  in  common  with  a  major  daily  like  the  Pittsburgh 
Press'.' Can  a  Baltimore  adult  contemporary  FM  and  an  AM  country  station 
in  Portland  have  some  common  bond  with  a  weekly  Business  Journal  in 
Phoenix  and  a  computer  in  Glens  Falls.  N.Y.  that  knows  when  everything 
is  on  TV,  everywhere  in  the  country'.' 

The  answer  to  all  these  questitms  is  Scripps-Howard.  Our  newspaiiers,  television 
stations,  radio  stations,  feature  syndicates,  business  journals,  service 
companies  and  cable  television  systems  provide  Americans  with  what's 
important  to  them  every  d;iv.  From  the  comics  to  political  commentary. 

We  are  Scripps-Howard.  \Ve  bring  you  the  world.  And  the  beagle. 

SCRIPPS-HOWARD 
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1  too  Central  Trust  Tower,  Cincinnati,  OH  45202 


